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Rough Proofs 


The National Association of Broad- 
asters met last week in Chicago. 
The « »mpetition of the Louis-Brad- 
dock fight didn’t bother them at all. 


7, FF F¥ 


The broadcast of the big fight de- 
scribed everything except the dark 
loud that hovered over Thirty-fifth 
street and finally enveloped the gal- 
lant Braddock. 
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Looking over lady advertising 
managers, copy-writers and publicity 
agents attending conventions makes 
it clear that the hand that used to 
rock the cradle now pounds a mean 
typewriter. 

vey 


Some of the Chicagoans who at- 
tended the AFA convention in New 
York couldn’t get into the Yankee 
Stadium where the White Sox were 
playing a double-header. Later they 
were glad they didn’t. 


- vy 


If there’s any sight more touching 
than a White Sox fan watching his 
pets take it on the chin from the 
Yankees, it’s a Cub fan gnashing his 
teeth after a defeat by the Giants. 
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CBS has published a lovely picture 
of a kitty standing on its hind legs 
with its left paw outstretched in true 
Marquis of Queensberry style. Surely 
this militant feline is no relative of 
Chessie. 
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J. Henry Smythe complains that 
the advertising field is neglecting 
Benjamin Franklin. Maybe that’s be- 
ause the national hero today is not 
Poor Richard but Harry Hopkins. 


vv¥sey? 


Mark O'Dea insists that the slogan 
isa relic of the dark ages of adver- 
ising. You really can’t tell about 
that; better ask the man who owns 
Ihe 

- OS v 


Mr. O'Dea'’s crack about sloganeers 
has the poor fellows up in the air. 
But they still insist that when it 
omes to snappy phrases they’ll be 
good to the last drop. 
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Nobody likes to admit that he sells 
is goods just on the strength of an 
idvertising slogan. He knows the 
ustomer will buy eventually—why 
hot now? 


vgv¥seieg? 


The singer who has been heard as 
tten as once on the radio can’t seem 
‘0 get really interested in his work 
itless he can drape himself grace- 
‘ully around a microphone. 


' 


A mike used to indicate that sound 
“eded to be amplified. Now it is 
“sarded merely as a symbol of es- 
‘ablished professional status. 


v v v 
y ve agreed on a united front 
“Wwspapers. How about a united 


tor advertising? 


Copy Cus. 


OUTLAW ‘SPOT’ 
ANNOUNCEMENTS, 
PLEA OF PRYOR 


Stricter Censorship Urged 
On Broadcasters 


Chicago, June 23.—Characterizing 
station break announcements as 
“horrible,” Arthur Pryor, Jr., vice- 
president and radio director, Batten, 
Barton, Durstine & Osborn, New 
York, created something of a sensa- 
tion at the final day sessions of 
the 15th annual convention, Na- 
tional Association of Broadcasters, 
today, by urging abolition of spot 
commercials. Equally jolting was 
his demand that broadcasters insti- 
tute an ironclad censorship to add 
to the prestige of the medium. 

He asserted that radio will not 
come into its own until more money 
is spent on programs, with appro- 
priate rewards for the men who cre- 
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Highlights of NAB 


Broadcasters’ Election Results 


(Other NAB stories and pic- 
tures on Pages 6, 9, 20, 31, 36, 
38, 39, 41, and 47.) 


ate these programs. Little or no 
progress has been made in the pres- 
entation of spot announcements 
since radio became an advertising 
medium, he said, in suggesting that 
death sentence might profitably be 
passed on this form of commercials. 


What Association Did 


Other highlights of the three-day 
NAB convention included: 

1. Election of John Elmer, former 
publisher of the Baltimore American, 
and now owner of the 100-250 watt 
station, WCBM, Baltimore, presi- 
dent. AJjl NAB leaders heretofore 
have represented stations with high 
rated power. 

2. Proposal of the NAB to employ 
a director of the association’s ad- 
vertising bureau which, referred to 
the board of directors, apparently 
presages a move for joint promotion 
of radio as a medium. 

3. Similar eagerness of small sta- 
tions enrolled in ranks of National 
Independent Broadcasters to launch 
promotion of their own type of facili- 
ties. 

4. Approval of a “per use” method 
of compensating copyright owners, 
as contrasted to the present blanket 
basis. 

5. Proposal to create an NAB 
agency recognition bureau, to take 
its place alongside similar bodies 


(Continued on Page 41) 
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ighter Media Control of 
Copy Urged by Federation 


NEW AFA PRESIDENT SPEAKS 


George M. Slocum (center), publisher, Automotive Daily News, who was elected 

president for 1937-38 at the concluding Advertising Federation of America con- 

vention session in New York, June 23, enjoys a between sessions conversation 

with Tom A. Burke, secretary-manager, Advertising Club of New York, and 
Harold M. Hastings, secretary-manager, Adcraft Club, Detroit. 


Center Sales Message on 


Great 60 Million: Eckhardt 


New York, June 23.—An exposition 
of the great American mass market 
—‘the other 60,000,000 who comprise 
the middle classes—and an earnest 
plea for greater co-operation be- 
tween all factors in the advertising 
industry so that self-regulation may 
become an accomplished and effect- 
ive fact, was voiced at the closing 
session of the Advertising Federa- 
tion of America here today by Henry 
Eckhardt, president, Kenyon & Eck- 
hardt, Inc., and chairman of the 
American Association of Advertising 
Agencies. 

When all finer distinctions and 
marketing slogans are tossed aside, 
Mr. Eckhardt said, the simple fact 
remains that “the great American 
middle class comprises the whole 
range of incomes between $1,200 and 
$5,000 a year, that it embraces 60,- 

(Continued on Page 45) 


Wisconsin High 


Court Upholds 
Price Cut Ban 


Madison, Wis., June 22.—The Wis- 
consin State Supreme Court, in a 
unanimous decision, yesterday upheld 
the constitutionality of the 1935 Wis- 
consin Fair Trade act, which pro- 
hibits the selling of nationally ad- 
vertised products below the cost set 
by the manufacturer, and ruled it 
in the legislature’s province to pro- 
tect nationally advertised products 
from use as “bait” items. 

In upholding the act, the high 
court reversed the decision of Circuit 
Judge Gustave G. Gehrz, Milwaukee, 

(Continued on Page 42) 


Last Minute News Flashes 


Pitt Newspapers’ Strike Over; Resume Publication 


Pittsburgh, June 


25.—Pittsburgh 
today following unconditional halt of a mailers’ strike. 


newspapers publication 


The mailers, out 


resumed 


three days, returned to work, under their present contracts, after the 
international union threatened to outlaw them. 


Shoe Repair Men Vote $467,000 Co-operative Campaign 


Baltimore, Md., June 25. 


The National Leather and Shoe Finders As- 


sociation yesterday voted to stage a $467,000 co-operative campaign, after 
report at the convention here of results of a six-months test in Peoria, III. 
Batten, Barton, Durstine & Osborn, Inc., Chicago, will be in charge. 


Real Silk Salesmen Unaffected by Anti-Peddling Laws 

Des Moines, June 25.—Salesmen of Real Silk Hosiery Mills, Indianap- 
olis, are not “peddlers,” hence are not affected by local anti-peddling ordi- 
nances, the Iowa District Court held today in the case of Real Silk against 


the city of Emmetsburg and its officials. 


granted. 


A permanent injunction was 


Burton Wales Made Stetson’s General Sales Manager 
South Weymouth, Mass., June 24.—Burton L. Wales, for five years 
manager of the Arnold division, Stetson Shoe Co., today was appointed 


general sales manager and elected a director of the company. 


In his new 


post, he will be in charge of styling, selling and advertising of Stetson and 


Arnold shoes for men and women. 


AFA Resolutions Also Empha- 
size Consumer Education; 
Hit State Law Invasions 


New York, June 23.—The Advertis- 
ing Federation of America closed its 
33rd annual convention at the 
Hotel Pennsylvania today with 
adoption of resolutions urging a fur- 
ther stiffening of the regulation of 
advertising copy by media, and the 
initiation of a study of the economic 
value of advertising by impartial au- 
thorities as part of a campaign of 
consumer education. 

The Federation also went on rec- 
ord as favoring Federal legislation 
to protect consumers of foods, drugs 
and cosmetics against déception or 
unworthy products, and opposing 
state legislation on this subject in 
advance of a Federal enactment. 
State registration of trade-marks 
was also opposed. 

The Federation resolved that ‘“ad- 
vertising steadily bear in mind that 
it is the voice of American busi- 
ness, and that it largely molds the 
popular attitude toward business. 


“re Ane coc PeNaNR ONE 4 


AFA Highlights 


Promotion Managers Stage Fif- 


teen. CIIBICS ....6.00. Page 30 
Public Utilities ‘37 Awards 
CR ax cb ea eases Page 8 
Consumers Hold Retail Session 
BOOUIENE feces sees Page 28 
(Other convention pictures 


and stories on Pages 2, 4, B, 15, 
16, 21, 22, 24, 25, 26, 33, 35, 36, 
37, 40, 42, 43, 44, 45 and 47.) 


This is a great responsibility as well 
as a great privilege, and advertising 
must always reflect honesty of pur- 
pose as well as a consumer point of 
view.” 


Slocum Elected President 


George M. Slocum, publisher of 
Automotive Daily News, Detroit, was 
elected president of the AFA by the 
board of directors, following adjourn- 
ment of the convention. He succeeds 
E. H. McReynolds, Missouri Pacific 
Lines, St. Louis, who was advanced 
to chairman of the board. A resolu- 
tion of thanks to C. H. Lang, Gen- 
eral Electric Company, who has 
served in the offices of president and 
chairman during the past three years, 
was adopted at the final session. 

Other officers chosen were Norman 
S. Rose, Christian Science Monitor, 
Boston, vice-president, representing 
the Council on Advertising Clubs; H. 
B. LeQuatte, New York, re-elected 
vice-president, representing the Coun- 
cil on Departmental Activities; 
“dith B. Ellsworth, Roche, Williams 
& Cunnyngham, Philadelphia, re- 
elected vice-president, representing 
the Council of Women’s Advertising 
Clubs; Frank A. Black, William Fi- 
lene’s Sons, Boston, re-elected treas- 
urer; and Louise Grace, Grace & Be- 
ment, Inc., Detroit, re-elected secre- 
tary. 

Directors re-elected were George 
W. Kleiser, Foster & Kleiser, San 
Francisco; Gilbert T. Hodges, New 
York Sun, and Frank Braucher, 
Crowell Publishing Company, New 
York. New directors are Mr. Mce- 
Reynolds, retiring president; J. S. 
Roberts, Retail Credit Company, At- 
lanta; Ted Dealy, Dallas News and 
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MINNEAPOLIS 
SAYS....... 


Yoohoo folks. 


you 


. . I’m just waving 
goodbye to right because 
your little Minnie is starting out on 
her two-week vacation. Lots of 
Minneapolis folks don’t vacation un- 
til winter, but I’m out to do a bit 
of fishing in one of our 10,000 lakes 

. and incidentally I’ve got a new 
swimming suit I want the lads to see. 
Hmmh! 

But I’m not forgetting you folks. 
Soon as the front door slams on my 
departing back, my cousin Agatha is 
going to tell you folks all about it. 


now, 


Slam! 

“This is Agatha. I’m sure you 
won't find me nearly as flighty as 
my cousin Minnie. That girl is a 
caution. She doesn’t tell you folks 
anything except about her’ boy 
friends. Hmfp! Even if I had a boy 
friend, I could still tend to business! 

“And speaking of business, here 
are a few figures I know you'll want 
to study. I’m taking them from a 
little book I found at The Minneap- 
olis Star. 


“Let’s take a quick peek at the 
situation right now. Here are the 
figures on city home delivered circu- 
lation recently released by the three 
Minneapolis dailies. 


“What do they show? First, that 
The Star made its biggest gains in 
the wards that some folks call the 
higher buying power wards. 

“Next, that Minneapolis Star cov- 
erage extends uniformly over the 
whole city, with 53 per cent of the 
families taking The Star. 


“This is interesting, too. The 
Star leads the Journal in 11 out of 
the 13 wards ... leads the com- 
bined Morning and Evening Trib- 
une in 11 of the 13 wards . . . the 


Morning Tribune in 12 of the 13 
wards . .. the Evening Tribune in 
ALL wards. We're talking about 
home delivered circulation now. 
“T'll bet that would even make 
cousin Hildy forget her boy friends! 
“What do you think of this? In 
the nine wards that have been tagged 
higher buying power wards, The 
Star leads the Journal by 9,408 
and the combined Tribune by 4,991 
homes. 


“It’s a real story, folks. Why, right 
now in Minneapolis, when you take 
the in which The Star 
leads every other daily newspaper, 
morning, evening, or combined, you 
find 82 per of the families liv- 
ing those They built 81 
per cent of the new homes last year, 
and tooted the horns on 77 per cent 
of the automobiles. 


just wards 


cent 


in wards. 


“Well, Here’s Minnie back again.” 
“H’yah, folks: I’m back here to un- 
derline everything you've read above. 
It’s a real story! Remember, I told 


you that for the six-month period 
ending March 31, The Star had 16,780 
more home delivered circulation in 


Minneapolis than the second evening 
newspaper more than 
ning, morning and evening 
bined, or Sunday newspaper in Min- 
neapolis! 


any eve- 


com- 


“Now just in case you think that’s 
all been done in a couple of years, 
let 
for The Star 


rising circulation line 


all that time. 


“Now back to my vacation ... but 
cash register won't take 
cation if tell your story 


up-and-coming Minneapolis Star. 


your Va 
the 


So 


a 


you in 


long, boys. 


me take you back over the past | 
14 vears, and I'll show you a steadily | 


York. 
Adopt 12 Resolutions 


The resolutions adopted at the 
final session this afternoon were pre 
sented by John Benson, president of 
the American Association of Adver- 
tising Agencies, chairman of the 
committee. They were as follows: 

1. “That the series of short talks 
about basic industries prepared by 
the Bureau of Research and Educa- 
ition of the Federation, for use in 
radio speeches and by the press, be 
continued and expanded during the 
coming year. This is a service both 
to American business and to 
public. 

2. “That we encourage and com- 


to improve the reliability of adver- 


and censorship of copy, such as the 
organized efforts now being made by 
the Proprietary and the Cosmetic in- 
dustries. 

3. “That all groups of media be 
urgently requested to standardize 
and strengthen their censorship of 
advertising, on a joint and cooper- 
ative basis, for the mutual benefit 
of media, advertisers and consumers. 


Better Consumer Understanding 


4. “That the various joint move- 
ments on the part of retailers; pro- 
ducers; and advertising bodies to 
build up an organized contact and 
a better mutual understanding be- 
tween consumers and advertising, be 
encouraged and commended, as an 
effective means of realizing and 
meeting the consumers’ needs. 

5. “That hearty support of the Na- 
tional Better Business Bureau, and 
all local bureaus, be again urged 
upon advertising and publishing in- 
terests. Those bureaus are the only 
channels now organized and support- 
ed by them jointly to police adver- 
tising in a competent and judicial 
way. 

6. “That fearless and open-minded 
study of the facts in regard to the 
economic and social value of adver- 
tising competent and impartial au- 
thorities is urgently needed to com- 
bat the misleading propaganda of 
detractors of advertising and those 
self-appointed protectors of the con- 
sumer who do not know the facts. 

7. “That we commend cooperative 
movements on the part of advertis- 
ers, agencies and publishers to make 
a joint study of media and circula- 
tion values, such as the Traffic Audit 
Bureau in the outdoor field; 
Joint Committee on Radio Research 
in the broadcasting field; and the 
Advertising Research Foundation 
established by the Association of Na- 
tional Advertisers and the American 
Association of Advertising Agencies, 
to further scientific method in ad- 
vertising and marketing. This is a 
very beneficial trend, affording a 
wider range of opinion and expe- 
rience to draw upon, and increasing 
the acceptance of results jointly ar- 
rived at. It also serves to emphasize 
the mutual interest 
seller in the search for facts. 


Commends Legislative Committee 


8. “That organized advertising and 
publishing interests and particularly 
the Federation’s Legislative Commit- 
tee be commended for the intelligent 
and vigilant work done by them dur- 
jing the past year and previous years 
in supporting legislative measures 
which protect the consumer, and in 
opposing unsound legislation against 
|jadvertising, both in Congress and 
the States. 

9. “That the Federation is heartily 
in favor of Federal legislation to 
protect consumers of foods, drugs and 
cosmetics 


the | 


mend the active steps being taken | 


tising through the adoption of codes | 


the | 


of buyer and | 


ager, Carrier Corporation; M. 


pointers. 


Frank Black (left), AFA treasurer, gives two members from Boston some financial 


They are Herbert Stephens, Boston Advertising Club secretary, and 


Philip J. McAteer, president. 


ing factor and stimulus to employ- 
ment, 
Hit State Trade-Mark 


11. “That it is vigorously 
to state legislation which compels 
registration of trade-marks at high 
cost to their owners and in conflict 
with their common-law rights. This 
is clearly a device urged upon legis- 
latures by questionable interest in 
search of fees. Courageous officials of 
some states, unwilling to pursue an 
unusual course of raising quick rev- 
enue, have rejected this legislation. 

12. “That advertising steadily bear 
‘n mind that it is the voice of Amer- 
ican business, and that it largely 
molds the popular attitude toward 
business. This is a great responsi- 
bility as well as a great privilege 
and advertising must always reflect 
honesty of purpose as well as a con- 
sumer point of view.” 

In addition, a special resolution on 
the industrial situation was _pre- 
sented by a special committee headed 
by Joseph Appel, deploring strife 
involving industry, labor and gov- 
ernment and the failure to uphold 
law and order. 


Cites Strife Cause 


“We believe this industrial unrest 
and strife,” the resolution concluded, 
“to be due to a lack of understand- 
ling of the mutuality of interest and 
ithe need for co-operation between 
producer and consumer, industry and 
labor, governmental agencies and the 
|public, which should all be working 
in harmony for the common good. 
Increasing population and increasing 
desire for more material comforts 
}and aids in living are met and satis- 
| fied through larger production. Only 
|through combined effort in creating 
more and more wealth have the peo- 
| ple of the United States reached their 
high standard of living and only 
/ through co-operation can this stand- 


| * ry , 
jard be maintained and advanced.” 


opposed 


against deception or un- 
|worthy products, especially those | 
prejudicial to public health. It de- 


sires the public to have full and ef- 
|fective protection without handicap 
to honest advertising or decent busi- 
ness. It is unalterably opposed to any 
state legislation on this subject in 
advance of a Federal enactment. Con- 


flicting provisions and conflicting | 
|jurisdiction would create confusion 
and embarrassment both for adver- 


|tisers and law enforcement. 

| 10. “It is vigorously opposed to dis- 
jcriminatory tax burdens imposed on 
advertising by state legislatures 
which handicap this wealth produc- 


Marks Media Responsibility 
| In his report at the business ses- 
|sion this afternoon, President Mce- 
|Reynolds reviewed the work of the 
organization, especially emphasizing 
|the value of the activities of the Bu- 
i‘reau of Research and Education. 


| In discussing advertising regula- 
|tion, he said: 
| “Last year, at our convention in 


| Boston, we rededicated the work of 
ithe Federation to a re-emphasis of 
the importance of Truth in Adver- 
tising, and urged advertisers and 
proprietors of all media to give 


stricter care to the censorship of 
advertising, both as ‘regards the 
good taste in which advertising ap- 
peal is made, and also the equally 
important necessity of fair play and 
honest dealings with the consumer. 

“IT had hoped that within the year 
we might take some steps in this 
matter of advertising censorship 
which might insure some _ substan- 
tial results in that direction. A com- 
mittee of the board was appointed 
to investigate every angle of the 
problem and to confer with the lead- 
ers in our. affiliated and _ other 
national and local groups. 

“That committee has discussed the 
problem with other association heads, 
but has not progressed far enough in 
its own deliberations and conferences 
with others to formulate a plan. Iam 
in hopes that my successor will con- 
tinue this committee with instruc- 
tions to proceed in the development 


of a plan upon which at least a ma- | 


jority of interests and groups con- 
cerned may work toward the solu- 
tion of this problem.” 

At the luncheon meeting today, at 
which Henry Eckhardt of Kenyon & 
Eckhardt, Ine., chairman of the 
American Association of Advertising 
Agencies, spoke on the middle class 
market. Mayor LaGuardia of New 
York followed him with a talk in 
which he defended efforts of the na- 
tional administration to provide 
vork relief for unemployed. . 


Wants Hours Reduced 


The mayor asserted that the only 
solution for unemployment can be 
found by reducing the number of 
working hours and thus spreading 
employment. He blamed the increas- 
ing efficiency of the machine for re- 
ducing employment, and urged uni- 
formity of labor conditions by the 
several states to make the plan of 
shorter hours effective. 

While admitting that this program 
means higher prices for commodities, 
Mr. LaGuardia contended that the 
greater circulation of money would 
more than make up for them, and 
would benefit business by increasing 
purchasing power. 


Mrs. Jean Austin, editor of Coun- 
try Life and American Home, New 
York, who has given advertisers 


some good advice in recent years on 
how to appeal to typical Americans, 
spoke at the same session on “Grey- 
hounds and Cockers,” in which she 
suggested that just as Americans 
prefer the friendly cocker to the 
aristocratic greyhound, so they will 


| tising 


Left to right are: Roger Wensley, president, G. M. Basford Company; Walter Bowe, advertising and sales promotion map. 

P. Williamson, assistant vice-president, McGraw-Hill Publishing Company; W. P. And 
vice-president, Thornley & Jones, Inc.; H. J. Payne, ABP executive vice-president; W. Gibson Carey, Jr., 
Towne Mfg. Company; Mason Britton, McGraw-Hill Publish ng Company; Francis M. Turner, vice-president, Reinhold 
| Publishing Company; and Richard Denman, American Laundry Machinery Company. 


GIVES BOSTONERS SOME POINTS ABOUT AFA 


erson, 
president, Yale & 


prefer simple and unaffected adve; 
meeting them on their oy, 
level of ideas and living conditions | 

“Advertising’s next big job ig ; 
be educational,” she said. “jiu 
people are not smart, they kno, 
they’re not smart, and they don’ 
want to be smart. The educationa) 
appeal, rather than the snobbish gy. 


|titude, will win reader interest. 


“Style has been overplayed jy 
most advertisers, who have stylizeq 
their products too greatly. The ay. 
erage woman expects to use the 
products she buys for the home a 
long time, and extreme styles there. 
fore do not appeal to her. Typica) 
readers of the middle and upper 
classes aren’t looking for smartness 
nearly as much as advertisers be 
lieve.” 


Income Measure Faulty 


Mrs. Austin suggested that since 
incomes mean different spending 
powers in different parts of the coup. 
try, it is dangerous to classify con. 
sumers entirely by that measuring. 
stick. 

A defense of the American system 
of opportunity and individual enter. 
prise was eloquently presented at the 

(Continued on Page 42) 


WHAT IS. 
FORMULA | 
RADIO SELLING? 


WHAT IS | 
PRECISION 
COVERAGE? 


WHAT DOES A- 
KMBC TESTED 
PROGRAM 
MEAN TO THE 
ADVERTISER? 


These and other ques- 
tions will be answered 
when you see this sym- 


bol. | 


Watch For It! 


MBC 


OF KANSAS CITY 


THE PROGRAM BUILDING 
AND TESTING STATION 


Free & Peters, Nat'l Reps. | 
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ore 


Millions That Jel 


| — that, in a nutshell, is why METROPOLITAN 
is being used by an increasing number of 
important advertisers. 

Here is a medium that will spread a 


product-message Thick and Fast in Unified 
Markets knit into close-hauled areas of 
: Unified Mileage, with a Coverage Intensity 


that embraces 
U.S. SALES MAP 


THE 48 STATES PROPORTIONED TO DOLLAR VOLUME OF RETAIL SALES 
Sovhce: US. CENSUS OF RETAIL DISTRIBUTION 1933 


Almost Every 
Other Family in the 
richest territory in 


the United States. 


Predominant Nu- 


RETAIL 


* 

“  — merically--yes--and 
93% OF METROPOLITAN le) sscmileanis : a 
7TO 9 MILLION cIRCUY %) 


CONCENTRATED HERE . Analytically. 


& Gravure 
Metropolitan_--:—weekly 
Color Additional or alternate papers 


Baltimore SUN e Boston GLOBE e Buffalo TIMES e Cleveland PLAIN DEALER 
Chicago TRIBUNE e Detroit NEWS e New York NEWS e Pittsburgh PRESS 
Philadelphia INQUIRER e St. Louis GLOBE-DEMOCRAT e Washington STAR 


Boston HERALD e Buffalo COURIER-EXPRESS 

Chicago TIMES e Detroit FREE PRESS e New York 

HERALD TRIBUNE e St. Louis POST-DISPATCH 
Washington POST 


THE LARGEST CIRCULATION IN THE WORLD OF ANY GROUP OR MEDIUM 
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TWELVE MONTHLY 


CONCENTRATION: 


WEEKS PLANNED 


Chicago’s Druggists Develop 
New Merchandising Idea 


June 24.—A merchandis- | 
which, according to its 
sponsor, gives independents the same 
type of combination advertising and 
window tie-ups that have been ac- 
corded chains, has been developed 
by the Chicago Retail Druggists’ 
Association. 

It provides for a “concentration 
week” monthly, all members of the 
association emphasizing the same six 
seasonable products at the same 
time. The plan, however, will be con- 
fined to manufacturers who have 


Chicago, 
ing plan 


stipulated minimum prices under the | 


Illinois Fair Trade Act. 
Participating manufacturers’ will 

receive the benefit of two advertise- 

ments in the Chicago Tribune during 


New York ¢* Chicago °* 


Aw GEE- 
Youve Boss FVEYy |, 
ACOVT THE 


1 FOURTH FAMILY 
1 Ou COVLDNT GO 
y FISHIN’ EVTHER- 


two in the Chicago 
American, and three 15-min- 
ute periods on Station WJJD. A 
|business paper tie-up to allow the| 
| manufacturers to indicate’ special 
deals, among other features, also is 
scheduled. 

From the association membership, 
700 locations best suited for each 
campaign will be selected for coun- 
ter displays during 
week.” About 
on the six products will also be in- 
stalled by professional 
| Every retailer 
| will be provided with a special poster 
fae? display during the week. 

The suggested schedule of concen- 
tration weeks is as follows: January, 
|}cold remedy week; February, bottled 
| sunshine week; March, Guard Your 
Hands week; April, Pharmacy week; 
May, house-cleaning week; June, va- 
cation needs week; July, sunburn 
and skin protection week; August, 
shaving needs week; September, 
guard your mouth week; October, 
|personal hygiene week; November, 
|beauty week; December, Christmas 
| gifts. 


the spe special week; 
Evening 


| “Record” Names Rep 


The Daily Record, 
N. J., has appointed Prudden, King 
& Prudden, Inc., New York, as rep- 
|resentative, effective July 1. 


Long Branch, 


services. | 
engaging in the plan | 


PUBLICATION OF 
N.Y. AMERICAN 


TS DISCONTINUED 


“concentration | 
350 window displays | 


New York, June 24.-—The New 
York American was published today 
for the last time as a daily. 

Its discontinuance marks the pas- 
| sage of a newspaper published by 
| William Randolph Hearst for 42 
years to a day, and one generally 
|considered the publisher’s favorite 
publication, even though unprofitable 
in recent years, 

The formal announcement that the 
end had come, carried in yesterday’s 
American, stated that leading fea- 
tures of the paper would be trans- 
ferred to the New York Daily Mirror 
and New York Journal. The Sunday 
American continues in conjunction 
with the Journal. 

“The practical 


} 
| 
| 


disadvantages of 
maintaining three competing news- 
papers in one community make a 
combination of this kind desirable 
and beneficial,” said the statement. 
|‘The creation of two powerful papers 


. 
ALLELE SG LY 5, 
ae ee ea ae 


Philadelphia * Detroit * San Francisco 


@ Cast a reasonable advertising expenditure in the Journal and 
you'll fill your sales-quota creel in the Portland, Oregon market. 


Ask Portland merchants! They kr.ow that the daily Journal with 
a 31% circulation leadership in Portland, reaches 4 families in 
this prosperous city to every 3 families reached by the second 
paper. They know that the Fourth Family—the plus buying that 
the Journal gives you—spent $20,630,000 alone in Portland 
retail stores last year. Media Records will tell you that these 
local merchants backed this knowledge with their money. 
They used 906,835 more lines of retail advertising in the 
Journal than in the second paper in the first 4 months of 1937. 


™ JOURNAL 


REYNOLDS-FITZGERALD, Inc., National Representatives 


PORTLAND 
OREGON 


* LosAngeles * _ Seattle 


TALK OVER OFFICIAL AFA MATTERS 


—— 


~ 


E. H. McReynolds, a AFA president, pauses to plot some program pointer; 


with H. 


B. LeQuatte, we program chairman. 


of enlarged size with many added 
pages and features will obviously be 
of immense advantage not only to 
the Mirror and the Journal but to 
the reading public. Furthermore, 
the largest measure of employment 
will be maintained.” 


Fight for Circulation 


Somewhat reminiscent of the death 
of the New York World six years 
ago is the Mirror's plan for launch- 
ing an intensive advertising cam- 
paign in competing New York dailies 
to acquaint the public with the fact 
that many of the features formerly 
indigenous to the American are now 
to be found only in the tabloid. 

That other newspapers will also 
make aggressive efforts to capture 
some of the 300,000 circulation relin- 
quished by the American seems Cer- 
tain, though the _ free-for-all will 
hardly be as exciting as when the 
World suspended publication. 

The New York Mirror has also 
leased a Brooklyn plant formerly 
used by the Times-Union. This move 
will cut 30 minutes from the time 
required to distribute the Mirror. 

Many business executives who have 
been connected with the American 
will be absorbed by the other two 
Hearst papers. 

William Randolph Hearst, Jr., 
been appointed publisher of the 
Evening Journal and New York 
American, and Walter A. Young, as- 
sociate publisher. Mr, Hearst was 
publisher and Mr. Young assistant 
publisher of the morning newspaper. 
Robert C. Brown becomes assistant 
to Mr. Young. 

Arthur G. Newmyer, who has been 
publisher of the New York Evening 
Journal, has been appointed an as- 


has 


sistant general manager of the 
merged papers. Before joining the 
Hearst organization, Mr. Newmyer 


was associate editor and part owner 
of the New Orleans Item and 
Tribune. 

Hearst Newspapers have also an- 
nounced that C. Dorsey Warfield, for 
the past three years associate pub- 
lisher of the Washington Times, has 
been appointed manager of the Bat- 
timore News-Post and American. Mr. 
Warfield is a native Baltimorean and 
served the Baltimore Sun 17 years, 
latterly as assistant business man- 
ager. 

No official reason has been ad- 
vanced for Mr. Hearst’s decision to 
discontinue the American. While it 
championed the cause of Gov. Lan- 
don in the recent election and made 
bitter attacks on Roosevelt in a 
Democratic city, the resulting decline 
in revenue does not necessarily ex- 
plain the new move. 


Wedge in Metropolis 


The newspaper which became the 
New York American was started in 
1881 by Albert Pulitzer, brother of 
Joseph, as the Morning Journal, and 
was owned for a time by John R. 
McLean before being acquired by Mr. 
Hearst in 1895. Marking the latter’s 
first toehold in the metropolis, the 
American cut its price to one cent 
in a clamorous battle with Joseph 
Pulitzer’s New York World. Mr. 
Hearst also wooed and won such 
giants of the newspaper field as the 
late Arthur Brisbane and Morrill 
Goddard, who continued for Hearst 


Curtis in PPA; j 
Regulation of 
Copy Forecast 


New York, June 24.—Curtis Py} 
lishing Company today announced jt: 
affiliation with Periodical Publisher: 
Association “because of our desir 
for a more effective co-operatio, 
among the large magazine publish. 
ers in the interest of the whole aj. 
vertising industry.” 

Crowell Publishing Compan; 
Hearst Magazines, Inc., and Mec(al! 
Corporation have long been members 
of the association and Hearst this 
week enrolled Pictorial Review in 
its ranks. 

The move of Curtis caused con 
siderable speculation in advertising 
circles as to its exact portent. The 
theory given most general credence 
is that Periodical Publishers Asso- 
ciation, with its representative men- 
bership, now plans to enforce rigid 
regulation of advertising copy. 

This problem is regarded by adver- 
tising leaders as the most important 
facing the field. While the Adver- 
tising Federation of America has 
adopted a copy control platforin, and 
American Association of Advertising 
Agencies has assented to it in prin 
ciple, the majority feel, as expressed 
at the AFA Convention this week 
that publications are the key to the 
puzzle, since they are the only ones 
which see the copy before it appears 
in print. 


the herculean work they had _ been 
performing on the World. 

In 1902, the name was changed t0 
the American and Journal, later 
being separated into the morning 
American and evening Journal. The 
demise of the American reduces the 
number of standard size morning 
dailies in New York to two, the 
Times and Herald Tribune, 


While your break- 
fast egg is cooking 
we will print 5500 
four - color news- 
print broadsides. 
Just another way 
of saying that our 
pressroom  capac- 
ity exceeds 110,000 
finished copies pet 
hour. All colors 
printed at once— 
and darn well 
printed, too. Want 
samples? — 


EXCLUSIVE PRODUCT O 


CLEVELAND. OHIO 


June 2 
—— 
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The Southwest's 
Largest Wheat Crop 


in Six Years 


Goes to Market 


The farmers of Oklahoma and Texas are just completing 
their biggest wheat harvest in the past six years. The income 
from it, running into millions of dollars, will be spent over the 
next six months. A month ago farmers in this section were 
talking of their wheat in terms of bushels. Today they look 
at it in terms of new machinery, automobiles, radios, home im- 
provements and the like. The farmers who produced this bumper 
crop are readers of The Farmer-Stockman. Their purchases are 
made from among those things advertised to them in it. No 
other farm paper in the United States offers the entree to these 
farmers that you have in The Farmer-Stockman because no 
other farm paper has as great an Oklahoma-Texas circulation. 


The Farmer-Stockman 


Oklahoma City 
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New Techniques 
in Outdoor Art 


by Rotogravure ANNUAL AWARDS, 
Chicago, June 24.—Rotogravure ad- NAB PROPOSALS 
vertising lineage amounted to 1,264,- 


New York, June 22.—More advep. 
turing in the realm of art was adyo, 
cated at the outdoor department) 
Advertising Federation of America 
today, by Leonard Landon, art diree. 
tor, Outdoor Advertising, Inc. yy 
Landon, introduced as the man who 
had produced 7,500 accepted visygj 
sketches and 1,822 finished sketches 
for outdoor panels, cited European 
experiences as indicating that this 
medium is ideal for new techniques. 
Photography, third-dimensiona] ¢. 
fects and even surrealism are within 
the range of possibility, he said, aqq. 
ing that good design can convert ap. 
parent disadvantages into assets, 


754 lines in May, an increase of 
94,329 lines, or 8.1 per cent over May, 
1936, according to Kimberly-clark | GAUICH Tells of Progress of 


Corporation. Last year’s figure was ® s 
1,170,425. Committee of Fifteen 
National advertising accounted for 
797,742 lines, as compared with 718,- 
467 in May, 1936, the increase being| Chicago, June 23.—The initial re- | 
79,275 lines, or 11 per cent. Local | port of the Joint Committee of Fif- | 
lineage in May was 467,012 lines, a| teen on Radio Research was mailed | 
gain of 15,054 lines, or 3.3 per cent|to members of the committee a few 
over the 451,958 published in May, days ago and their reactions will be | 
1936. |learned at a meeting to be held in 
Color roto accounted for 93,104 |New York in the immediate future, | 
lines of the May total, the remaining | Arthur B. Church, president, KMBC, | 


1,171,650 lines being monotone. | Kansas City, told the National Asso- Get Advertisers’ Viewpoint 
—_____- |ciation of Broadcasters today as Paul E. McElroy, Ethyl Gasoline Corporation, Albert Brown, Best Foods, and 
chairman of its five representatives Leonard Landon, noted artist, snapped at the outdoor departmental in New Two advertising managers, Pay 
Pope Heads Agency lon the joint committee. York during the AFA meeting. E. McElroy, Ethyl Gasoline Corpora. 
Wesburt Advertising Company, Mr. Church’s report featured a ses- | => rial a rn ee ee i. ees Foods, 


Dallas, Tex., has been formed with | sion which gave the membership an | funds had made it impossible for | that this step be taken at the earliest|Inc., presented constructive criti. 
Marshall Pope, former KTAT  pro- 


opportunity to learn of the work of|the NAB committee to employ an| possible moment. Thus far, he said,|cism, urging continued vigilance to 


ep nies concen yr many committees and special sec- | accredited research expert to give it|the committee has used only $2,000|improve locations. Mr. McElroy paid 

Hyral dental powder and Honeyouth, | UMS. |guidance in its relations with the | of the $10,000 authorized, and the re-|tribute to the Traffic Audit Bureay 

moist facial masque. He deplored the fact that lack of! full committee on fifteen, and urged | mainder will probably finance it for|for establishment of high standards 

an — ae ea : SN ee aa —_. | the next year. and creation of circulation yard. 
By the 1938 convention, he said, | Sticks. 


the committee hopes to have com-| Mr. Brown said that winter traffic 
pleted or have well in hand a sec-|Studies have led Best Foods to use 
ond estimate of radio sets in use as|Mmore extensive postings in the 
of Jan. 1, 1938. North, adding that outdoor advertis. 
Saying that the exploratory work|ing comes close to merchandising 
of the Joint Committee has made|itself to the dealer, since he ig 4l. 
some progress, Mr. Church reported | most certain to see it. 
that besides publication last year Leonard Dreyfus, president, United 
of the first set of radio set figures, | Advertising Corporation, presided at 
the committee has completed work|the meeting, which witnessed post. 
on studies in a test area to develop|ings of full-sized sheets by Genera] 
methods acceptable both to buyers| Outdoor Advertising Co., and also 
and sellers of time in determining|received an invitation from Grover 
station coverage and circulation and| Whalen to attend the New York 
listener areas. This report, with an| World Fair of 1939, of which he is 
exposition of methods used, is now] president. 
being studied by the Joint Commit- 
tee. 

Carl Everson, WHKC, Columbus, | using radio for certain departments, 
reported, as chairman of the NAB/|if not for all. 
committee on national sales meth- Martin Campbell, WFAA, Dallas, 
ods and costs that the question of|reporting as chairman, committee on 
agency recognition is constantly | standardization of sales forms, said 
cropping up, suggesting formation of|that unanimity of opinion on many 
an agency recognition bureau by the|questions is lacking among _ men- 
organization. In the meanwhile, the| bers. The tendency, however, is to- 
situation is being handled locally in| ward aggregate frequency discounts 
some cities, Cleveland and St. Paul-|for all products of any company, 
Minneapolis being notable examples.|even where different agencies come 

Mr. Everson urged that bulk sales,|into the picture. He advocated 
or the sale of time for re-sale, be|monthly, rather than weekly, bill: 
outlawed, asserting that it creates | ings. 
endless confusion, and takes control The Wednesday afternoon session, 
of its own time out of the hands of| consisting of a round table on radio 
the station. problems, proved so interesting to 

Lewis H. Avery, WGR, Buffalo, re-| members that only a few of the pro- 
viewed, as chairman of the sales|posed questions were covered. Lo 
managers’ division, the numerous|cal news, particularly that which 
sectional meetings held during the} might influence advertising, was dis: 
past year. He indicated that dual} cussed in detail. 
rates and merchandising are the Mr. Campbell deplored the present 
most serious problems confronting |individualistic tendencies in_ rate 
the sales managers, and suggested | cards, asserting that it is almost im- 
that a single rate is at least the ideal| possible for an agency to estimate 
which should be sought. the cost of a national spot campaign 
without voluminous correspondence 
and contacts with representatives. 


Proposes Merit Awards 


John J. Gillin, Jr.. WOW, Omaha, 
announced, as chairman of the com- 
mittee on radio promotion, tentative 


plans for an annual award of merit 
for outstanding programs. After ad EA( 
debating whether this should be con- 


™ fined to commercial programs or to 
old 6 % more Fords those representing civic service, the See the Georgia 
committee has reached the conclu- 
peaches on the menus 


. : sion that both might well be em- ; 
using KOA”...“We've had outstanding braced. and fruit-stands now— 
He urged that a study be made of remember they're from 
success with items advertised on KOA” the relative value to advertisers of the Macon area, and 


large and small stations, taking the peach money helps make 


. ‘ view that the latter have not been . . 
+ “We plan to continue on KOA for used as largely as their value would this rich area a onic 
e suggest. Rated power and actual a market. Get your Y 
many years to come 29 These are the coverage are two different things, he advertising now in 
“ . asserted, and more facts are needed 
A Mountain Red * d ° ' KOA to show how performance compares 
Network Station ‘things advertisers say! covers a with theory. MACO N 
nate ng potential market of 275,500 families. In niin i cea aie GEORGIA 
represente Marvin Oreck, Duluth retailer, dis- 
P NBC 4 rograms and ower KOA is TOPS! cussed local employment of radio, TELEGRAPH 
P 8 Pp . taking the position that television and NEWS 


will revolutionize fashion advertis- 
ing, at least, and dealers with a Representative: 

stake in this field should begin now THE BRANHAM COMPANY 
to make a study of the medium by 


—— 
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VALUE * 


More for your advertising dollar. . . that 
is the dominating theme in the Pictorial 
Review-Delineator paean of progress. 


There is greater value in the lower cost 
of space; the lowest cost, by far, in the 
women’s service magazine field. 


There is more for the money in the longer 
life of your selling message .. .an obvious 
result of the complete book-length novel 
featured in every issue. 


And still more value is packed into your 
advertising investment in Pictorial Review- 
Delineator due to spectacular newsstand 
gains .. . current levels are nearly 100% 
higher than in 1936. 


~ YOR 


The chance to buy greater value for less 
money appeals to a constantly increasing 
number of important advertisers . . . 124 
new accounts is the record for this year 
to date. 


The page rate is $7,200... for October, 
November and December. The guarantee 
is two and a quarter million; the current 
net paid circulation is nearly three million 
... representing a bonus of approximately 
750,000 copies. October forms close 
July 26th. 


x -.+-«§ * 


Pictorial Review 
Delineator « 


* 


Combined 
with 


& 


A een nay = i ara 
af maf be Yoga a ens STE oe 
/\ ie Ms 
md . ¥ % i I 7. 
= 
— es Fae ee kate 7 
_ R a F > Ria: 
pe i tt i A a Mare a taps ert ——s 
—_e ° + te di ™ - 6h 
. = . mn = Sa Ter et 
— . 7 ei Mis <, 
— Se } 4 i 
| . Soe HE, te 9% — - ee Rae ed <i 
i es ; he ee hee ; ; Sa ~~, 
RAs TT eae ee phage 
5 Pg tt A ee SS ee - 2 a 
: BOER Mh aes gk rt a a re ne rene 
* ees hea 2. ki ating le) 2G, “ek tr 
’ eS a ee ee BOB et ae ei 2a el ra nn i 
‘ etch pee oe ee obe BS « * 2 
rt ; e Be PN Bae es Mick, svat oi nt enna aoa 7 
iin tera’ tes ee 
Z 5s e 
; A (3 : 
en- ; oe : 
VO. | ‘ i a 
: ], ‘ : - 4 
ica ' ; 
. Tn . = 4 . 
ac. hee Bet re A ee Shae & <a 
ad o ; knoe. ea % rs 
= ae rf . 
— ERS es ¥ ee 5 ae ‘ 
fr, = << z ace = ha Me ; 
h ¥ Ne ae te heT ieee es a 
¥ . 4 erat 4 hig 
la] eS ‘ ? 
168 : 4 
“ ae 
an % E a ‘ : aN 
_ Fe wey 
; Ae ge eS 
es, 7 x: x iar pg eh a <a 
i k ide Fe : ss ~ im ; 
in ‘i ane Foe, eames * 3 ya ey < 5 : i i ‘ 
4 aoe ; : +e sy? 7 % 
A Ce. ee ie ; "1 a a 6 4 is 
. oa Suse eta 1 ‘nae Sh ates x Aza te “(Pe . = = : 4 
‘en ics Tae Sane i) Labs ac oF oe BAS. oink , i ‘ y 
Fs of ae A 7 Pe ae ee Sot had poe ft ORS ie eee ‘Tae ae ee ey eeS s “4 
F Bs thas Pg] se ce aa {ein ae See Cn * + fe ie cae meg ; ae 
, fees Bee eS oe so ae : ieee me a a? 
——— et sk 0S * Ne : mS is * _ be 
Rr rie = ¥ F ee a ry as . = to ge eyes . os Te ae os fe seit, ‘ ‘ 4 ase ered ite ad Pare ‘ * 
aE ae . al err cae Bek. re ae sb Tete Bats: Habits j F oa i ae Deh. Be oe 
Ties af Bk" Since a eee eee — ; ea, eee aes : 
ul el atti Sonke Feat =o ee tome ES es ee eon ie: Dee 
‘ teed ae : ae: Gl ~ ; 2. ae eh Meal “ Wace aN Ronee : 
ra See aS es ee oe = a ; as 
ue wis eng! _ ty Pe jaore the a 7 ij tags ie oe i 
is 7 < J nici y cs ~Sege = ys ies - * J fa Sy ity ate ‘ P 
S T eae < " c +, aie 5 nee Ye a * * 
if Sige “yes ee ee he get * aia as ae Be Vien 4 é 
rr ig eee; ¥ Sang ele si oie ‘ F Pe; ae sia Paces yar ’ ih 
: Ted ee Ot Bae 5) co . ber ates a = ‘ rie Re aaleaed ok ern 3 ae ’ > “ 
ti Rete eae ae on tes Ree # acd oes ee ee é 
AS eet i a, nee ae : + Lae a ee a 
‘ ey cpa | ie se ae lS diel td ep ose hae, =o ? fa 
t ete ey ‘ Areas ee ; MES fr wie Mes ) ot a x fe 
0 WS degen: tis on rare Ps ol : aoe? ok fu teas ees ee ep ; bi en 
: iW i oF “4 4 dee * La er? 3) es =" ‘aa ip ee 
id : Stk swaaeae .) ; site SSC sear me aie 
Dy Re ey nat, i 5 ae ; -) ST See ‘ 3! . 4 i Bees 
a oe Sc ae os, x _ ae 2 | * nana Bn} a oe cae eh } Z 
au Po dese ae i : o Oe tas ara rss , iy eg eS ond ae Sg ay 
ee, oe oa es -# P yaa ‘ Si? eer , Ra : uae 
i 4 IS CS? bis oe aes - on “Si 
ds a ; ae ee Pree PA , : . aay axe 2 3 aes 
« ia Ws ian ite Bile. NES pee Fh ae aed 
, : 2 er" BS A ae aac ah ae rea Tee Papa 
"d- ern = wee ij 4 # Be er, E . Bakes ‘i le acc ans aae d SA pout 
Pn Cee agi roe a ag E P , ie ee ‘ -s +E dumm es hig Mote a 225 i 
aa ’ i 3 Pe, cary Sp eas fie aad 32 oe tea eR SS Mivetet oT cnn 
ee ee ei tna ee ee ae a ane aes oe pee . ea 
i a — meagre et mas, Soe eee Meese = al 
‘ j es) Mage a eG eal pes aid ae sdb m i | ; a 
2 4 “y EP dal my pee a A alee j phe Ne err a 7 ye es ¥ - 
se Re YY . i: _ ee Be 
_ . Fa 3 Sepe . Tas gana Plt IG Bey 
<iha a ee a 4 ear ORE og ped ai aad x 4 
h Pe tee ‘ a a phe r = he [ . ee red Rit a — t eres 
@ - ee eat og 4 ae a “hh ae re ae BN ae i a ad ee se Sok ig i 
; a Soames” 2 oe ee Bs A i hong . aee  aaeet ey ee ; ky 
\S- . F aie % 4 ¢ ‘ae W. , ea ieF: ee <t — a uve i er 
a die aeigie be se y in. : a ee i ig ee atid ae 
: ape . Ae ers Oa ag s : : rie ie, ee PE re iti 
hg : ae .- ee a a a Wi a % ; Hy Git. 3, obs 2 Fs Spiel 2 ao eae , 
Pe as : Nahe ie” a : ae oat Loe haa ge Es ¥, agen! 
al. a <a Boa oleate sae b Ss rh is yea oi is : 
3 ia q ale? ee” Bee ears ee on be 
- Pe aga ‘ i> a r 4 = ‘ ee ai i a : Be ee Oe ne 
d a ae ee ¥. ¥ iy. ai a . en er ede ): ea ee STR es ; 5) aie 
e _ ess ee oe ae - ae oe ye Sp! ae hs Be, ae: Soars Sas or a ; 
a i Bn! hehe * 5 <a Tai oh eo ae <19 a by ae —T aia 
9 ae a Meee re ‘ — Be a ees ae. ae SA Tee ae jg Sprakes ; 
at oe ener ae aan Rete Sk oe a as Te ee be Pi eye ie 
; ‘z . : et 2S —— is OO so « Re ee ty es * e Je . ee a. a ye: MPS 
cool Se Fina a —— os eh S “ as eb bes a a ol Pre, eae ts 
4 ig © sa a ek © ee e ae or” ee one . ee - eS ec: 4 =. 
st: Bs. es — ae tec Freer ier ee. fale a ee Be 2k ee ag ass 
+ aie » xe tawel eee a iter 2": nl ke oe . > ae = bal . 52 MASS * 
SS ial — — Bie ee Were ts aeeer - fe Sa ie 
al Be i — peri, “a Fees alte =a a sad Pertaetges yr 
4 — 1% Cr Ee eg PRs. we ia io 
; iy: P a9 a 4 a cet oe ee ilies 8b. ae re eee a “ ae 
30 4 ; ‘i Bs “ Be. ‘ ae aig ;, ea “SN cae tare vetoes Mas 
—_ ae h 5 —— Re ii. pr oe eae ia 
" 5 # ‘ ae: ae ave © a ad td 4. te 
. E: 3 Bie 3 5 a ¥ ste ee sa Si; at easy _ ee 
er F - 3 on 2 ae * ~*~ See s ‘ hy s = Pereira * St : : Bee a 7 
rk 7 Ee ‘ ‘4 ie pote as i Re ae : Soe 4 
‘ | ae ad z : ex ii Taha oe hie ava pee ~ eo an or as ‘ 
is k a . 2s il - ie a ee 2 soci B Canes ame Bee: 
, : ce ae enn be tay ‘ie pep ; hy * ae de eee Cee ie eg 
a “a. * < at a ete ay Bs . ey tae. ie a, ean 
‘z a a Be baa S — ope aia i eis. 5 are ip 
a a ee <:, : ro. ae = ile = ee. 3 33 - hn. 
a — co a “= ve ee hae ee, > pees ae 
“ aa ; t4 oo ._ = ee ce oe = ee oy = +e 
: Co ae : . ye % a ne ue * c ae 
<a % & 4 as Bes a eg . wr ee aly 
ie : . cas. . o ame Po ¥ 24 ae Beet 
a ay . ee = the hal 7 4 — a ae an! say ‘ pi ee ¢ 
s, eS Bees 6 OS ; '¥ bi Ze — a Sea eae he om be Le! 
ter ee i ; a ee —— ae gay aaa re 
: : Bee oe : tins Siiale i nn See eee ee ee ae ae Bet 
aA oe ah : es on  ) eo a a an ‘ ~ Py hs as Peed ssp = 
i ae be Aner get wees ee é he ae me % Ba) ig. eee 
~ i meg Cee i e eee SE “S See Wake _ an P a a = eae 
’ ssi S P ae . ~ pater © i oes Fae ey, Sa ' ane yas , at: j ages % 
BR gs oe ae pe caries S wa ae 1 a aes ‘ud aia mae Eat 
3 : Bs a aa Raps oo Se ere. ee es ie — : fo amare” ees 7 ta 
yn PP nests oS ae 2a aie etal Fe So Mal eS ee ee Hier Bee 
; F 2s as ina ik oe Me A ea ae See <n Ape Te Sihaaes ( 
id ie Fs a2 ee es ot BT Ee RR ‘ Wig 6% es om cet “ 
ye euteae i ie Berg r Be eae a, ON ie : ae gio taaS sa “ 
y : - § -ooP ae pat oe s 3 hag, Pig 7 ¢ ep cb oe .  - ao a ee es: ae 44 
. oe ce Se “e ec z 
0 x os ta ee eee oe 2s ees ee = 
ij ae ‘a Coy eae ae eee atc >a 5 ae a Me ae fee ws a 
——= gi a Gee ia 1 Sa aac Be eat i et ee oe a9 * Fe hgh lhe — oe 
Pee Ee 3 % i rat Senet nears iyo ed 7 Cae ie at “ey . ae eh She rey py 7 oe ie Bee " ¥ 
0- a os. a Sin ae i, Secale ea pias sire a 4 — alice as pe 2 A rie ait Ak ce Bea 
t & - : & & eee Rae ait. ie ae an a a 2, ES ck. sate er ee nt ope TB ge Ses TER 
§ oe gts ‘ aa ae eR oY eee aki ene wee. Wh ce ji : are a ae ee ach “eg : Saas Pm ae 
7 es ‘ +) ates ae ee emeee ys Heat oer _ tre : rea ee Seg tes oe Le : i eran 
y > £2 oF RO a ee pe ha spite 2 ait Poet anette ere eae. “i i ale a etd sie ae a 5s 79 ae 
i Ke me eh a ear Fie bea eT eh Al (: Se bye E ee. Re 7 a : — 
e m,n i a we ee | ee ‘i e ; 
eee * " - Soar » : = it > ot a he ie owas A M x BAP settee 
Bee a: SWS ae oleh ae ine < Li na a, Re piey oy ¢ ie ae al SS . el AS 
4 Sor yt Br Co ee ‘ ae ag Begs ees 2 fas gi bel 2 > d nas ¥ tees 
; tae ee a ea Bete os Pt nea F aa ees bcos > a ae” Bet. Foe 
! a . ae ; piri < \ =e Egg he. Sea CEE ees eer oe - re es A LAs att 
sf vee eee oe le ieee ee Faas stip ; — as ere: bP Sool 
ei eee ae pe aa a Silla ~-* ‘ aad pect 
ae # rer a fe feats) sore iavohe aoe Fon gies ‘ Antes as d ¥ ; a tins 
; af " 364 ee Pita bree ceed i > geet eek: ss; oo: d cr mem 
n - : Be : mi Paes | Pal mS a oa: ae ee . Ds. 
, Ks a ” aes RO GENS iced : ee * : i 
. a i an PGE, eT i! ages. ; he 4 ; 
io ee . i pA ok, ee oe : 2 ae seep Nae 
_ he ee pares C ¥ ay + 5 hie 
to Nye eee oui ct oe ; es 3 ie ee 
> - . i - yaa he Agee , ay : ‘ ' fs 4 ie? 2 P aoe ae 
. J . oe : sat ae j ; or Fs f ; ‘ 
; = Pigs ie hal) sags : ‘ pr Be ‘ea 
& a e - ra ‘ eee ~ joke - 
“h = wary &s ' ae Q Whe 
ee ; Pees * aes s os Sp a J ety Pe $ 
ae Pe ee scare gee sl Hs Pre ‘sg ieee i 
See Norn ae a a a oF ee ee * : . ge 
merc ee ee pS aeeee e we Ps om 
ae eee re a ee 3 a jen ag ee: at j ee ; 
nt a et nr oe = J SR on ee ae a, ts ‘ x ae o 
ee b a a oi [ee ee > i ae i a all Pe es #7 ee ‘i i F : 
geet ae tne a 4 5 —. ee oe | ae eS Amie * ae , me 
oe ae = i il a oe Mey eis Tale ate a a” + Pig oe oe Si gee fi BS gs = 
te ae Varia shiek ae) et a re ed tate hy fete sy ee 'g :  oneean a 7 ie =o Rss s Pag 
iS a. ne ee ee an) aad an 7 ry Muh Re boat Ty ee Se a 7 ie - ts ; ; 
n- Be ae ce a. oe i hs Phos a Bes 3 Rida nda Se . lereeeenes: a Be ee Bs ok 
ees ee t Go: eee eae eres a dpe eater. oe. er’ Pat a: a re - : 
ras Jaxer: oe “fh aee Pcmrns ob mo eae sath soe ep eis ig i ; 
t z ae payin " Bat 7 ve eat i Ds Mei sae “ Sipe ae oe BG: eee ig Ba 3 e § 3 : 
e ig sect e , Poe ee 7 r yy ait tomes eager a iy Bg ia bet oe: ine a i = P gat eS aay ae 
n ae eoRORE : * Speeemee pe eam ‘ ar as ae ‘ : F ee é ‘ee 2 ae % 4 
ea See sey iA ep PE ci aL , ate Py. oY / _ ae fe, fd e-, 
as ‘ £ Bue Bot te etee gee =e as aes os a 
ce Boys os : ees Oe eee Bae. : oe tage ert ae ra i ee * ? Fy Rh 
Seco : 1S Gasper te foc” aiceieoreniap e's Mae P eS : =f * f 
ee ee op aie ar ‘ Ne ee Re <b es, ey rat F ag 
oe ae a ae ae ee in eee Perc raatt ae P ee , a ? 
3 Bite a Te Te beeae ay ed pee a f Peay ode = y ’ Pees a # : 
Bes isi —* ay Re. Peek ee ee —— ‘ies E 
Be aac ss, | Pe eer 25 j : seas PoE Nt ae a F pe : se a et 
= aR ae ea tae , ee ee aa j eS ” ‘ : ‘es oes 
= AY Fe as mee ac ee me a mae : i vd - a 
ss coed Obes noe eon ae u me ale Wa?" Deira 3 - F ee x : 4 get th a — Kees 
s Bs en ee ae ae vii a amano + ae — a 
2 ee . re = ae 4% Hee 7 age he as ae atk: fas al . : s 4 A pie a ee * 
eS as siete eee sey z oe ieee Sa Shas a a : eg oe ee, 
‘ ah ee ae ee ; ae 3 mice = ~ ar: a Bk ie 4 F wcapt bs : ea ae oe r 
iy BS ee ae ice eae Si ae : pear * . ; ; aaa " 
‘a Fc Sen! eo Rea eee re ae ; ‘ , : 
: ; rats ae 2 tiga an a a : : eee ee es é. ‘ : 
a ; é ssa * We ¢) . | Se ae ‘ ; cat PT j : ve 
a y : ; i aoe ‘ A 5 ? Ss 5 : ; ae a F> os z 
bis é : to 5 eee oe eae Pes ee ee eS ae Ps, fi ft gee g reaaes ie 3 gee 
is Wins iu ? ee : : gh? a8 z ream e Fe tee ae os ae 
4 ees” ‘s Ae Or eS f BS ag } % ? - i : ee ig a 2% cz ee , Bs 
Bk j % ee a ts : pete y er & i aoe Ne $y Pecke : a ey P oe ee, A hia tae a 
Ae J ¥ z ot ee oe 4 Ag * ? oe ‘< eh orl “ + 4 % 5» ee Oe Be he 
aioe: eR Be we i : oe REM Ae ; pe es. Oe a Se a Pap om al 
ae oP te ko mg ne Se Pe ae 5 : ie ‘i ee or) oe . ee aoe : a a ¥ ie See Rea. ay 5 
hd - 5 he he a i eg Bee: $ * % * a ~ as igi a ee ene ay 
4 = age: ue RM re eS # x oe . * ; os eee » ae Z : 2 , ; 2 “00 =e 7 ex x 4 i E be 
ae Re x ‘ é 3 i $ # oe eee ee € ee “ oe 2 
4 k i hai cr. bey i en ise. ae : ah. Riess. ae 5 eh : ee +) oe 
es : i fs GA! A he) Sch Ge oe * he PHAN Po ve * ie % ¥. a ieee egies 7 2 2 Pal ee 
ri ix eee ss Pte oo Yi A ee 3k i i Be % : ee ee tate tee ; es SR 
: * = ck LP hs age oi ae Le, 4 ; pes a , E ; : pie Sn a: ee ‘ ‘ iY 
5 Me Bee i. oe te Be ae es hy eh ea were Bee. Ot Soe Le EE LS are ate Fee, e eh ee pee * ' 
ee 6 ROO eS Pane x ied Pe ge ay ae ee eh Sa oe “ 5S eo ees 5 ae Me 
2 ee ae Be i! *% <2 eee ree Cae. Rae os ee Po Se Cee me Se hee aes & th ae Ba 
Pe es Rag > Spe ieee Re veers Rtg SO ee NE TE FE ah ae 
LEEPER. Ps Tee ae Ce ee as a 4 . £ee. 9 Se ee ORS dy Taian: RAC SNA aS: t Riis? 
APS aon t “ sens hc Sha ate eg a ee * SORES at os ow Mgt ek ie fee 5 Wee SBP Ss aah ay $ PS agri % ore 
Po cea att ee Ne a AE : ae AP. af i ae ae, eS oe : tie 
patie? a See ie eee a” ed es eS ‘ 2 oo, ee ge Ri es ee *, ve 
- heh Fas hae 5 a ee ae M tae ‘ gs SS, ih se Pacey “st , nee 
re ewe ae , te ae eee ae ae 2 rt. 
PHO % Rese, Soe: as ee ot ae ? Yd sae aoe yas Ca tee. z in ae oe 
‘ BERS og eee awa eRe g eee pees 
‘ * “ ck ri 
ee re. 
ar: a A seine 
>is ea 
qoat > 
b ‘ te 
: wae 
Ta i ae 
ie site 
= es 
See , 
ae "3 
wee | a 
ia ao eee 
come 
ae “age 
. a 
7 srt Secs F 
} “aes 
~ ea 
a eos. 
* = ps 
ly i 
—- - 
ae 
oe Ss aie are 
7 # es Pierre § em 5 
fe Oe ; Pee 
a pay ; its a ae ne eee MET Ap Re iN 
ae Aa ee See ‘e SiG, tea Bh och ime Ss 
pte . Se. an aah, CREA EN owen ae es Ce ee & oF det de eae a 
oe ae Fars © Fe hn ae ee rare Tea ne 
pean: as a" cai or SS eat pita ee abe ds ue Pees ey sey ; 
oe eae ee eu jie Se Farsi 4 OE Stet np ag as PRLS A, | 2a ee 1 Ap seats : Bag f et 
Ae ? te . 3 fake ; . ~ Se hare tO See tS ne. Safes . ie ‘ eet : ; Brg tt ag fe am a 
re 2 Z sis NN ad gt Sie see Seg . Set Sian: ame He Be Te arate Cae hats Pe ae > tae ks ' eu" “ Previa 
oe te. ah a, aS ES Perr te ie 4 Z Re gle a i. Mike, WS othe yon ee: a he ee co eae eS % er es } 3 a3 Cory 3 
: ~ “ ; PLP co es aud ahseel; ee ry tN ee a a AN of eT 2 Ay dat . Estey 
Pa . G 4 x 3 See ie er: ae pee iA Sen Wat? a vo of a ie =p OT fo: Sa Oa tor fir «aie eee 
‘ 5 See ‘ = q “ f : ae . SRB ee hr 9 Satu a8 4 Pes es Nis i 3 ee gra rath : 4 BS 33 me 
= has iad ‘ ie. Sed ae See ae et aS ge hel We LS i ae rte pis Ce he i ‘Ww “ j > ¥ Sie 
; Say yaa a ig : a : eS RP Ie ees Sed ud gee ea ssa ahi ig A hee < Ae Sa 
+ r ei pe : Pes ae : ‘ ee, ty By tp na <a; Aaa 5 ee gh Sis ae 4 ‘ A Rete Sia) 
K ; ay a4 cere % fe pane, hae ae ars forme as ia CAD eee ty a Se ae aaiae ' oi Ae ey Saleen 29 
a ished é oe ee oe oma. zs esha ee ne MR Sh ae jeg ae: Tee Se: ~ ae ies "i ; Ce ee, 
Z mh a oe A * _ Fay ied oe Bs Te Lad Lorene ip ee Fs “ £ ds “ad Bt Pane ES ae 
‘ ; ; +x eae Seren ORR Ar dee ey Fey EAP Coe see ty SNA, Tec aes Se Br 
: vie Saale . ee a8 a ie eee es ee Pek ony ad 66% fe se 8, f = 8 8 ee i 
ir Ae NSS : eee a Nt psig i= Sg Abe Pe Cees eng Spee saree: eh : : . 
‘ i is - ¥ 2 ain ok » helen aS rN s ENE 2) a 7 ae epee. Pie ee Prey 
; foe ; ayia, ‘ Wien aod hes Bn et eae goo 
: : Jue ‘ ae ; eee ee 
n} t et are b mY Ge ana 


8 


eo 9 => ire — as £s be ‘'__ = = «& YY A" |) 6c —. << 2 
q az _ a } s = s fae €e 
Sie? 7 it rood ¥ 3 Eet . Peel ee : *:,, 

> es am = Ps , ra 


ADVERTISING AGE 


June 28, 1937 


J. H. McGraw, Jr. | 
New President | 
of McGraw-Hill 


— | 

New York, June 22.—James H. | 
McGraw, Jr., has been elected to the 
presidency of the McGraw-Hill Pub- 
lishing Company, succeeding Mal- | 
colm Muir, who last week 
to become president of Weekly Pub- | 
lications, Inc., publisher of Nevws- 
Week. | 

Under the was an- | 
nounced, Mr. retains his 
position as chairman of the McGraw- 
Hill board. 

Mason Britton continues as 
chairman of the board and Howard | 
Ehrlich, executive vice-president 

Mr. McGraw” graduated from} 
Princeton in 1915 and has been | 
actively connected with the publish- | 
ing company for the past 21 years. 
He became treasurer in 1923 and} 
moved up to the post of executive 
vice-president in 1932. In 1935 he 
succeeded his father, founder of the | 
company, as board chairman. | 

In addition, Mr. McGraw served as 
president of Associated Business Pa- | 
pers, Inc., in 19382 and 1933. 

Two other McGraw-Hill executives | 


resigned 


new set-up, it 


McGraw 


vice- 


SS : —— ———— 


have resigned to join Mr. Muir at} 
News-Week. They are M. H. Peri- 
nier, vice-president in charge of ad- 
vertising and promotion and 
with the company for 24 years, and 
T. F. Muller, to the presi- 
dent. 

Mr. Perinier will become vice-presi- 
dent under Mr. Muir, while Mr. 
Muller’s title has not yet been an- 
nounced, oth are expected to start 
at once in the new 


sales 


assistant 


posts. 


October “Photoplay” 
To be Dressed Anew 


Twelve innovations in Mactadden 
Publications’ Photoplay will be made 
with the October edition, Curtis J. 
Harrison, advertising manager, an- 
nounced, including new 10! by 14- 
inch overall page size, color pho- 
tography covers, new body type and 
paper stock and _ editorial elabora 
tion. 

New advertising rates, also effec. | 
tive with the October issue, are full 
page—680 lines—-$1,382, ranging to a 
line rate of $2.46. Fourth cover will | 
be $3,652 and three or four color 
second and third covers, $2,072. 


Names Parker 
Financial World, New York, has 
appointed Leslie L. Parker, Detroit, 
as advertising representative for 
Michigan and Ohio. 


; contest, 


lada, are 


PUA PRESENT! 
AWARDS | 
COPY CONTEST 


New 
the 1937 
Public 
tion 


York, June 22.—Awards in 
Better Copy contest of the 
Utilities Advertising Associa- 
were made at the association's 
here today by Kenneth 
advertising manager of the 
and Electric Company, 
chairman of the 
Contest committee and 
dent-elect of the association. 
Half the 16 
held 
and 
nies in the 


convention 
Magers, 
Union 

Cincinnati, 
Copy 


Gas 
presi- 


classifications 
annually for all gas, 
street railway compa- 
United States and Can- | 
concerned with newspaper | 
advertising. 


electric 


Award classifications and the suc- | 


cessful competing companies are as | 


follows: | 
Winners Are Listed | 

Electric load building newspaper 
advertising: Premier award to 
Northern States Power Company, 


REACHING 
MORE THAN 


47 


BALTIMORE 
FAMILIES 


and Sunday American 


Average net paid circulation of the Sunday American for six months 
ending March 31, 1937—232.305; the largest in all the South 


National Representatives: Hearst International Advertising Service, Rodney E. Boone, General Manager 


setter | 


of the 


| Northern 


FATHER AND SON BRIDGE 10 YEARS AT AFA 


= Sas | 
=e 


William H. Rankin, New York agency head (center), finds out what a father, 
A. J. Cotton, Brisbane, Australia (left), tells his son, F. S. Cotton, of Duffay 


Minneapolis. Consolidated Edison} Vancouver, B. C., received an Awarg 


Companp of New York and the West 


Penn Power Company, Pittsburgh, 
were tied for the Award of Excel- 
lence. 


Electric public relations 
per advertising: Four 
tied for the Premier award 
the Public Service Company of 
Illinois, Chicago; Georgia 
Power Company, Atlanta; Southern 
California Edison Company, Los An- 


newspa- 


include 


geles; and the Consolidated Edison 
Company of New York. The Niag- 
ara, Lockport and Ontario Power 


Company, Buffalo, and the Florida 
Public Service Company, Orlando, 
received Awards of Excellence. 

Electric merchandise newspaper 
advertising: Premier awards to the 
Consolidated Edison Company of 
New York and the Northern States 
Power Company, Minneapolis. Com- 
monwealth Edison Company, Chi- 
cago, and the Buffalo General Elec- 
tric Company received 
Excellence. 


Lead as Load Builders 


Gas load building newspaper ad- 
vertising: Premier awards to Peo- 
ples Gas, Light and Coke Company, 
Chicago, and Consolidated 
Company of New York. Rochester 
Gas and Electric Corporation and the 
New York Power and Light Corpora- 
tion, Albany, received Awards of Ex- 
cellence. 


Gas public relations newspaper ad- 
vertising: Premier award to the Los 
{Angeles Gas and Electric Corpora- 
tion. Consolidated Edison Company 
lof New York, Public Service Electric 
}and Gas Company, Newark, N. J.. and 
|the Lone Star Gas Company, Dallas, 


tising: Premier award to the 
York Power and Light Corporation, 
| Albany. Lighting Coim- 
|pany and the British Columbia Elec- 
tric Railway Company. Vancouver, 
B. C., received Awards of Excellence. 


| . 

| Gas merchandise newspaper adver- 
| 

| 


Syracuse 


Transportation newspaper adver- 
tising for increasing business: Pre- 


|mier award to the North Shore Line, 
Chicago, Ill. The Chicago Rapid 


Awards of | 


| 


| 


Edison | 


|} motion 


| Tex., received Awards of Excellence. | 


New | 


| James A. 


of Excellence. 

Electric displays: Premier awarg 
to the Consolidated Edison Company 
of New York. ‘The Buffalo Genera] 


Electric Company and The Public 


companies | Service Electric and Gas Company. 


Newark, N. J., received Awards of 
Excellence. 
Gas Displays Winner 
Gas displays: Premier award to 
the Consolidated Edison Company of 
New York, The Brooklyn Union Gas 
Lighting Company, Brooklyn, re. 
ceived Awards of Excellence. 
Poster advertising: Premier award 


to the Southern California Edison 
Company, Los Angeles. The (Con. 
solidated Edison Company of New 


York and the Duquesne Light Com. 
pany, Pittsburgh, received Awards of 
Excellence. 

Radio advertising: Premier award 
to the Pacific Gas and Electric Com- 
pany, San Francisco. The Philadel 
phia Company, Pittsburgh, Pa., 
ceived an Award of Excellence. 


Weil, New Bamberger 
Publicity Director 


Richard Weil, Jr.. has 
pointed publicity director of L 


been ap- 
Bam- 


berger & Co., Newark department 
store, to succeed Willard E. Bovw- 
man, who is” returning to. the 


Newark Star-Eagle as executive edi 
tor. 

Mr. Weil is succeeded as adverts: 
ing manager of the store by Georg 
Slockbower. 

To Cluett, Peabody 

Robert M. Dowling, formerly pro 
manager, Harper's Bazaar, 
and previously advertising and sales 
promotion manager, Spool Coiu™ 
Company, New York, has been ap 
pointed advertising manager, Sal- 
forizing division, Cluett, Peabody & 
Co., New York. 


Name James Rice 


Town & Country has appointed 
Rice manager of its Chi- 
cago office. He will also continue as 
Western manager of American Archi- 
tect and Architecture, and will be 
assisted by T. H. Doescher and H. P. 


Transit Company received an Award | McNulty. 


‘of Excellence. . 
Pittsburgh Railways Honored 


Transportation public 
advertising: 
award to the Pittsburgh Railways 
Company. Chicago Surface Lines 
received an Award of Excellence. 
Material designed to promote em- 
plove 


relations 


newspaper Premier 


selling: Premier award to 
Philadelphia Electric Company. Pub- 
lic Service Company of Northern I1- 
Chicago, Award 
f Excellence. 


KEmployve 


linois, received an 
publications: Premier 
award to Public Service Corporation 
of New Newark. 
dated Edison Company of New York. 
ind the Detroit Edison Company rr 
eived Awards of Excellence. 


Jersey, Consoli- 


Bill enclosures and customer pub 
Award to. the 
Company ot 


Service 


lications: Premier 
Edison 


Publi 


Colorado. Denver, received 


Consolidated 
New York. The 


pany of 


Com 
an Award of [excellence 
Direct 


award to the Consolidated 


mail advertising Premie. 
Edison 
The British 


Company 


Company 


i 
| 


Complete Broadcast- — 
ing Facilities Wired — 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 


NEW YORK HOLLYWOOD 
521 Fifth Ave. 5833 Fernwood 
MUrray Hill Avenue 


6-2370 HOllywood 5315 


CHICAGO 
333 N. Michigan Ave. 
STate 0366 
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Today A Great Magazine is Making Publishing History 


ACFADDEN PUBLICATIONS are so enthusiastic about PHOTOPLAY 

and its future that they will present to the public and the adver- 

tisers of America, with the October edition, an even greater and more 

superior magazine of Hollywood ...adynamic publication, elegantly 

done, which they believe will increase its popularity by leaps and 
bounds. It will offer twelve innovations: 


1 New editorial concept (Ernest Heyn y | New, well known contributors 
and Ruth Waterbury) Cornelius Vanderbilt, Jr. | Frances Marion 
Faith Baldwin Errol Flynn — 
; Jerome Beatty Lowell Thomas ae! 
9 New magazine designer (Heyworth David Seabury Henry Pringle : 
Campbell) Achmed Abdullah Lucius Beebe 
Dixie Willson 


New luxury format (overall page size Q New art treatment of Hollywood 
1042” x 14”) fashion pages 


9 New, exclusive candid camera pages 


10 New body type 


New type page size—680 lines 


New, exquisite covers in color 


photography | 1 New body paper stock 


12 New advertising rates (on following 


New, heavy coated cover stock page) 


CO UP WN 


PHOTOPLAY, always the leading and most authentic magazine of Hollywood, 
priced at twenty-five cents, will offer more than ever before for twenty-five 
cents. It has the respect of the reader and the acceptance of the advertiser, and 
offers a SELECTIVE MARKET of young, extravagant women readers with more 
| money to spend, the show-offs and gadabouts of our larger communities. 


PHOTOPLAY has established among this group of modern young women 
an active market for its advertisers. Its merchandising tie-up with the leading 
department stores of America enhances its advertising and merchandising 
value immeasurably. 


will be presented to the public with the October 


The first issue of PHOTOPLAY in the luxury format 
<| |> 
issue, on sale at newsstands September 10th. 


ADVERTISING MANAGER 
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RATES 


Based on Rate Card No. 21 


CIRCULATION 425,000, GUARANTEED A.B.C. 


Effective with the October, 1937, issue Photoplay advertising rates in the luxury format 
will be as follows: (No new contracts will be accepted at old advertising rates after 
this date, June 28, 1937.) 


se an heures eel eeeabansiven $1,382.00 
Sees PTO (ITE HOS GOURIS COMIN)... «5 cc siccci ves eeacenves 691.00 
CS TORE eT Tee UEE Ler TT eee eT CCT RTT 691.00 
Er errr eer ere re Tee 345.50 
Quarter Page (85 lines double column)..................-eeeeee 345.50 
PPP ore eer eer ee eee eT Tere eer ETT Seer 172.75 
| ere rere eT er re ere rr eT eer er rT Cer rer ee 2.46 
Preferred Positions 
Second or third cover, 3 or 4colors................. rear er. 2,072.00 
EN er eer ere ere errr Te eee ere 3,653.00 
es ON oc yack 55055 6s MAR GR Se RAD toed HOOKER ERS 2,072.00 
Black and 1 color 
6 5 OAs eM ates oe aN PEN PACA EAE TERRE EY BEET SOKO 1,680.00 
Feces ree (170 MGW COURS COMMIAR)... «5 6. ne ceeds edvns saci 840.00 
Ee ere eee eee ee eye er ee ore 840.00 
ee Se IN oho pa e 6 vy 540-8 He re a es 4a Re RD 420.00 


Mechanical requirements effective with October, 1937, issue: 


Page Plates must measure................ een Pee rT Tere 9%” x 12%” 
Half Page (170 lines double column).....................0005 4%" x 12%” 
Ne NE Oe NE isc ecs her ekaces er vedereceeesenntees 24" x 12%" 
Quarter Page (85 lines double column). ..................... 4%” x 6” 

TTC TER ETT TCT TEL CE CERT ST TES 244" x 6" 

a Te ee ee eee eer ee ree eee 9%” x 12%” 
El ee rT ae eee ee ae ere eet er ey eee 9%” x 12%” 
Bleed Page Plates must measure................0cce eee eeees 10%” x 14%” 


Screen — 120 
New rate card will be mailed. 


Conditions Affecting Present Advertisers and Contracts on Hand 


Effective June 28, 1937 rate card No. 20, now in effect, will be cancelled. However, advertisers 
(according to the Macfadden policy) who have used Photoplay within twelve months, or adver- 
tisers who have contracts in, prior to this date are protected under rate card No. 19-Rev. ($1,000 
per page, guaranteeing 425,000 circulation) through the August, 1938, issue. After that time rate 
card No. 21 will be in effect for ALL advertisers. 


CURTIS J. HARRISON 
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C. A. McLaughlin (left), and H. K. Carpenter (right), of WHK, Cleveland, go | 
Charles C. Caley, WMBD, Peoria, (center). 


into a between sessions huddle with 


W. P. Williamson, Jr., WKBN, Youngs- 
town, O., presides over the ballot box 
during the exciting NAB election. 


Martin Campbell, WFAA, Dallas, chair- 

man of committee on standardized sales 

forms, and John Henry, KOIL, Omaha, 
resolutions committee concentrate. 


Ed B. Craney, KGIR, Butte, Mont., petition candidate for NAB presidency (right), 
greets A. B. Robinson, WTJS, Jackson, Tenn., during the election. Mr. Craney 
won plaudits by leading a movement to make his opponent's election unanimous. 


While waiting for results of the balloting for officers, Don Loset, WALR, Zanes- 
ville, discusses battle with Marie W. Vandergrift, vice-president and general 
manager, WPAY, Portsmouth, who added pulchritude to the meeting. 


NAB CONVENTION HIGHSPOTS IN PICTURES 


C. W. Myers, KOIN, Portland, Ore., | 
NAB president, calls the convention to | 
order to hear results of the balloting. 


Arthur B. Church, KMBC, Kansas City, 
confirmed camera addict, looks alarmed 
as the cameraman pulls the trigger. 


Left is J. R. Curtis, KFRO, Longview, Tex. 


td Se “Sm ee * 


“close shop” all newspaper plants, 
including advertising and circulation 


Call Newspaper 
. workers. 
Pu b li Ss h e rs to In the convention call, the state- 


4 e ment is made that “the issue is 
Discuss Guild whether or not the newspapers of 
this country shall submit to the 

en Guild’s demand for a closed shop.” 
Chicago, June 24. Newspaper Organizations participating in the 
publishers from all parts of the|mass meeting call were the Ameri- 
country are expected to converge at can Newspaper Publishers Associa- 
the Palmer House here Tuesday /tion, Southern Newspaper Publish- 
morning to consider the recent/ers Association, Inland Daily Press 
American Newspaper Guild conven- | Association, Pacific Northwest Pub- 


tion vote to affiliate with the CIO.|lishers Association, New England | 


Publishers interpret this move as| Daily Newspaper Association, Ameri- 
laying down the gauge for action to'can Society of Newspaper Editors, 


OME 200,000 automobiles find plenty 
of room in which to use up gasoline 
here in the Salt Lake Market Area. 
There are no congested highways to en- 


courage people to stay at home. 


Geographically big! That's why the Salt ONE 
UNIFIED 
“BIG CITY" 


MARKET 


Lake Market Area breeds a type of peo- 
ple who have a different way of living. 
Active—alert—free spenders! They buy 
at retail 15% more per capita than the 


national average. 


Geographically big! Yet for all practical 
sales-strategy purposes it is one unified 
“big city” market—with one metropolitan 
medium effectively serving the vast four- 


state region, at one low cost. 


That medium is The Salt Lake Tribune- 
Telegram—read by more people than 
any other six newspapers combined in 


this territory. 


and the New York, California, Texas, 
and Pennsylvania Newspaper Pub- 
lishers associations. 


Bolles Heads Rudolph 
Wurlitzer Advertising 


Robert B. Bolles, former sales and 
advertising manager of Cline-Johns- 
ton, Inc., has been appointed adver- 
|tising manager of the Rudolph Wur- 
|litzer Company, North Tonawanda, 
|N. Y., manufacturer of Wurlitzer- 
|Simplex automatic phonographs and 
| Seek Ball Bowling games. 

Mr. Bolies also formerly was vice- 
|president and Western manager of 
‘the Frederic A. Kimball Company. 


184,624 


! PEOPLE 


Salt Lake Tribune 


MORNING & SUNDAY 


Salt Lake Telegram 


EVENING ONLY 


National Representatives: 
REYNOLDS-FITZGERALD, INC. 


Color Representatives: 
Member, ASSOCIATED WEEKLY 
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Two Points of View 


A striking difference in the points 
of view of those who, like advertis- | 
ers, believe that the only way for 
people to have more is by producing 
more, and those who are seeking to 
apply political current 
industrial problems, was in evidence 
at the convention of the Advertising 
Federation New York 
last week. 

Convention speakers declared and 
resolutions adopted Federa- 
tion emphasized the idea of keeping 
America going ahead to new and 
higher standards of living by mak- 
ing more and cheaper goods; while | 
Mayor La Guardia, of New York, who | 
addressed the at the | 
luncheon meeting on Wednesday, ex- | 
pressed the opposite point of view, 


remedies to 


of America in 


by the 


convention 


| 

which is that held by the national | 
administration. | 
His contention was that the ma-| 


chine has introduced such great effi- 
ciency into production that the only 
to provide full employment is 
by reducing hours sufficiently to en- 


way 


able work to be provided for all able 
willing The mayor 
the fact that 
higher prices must necessarily result | 
from such a program, but contended 


and to labor. 


conceded obvious 


that more rapid circulation of money 
would offset that 
The political remedy for unemploy- | 


disadvantage. 


ment of course promises immediate | 
solution of the problem, and for that | 
reason is approved 


benefit 


by many who 


from thetimmediate increase 


in the purchasing power of those at 


present unemployed. However, this 


method runs into violent collision 


with one of the well-recognized eco- 
nomic truths, that public welfare de- 
pends on increasing, not reducing 
production; on reducing and not in- 
creasing prices. 

Employment on a sound economic 
basis is increased by this program, 
markets broadened 


since are 


lower prices, and increased produc- 


tion is required to satisfy the de- 
mand. New and better products 
made possible by improved indus- 


trial machinery likewise create new 
employment, while at the same time 
raising the standards of living of the 
whole community. 

Mayor La Guardia is eager to sell 
the 
at 


reduced 
the 
to 


program of production 


higher costs to country, and 


help him 
However, 


urged advertisers to 


spread these ideas. no 
matter how sincerely the mayor be- 
lieves that this characteristic politi- 
cal approach 
problem will 


economists 


basic 
furnish the 
that the present 
period depends primarily 
on holding prices down and not by 
raising them to the point where mar- 


to a economic 
solution, 
agree 
recovery 


kets are seriously contracted and un- 
employment © still further 
ated. 


accentu- 


Incidentally, why not a census of 
unemployment substitute 
for some of the vague generalities on 
the 


to facts 


subject which are so glibly ad- 


> 


vanced by the politicians? 


Controlling the 20 Per Cent 


Harry Eckhardt, chairman of the | 


Four A’s, expressed the opinion § in| 
his address at the A. F. A. conven- 


tion in New York last week that 10 | 
per cent of advertisers are liars and | 


10 per cent more are blind. The 
first 10 per cent, he said, deliber- 
ately misstate the facts about their | 


products, while the other 10 per cent 


blindly employ any appeal which 
they think will sell the goods at that 
time. } 


While this estimate of the number 
of advertisers who are delinquent in 


their methods is) probably higher 


than would be suggested by most ob- 


servers, it emphasizes the important 
fact that a small minority of adver- 
tisers 


are responsible tor all of the 


attucks on advertising which can be | 


justified in any way. The great ma- 
jority of all advertisers are not only 
in intent, but ethical in their 
use of the great public utility known 
as advertising. 

The A. F. A. 
convention 


honest 


went on record at the 
having worked 
organizations to bring 
of advertising for 
the purpose of eliminating abuses of 
the kind Mr. Eckhardt complained 
and the latter in his 
union of all advertising in- 
terests to establish effective control 


as with 


other about 


effective control 


of; address 


urged a 


of the minority who are injuring the 
use of advertising facilities by all. 
The time 


subject has passed. 


for conversation the 
All are in agree- 


ment on the basic necessity. 


on 


Action 


is the immediate need. 


by | 


SALE COPY UNFURLED BEFORE THE STORM 


| 


Hum Yr. 


College 


| Views from the Outside 


Uplifting 


(As viewed 
president and 
Economist.) 


The President's 
gress on wage and hour regulation 
was less dictatorial in its language 
than was expected in most quarters. 


by Ernest 
editor, in 


Hastings, 
Dry Goods 


message to con- 


living and working conditions of our 
people is a most worthy one, with 
which we have every sympathy and 
for which we will lend our every 
facility. Industry, too, is fully con- 
scious of its responsibility to assist 
in bringing about improvement in 
living standards. 

But if the administration, 
four years of work and the spend- 
ing of sixteen billion dollars. has 
failed to improve the status of the 
lower one-third of our population, 
then isn’t it about time some one 
else be given a chance? The busi- 
ness men of America are the most 
resourceful in the world. They have 
solved more difficult problems than 
the one with which the President 
says he is most concerned. 

Why not give them the responsi- 


after 


a minimum of regulation? 


e 
Grading Down 
(As viewed in National Grocers 


Bulletin) 


| sub-committee of the House commit 
on Interstate and Foreign Com- 
| merce is considering 
jamendments of the Copeland Pure 

Food and Drug biii to which the tood 

industiy as a whole is opposed. One 

provides that packaged shall 
on the label the name and ad- 
of both the manufacturer and 
distributor, and the other re- 
that all) food products be 
graded by the government and that 
grade designations, either numerical 
}or alphabetical, be shown on the con- 
| tainer, 

No 

| consumers’ 


tee 


two 


food 
show 
dress 
ithe 
quires 


one is more solicitous for the 
interests than is the re- 
| tail grocer. In no industry is there a 
;}more ready acceptance of the doe- 
| trine that the purpose of all business 
}is to serve the public, than in the 
| food industry. 


| sibility is 


Certainly the desire to improve the | 


| does 


so generally recognized 
that there are few, either in the man 
ufacturing, wholesaling or retailing 
branch, who would not favor any 
measure reasonably designed to in- 
sure to the consumer full protection 
against impure and adulterated food. 
Indeed, the food industry is so 
much concerned that it is unwilling 
to become a party to deceiving the 
public by supporting legislation that 
not adequately protect. It 
Wants to see enacted only measures 
that are workable; measures that ac- 
complish their intended purpose. 


The food industry believes that al-| 


phabetical 
would 


or numerical grading 


lower instead of raising food 


| standards. 


bility and insist upon a solution with | 


| two 


| 


challenge must be met. 


At the time this is being written, a| 


Let all food 
high standard let it 
marked “sub-standard.” Such a re- 
quirement, and nothing less, would 
give the consumer the protection to 
which he is entitled. 


(As viewed by Senator Arthur Cap- 
per in Capper’s Farmer) 


standard—a 
be clearly 


be up to 


or 


Business today taces a challenging 
opportunity. By business I mean in: 
dustry and commerce. Within these 
great branches of business are 
both big enterprises and little enter- 
And whether it be an indi- 
vidual or a great corporation the 
Unquestion- 
ably we shall have a larger volume of 
business in the next few years. But 


prises. 


| will it be merely another boom, fol- 


suggested | 


lowed by another depression? Or 
will business constantly and consci- 
entiously attack the problem of just 
rewards all workers, stamp out 
the gamblers and speculators, and 
curb the crooks and cheats? Will 
business this time buiid upon the 
rock and not upon the sand? 

This problem can be solved. It is 
a large order, I know, one that can- 
not be solved in a day or in a year. 


for 


But it is a challenge that must be 
met. It must be met by American 
| business. If business does not meet 
jit, government will attempt it. I say 
| this because of what government al- 
| ready has attempted in this country, 
and upon the records of other coun- 
|tries where governments 


have gone 


— 
ee 


Information 
for 
Advertisers 


_ The following documents may be 
/Secured without charge from com. 
| panies sponsoring them, or through 
| ADVERTISING AGE, by any national aq. 
vertiser or advertising agency execy. 
|tive writing on his business lor; 


| head. 


er. 


|No. 1184. Velvet, 

| This brochure, issued by Fortune 
‘tells about a survey revealing 
extent of advertising velvet created 
|by the thousands of non-subscribers 
|—“free riders’”—on the subscription 
\of some friend, associate or 
zation. 


he 


Organ. 


| No. 1185. A Guaranteed Distrihy 


tion of Advertising Motion Pie. 
tures. 
In this folder, the Motion Picture 


|Bureau of the Y. M. C. A. outlines 
ithe scope of its service in the dis 
tribution of industrial advertising 
fiims reaching consumer audiences jp 
| the non-theatrical field. 


|No. 1186. Presenting The Iron Age 
| in Three Minutes. 

The lron Age tells its story in con 
\cise form in this brochure, present 
ing its editorial line-up, its coverage 
of the metal-working industry, rates 
and other information of value to 
the space buyer. 


No. 1187. 
borhoods. 
Criterion Advertising Service has 

issued this brochure which outlines 
its sales and operating activities, and 
contains a breakdown by state, city 
and district, of Criterion poster dis- 
play coverage. 


Market Coverage by Na- 


No. 1177. 
Sell. 


How are color photographs made— 
what are the various processes—how 
are the best results obtained? This 
beautifully illustrated brochure is- 
sued by Manz Corporation provides 
clear and simple answers to the con- 
fusion of questions that come to the 
mind of the average advertiser when 
the matter of color photography 
|comes up. 


If You Have a Product to 


No. 1178. 

| 1936-37. 
| The Corn Belt Farm Dailies have 
|/issued this study of farm income, 
touching on the total income of men 
in agriculture, and covering, particu- 
larly, those engaged in live stock 
production. Comparative figures give 
proper perspective to income of the 
individual as well as groups and 
branches within agriculture. 


The Farm Income 0f 


No. 1179. Radio in 1937. 


This analysis of radio ownership 
and listening habits is the latest pres 
entation of a continuous study, now 
in its fourth year, issued by Colum: 
bia Broadcasting System. 
| No. 1173. Behind the Figures. 

Grit explains its A. B. C. audit re 
port in this small book, and attached 
to the back cover is the audit report 
itself. 


No. 1174. Tickling a Man Where He 
Likes It. 

| This brochure, issued by Fawcett 
|Publications, is a reader survey °! 
the Fawcett Detective Unit, giviné 
data on size of families, income, 48° 
home owrership and amounts spel! 
for several products. 


No. 1155. Looking Beyond Circult 

tion Figures. 

In this brochure Screenland Unlt 

holds a magnifying glass above the 

homes of its readers, giving a picture 

of the families, their possessions and 
buying habits. 


No. 1169. 


Issued by the Portland Journt 
this brochure presents an analysis ° 
liquor sales in Oregon, based on "5 
ures of the statistical department " 
ithe Oregon Liquor Control Comm!* 
‘sion, showing trends and shifts '® 


Liquor. 
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|8418,000,000 Deficit 
_ Seen by President; 
British Tax to25PC. 


lArms Cost Forces Rise | Roosevelt Asks Economy 
In British Budget. and Seeks $1,500,- 
to £862,848,000 000,000 for Relief 


BOSTON, WEDNESDAY, APRIL 21, 1937—VOL. XXIX, NO. 123 


as Check Capital Joins These Men Will Record History 


Labor to Seek 


Budget Sinks Another Ye 


Odd Table-Fellows Mee 
Bu iness to Pay eoing Revenues 


New Profits Tax Cause Shortage 


Spanish l.olation Fence Up 
oa 


By 
The Christion Science 
WASHINOTON, April 2! — with | 
collective bargaining established as 


five hundred millon 
work relef—in the 
budect deficit of $2,000,- 


€ One dillon . 
: { Nations, economic and socia! prog- 
ess can only advance haltingly and 
on suffrance ” 


LONDON, April 21 (®)—Chancellor Ry « Staff Correspondent of 
of the Exchequer Neville Chamber- The Christian Science Monitor 


mn i despite . ee t 
sre now available than a . F- 

oak of the boom in 1929—ts : f conclusion reached lain introduced Great Britain's first} WASHINGTON, April 2i—An ¢s- 

F c Roosevelt s answer to roe rearmament budget” yesterday with | timated net deficit of $418,000 000 3 
vise : ee A. c 4 cnni000 008 so the unwelcome news of an increase | for the coming fiscal year 1938— 
id . : “ ose lon that comes Si , > th © in the standard income tax rate to25\ @hen he had hoped to achieve @ 
1 3 X layman's balance” of income end 
‘ 4 o—was submitted to Congress 


é bs £863 it in 


© Lo $100,000 000. 
v 
2. A new profits tax - 


, , 
@ This all points to a deficit de 
with the President Ap= | | of business which clears more than Income 
quoting from a speech at the inter-) ticn of Labor. an | - Income from this] 1937 are $267.200,000 un ese 
mates 


ibied by budget Dal- 
t or mations 

Other revenues lag 337,000 000 

below estimates 

Away Under Estimates 

The current budget, therefore, te 
$604 200,000 behind in revenues— 
more than most forecasts—but 
mies amounting to $295.000,- 
put into effect so that 
is set at 


American conference st Buenos| chairman of the Comittee for In- 
Aires, “an unseemly struggle for | gustrial Organization. 
adie Misu: 


‘Pollvannish, or. at least, | Harold B. Butler 
They mfer that | Director of the 8 nat Labor 
OM 


both labor and raw mater enast 
sContinued on Page ¢ Column 9) Explaining the purpose of the con- 
Jehert Without an increase ference, Miss Perkins asked leaders 
tane erhaps they expect ig, 6 * of industry and iabor to suggest & 
be a finance N ] Co d Co J ] plan for the use of collective bargain- om © 

‘ ; , , ‘ eutra r on m ny al ing “which will serve to lessen the) 

> € Out of a restless industrial field | I ] zs S . H Ids S tlight agg Mace Dagens mene Hare al 
free comes to Washi ~  |solates Spain 0 potlig wort through misundes Re 


‘ ngton a rr 
of individuals, ! 
It ts especially important, she ac- 


cation of an income tax 
companies,” which 
pt 


hee at Geneve 


fe With Tight Ri ine Hearing 
t ol R Co vised the conferees, that they send | 
Py “ | it 1 1g it ing ine te) for federal conciliation officials be- | ' 
s | —_ fore conferences between workers | 
and employers are permitted (© 
has ” LONDON April 21 %—The na- By © Siai} Correspondent of a - | 
nent pow 
: bepearwidyg etd lions of Europe yesterday clamped The Chrision Science Monisée Yesterday's conference, ang others 
lines per tng’ Lu ho seek: étight a ring of men and warships WASHINGTON, April '21—A coal | which are to follow, are being held 
at nt sbout Spain to cut off volunteers and company in Harlan County, Ken- | Miss Perkins said, “so that the public 
, and : tot { « trom both sides in the civil | tueky which not only hired its own erg may as ones by wying & 
eens ba eee ae | make some rules of the t 
“ Harper § war, despie the heated protest of | deputy sheriffs with power of arrests, | collective rnd Ne ca 
€ Ity § e Valencia Government that the |>ut provided its own 9 x 12 jail, OF| pereed on by leaders among thy 
di neutrality patrol violated interna-| Cases in which an organizer f0r | parties most concerned 
ls- jona| law |the United Mine Workers of Amer-|help reduce the number of stri 
“ ae At the oke of midnight the| ica testified he had been incarcerated | ard jlockouts 
y by 27 na- | in 1934 for nine hours on @ charge of “We are not taking up eny 
‘ criminal syndicalism” was the cen- | saan tyes toa pose Had 
“| ter of Giscussion before the La Pol- | confining ourselves rather to 
o | Jette Civil Liberties Committee | we ‘some mutual informal agreg 
at | _R. E. Lawson general manager of | by workers and management 
Geaux and obtained | the Cornett-Lewis Mine. was one of | what general rules can be se 
Spair t witnesses, who defended living | stabilize industrial relatvions 
tone carried a cargo of |conditions in the company-owned | coljective bargaining ~ 
‘ While peprearntatives of Copett ving Bilbao, and focused town aah - mines ore ——— Action in Congress 
Ree te Oe canes aan | the blockade of the coast panera told — = | tnt Despite the confidence 
cohen dpc pony pe Organ the “cage” of the same town, | OmMicials that the 
a “ Britain, Germany a jand James Westmoreland. a field | ¥® A 
“ep age ‘e representative of the miners’ un 
Ge Italy churned the waters off Spain,| .., ported th+ evidence of Musick number of sit-down strike 
°65 officers drawn from the British, 
b ds, Swedish, Bel: Highhghts of the testimony 
te “g down | Dans h generar s, He 1 . > 1. When # mass meeting of union the House Labor 
' nd Pre- {sian and Turki ¢r armies took COM-| men was called on the ball field, off | ahead with 
itario refusing |'¥C! of tne ane ret as of th |e renee te Cornett-Lewis| the sit-down strike 
~spadian oM- | All the roa and railro uy n€ | Mine. Musick testified, company-pa! contrary to sound pul 
| uese border were patrolled by deputies were seen going UP the members of 
cials oe 2 ' sritish officers stationed in motor | © Cuntain carrying arms, and a fusil- issued a» report of t 
# C Coenting the cost of industrial | 's at strategic points to speed | 1340 of shots were fired on the crowd | condemn Ng 
tiike on agement and |to any section where arms or men | rrom the hillside. | formance” of a 
eneral impression |were seported bring run over the | TS” wen a strike occurred among | League lawyers why 
Government has a | international Line mine workers. according to Mr. West- oes the Wagner 
- cies wctel vale. to ton [SOR Oe armed deputies 
linked by France edict: Page 3. {Continued om Page 2, Column 9) Other laber 
te 
| E ics in the N 
to it, conomics in the INews 
, 
¢ *. oh . ~ 
‘ € On the stroke of mulnicht Aprit hey to Inflation—Turnover of Money Is Sull Slow, Much Slower 
19 wat « of ywrmar 7 . 
France begin a | —The Reasons for It 
me deucned to erect a fenee of 
mat ’ eel act tic 
. Bagi ae eee By H. B. E. 
‘ settee - pepe r | 
7 7 _ i oon 8 the most singular facts of the times Is that, | One would think that th 
J va 4 eof the swelling business activity, the velocity | would be to induce faster 
y* ( hs on @ dead level of sub- | ing. Instead. business mai 
‘ { circulation’ The phrase sounds | vestors consider i advi: 
sg by But it merely means the rate | money 
F « pene a | Why? The Harvard sty 
{ dolla And. thanks to Dr. Townsend, | without answering It. § 


the aie e of the phrase has become known to suggests the great imp 


ey ab though not altogether in the way | correct answer could cg 
. € Dr. Townsend connected velocity | sample poll of those 
‘ ¥ verity A more stic connection is with spend. I suggest the 
ac the rate of spending is Just I have been able © 


, 
€ About the same time ca 


1 ce upon general prices a economic experts. 
the amount of money made available to 
ty A comprehensive 
pending stream, composed of currency the opinions I hav 
ject to spending by check has one of the country 
According to the Federal Reserve ject, Prof. Arthur 
currency outside banks has gone up steadily Minnesota. 
+ 000,000,000 on Dec 31, 1929, to $4,800,000,000 


a 


40. 1933, to $5.500 000,000 on Dec. 31, 1936. The Professsor M 
n hows @ similar net growth in bank deposits The first 
on eff but sb )e to spending by check, or demand deposits that both whi 
‘ kt ha | From $22 400 000.000 on Dec 3) 1929. the figure went ers’ balances 
€ wow 4 t have dow $14 100 000 000 on June 30. 1933. but is not up balances” ar 
» $25 100.000 000 or 12 per cent higher @han in 1929 they were in 
the nding supply is back beyond the level venture ts 
in the so-called prosperity year of 1929 are concery 
. balance re 
t which this money is spent? times wou 


it the rate a 

thod of gauging how often a dollar of 
The lack of such knowledge, 
little difference to our sum of 
money turnover. For the predomi- 
d of money spent in America goes through 
\t is check money. And in this respect infor- 
about tu ver is available. According to the 
Reserve Bulletin, the volume of checks drawn 
all bank deposits at the end of 1936 re- 
below the volume of predepression years 
tu er for al) deposits has remained 
15 times per annum. This com- 
of about 20 times per annum 
and mare than 30 times in 


ties, but 


are ed we 


the in calling the present ve- 


ange 
are rising 


Read Ncisco 
. ondon, Paris, Geneva 
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heats —— tate Etec 
Ps fe ee aR : aa s —— 
| glowing speeches in his behalf when ]$12.50 quarterhour rate to $1.56 for I d d a campaign which meets the wishes W: 
FLMER ELECTED lit appeared that the independent|a 15-minute rate of $650. rn e p e Ti e nt of the majority. C 
ticket was gaining support. Per piece rates are also stipulated B d Other officers elected by the Nip U 
Mr. Caney. defeated by a 147-52] for theaters, hotels and other enter- ro a Cc aster Ss are E. E, Bishop, WGH, Newport 
‘ 


a count in the balloting. pledged hig |t@inment places. Other states hav- . News, Va., and William Behrman 
aetna eeeneee ling copyright laws are Washington, | Plan Promotion |weow, terre Haute, ind. viee-pres 
as ico immed s ppor 8) ne WN. & + 


Nebraska. Tennessee and Florida. dents, and Arthur Westlund, Kre 


= | Berkeley, Calif., treasurer. 
| has been in the thick of the copy- 0 Chicago, June 22.—National Inde-| Directors are James R. Curtis 
| right fight, giving his fellow mem- Mayor to Philadelphia pendent Broadcasters are seeking a|KFRO, Longview, Tex.: Clifford 


is one of the younger members who 
bers something to emulate by secur- plan which will enable them effec-| Chafey, WEEU, Reading, Pa.; Ww. p 


Brantz Mayor has been appointed 


Zz . “% ‘ s a acva¢ ar 9 oo = 7 ‘ 
ling passage of an anti-ASCAP Dill |manager of the Philadelphia adver- tively to present advantages of mar- | Greenwald, KW BG, Hutchinson 
Chicage June 22.—-John Elmer,|in Montana. This provides for altising office of Time, succeeding|kets covered by small independent|Kan.; Lloyd C. Thomas, WROK 
president, Station WCBM, Baltimore |‘“‘per use” royalty system. Several| Brooks Hering, now assistant adver. |radio stations, Edward A. Allen,|} Rockford, Ill, and Tom Keene 


100-250 watter, was elected president | hundred copyright owners have filed tising manager. Mr. Mayor, recently| WLVA, Lynchburg, Va., said today | WTRC, Elkhart. Ind. 
of the National Association of Broad- |their compositions with the Montana | 0M Time's New York sales staff, rep- following his re-election as president | 
resented Fortune for a number of 


casters at its convention at the Sher-|Secretary of State under this law, | nan ta Palbahiinkin tnd ten Denk, of that organization. bet | Hotels Name Critchfield 
man Hotel today, after nomination |together with rates they specify fer | a eeahated with him will be James While it is admitted that joint ac) The Drake and Blackstone hotels 

of a special ticket headed by Ed B.|their use. These rates vary from G. Downward. Charles L. Holt, and|tion is necessary, the association | Chicago, have appointed Critehfie\,q 

Craney, manager, KGIR, Butte,|one-fourth cent for a station with a! John A. Keppelman, Jr. thus far has been unable to develop '& Co., as advertising counsel. 
Mont., had forced members to cast 


individual ballots to decide the 
issue, 

Election of Mr. Elmer, regarded 
as a victory for independent sta- 
tions, confirmed the judgment of the 
nominating committee, of which 
Earl J. Glade, managing director, 
KSL, Salt Lake City, was chairman, 
aud carried its ticket to victory. 
This became unanimous when Mr. 
Craney offered a resolution to that 

John J. Gillin, Jr., WOW, Omaha, Agriculture, including AAA... Air Conditioning... Air Lines—Mail Service and Travel... Automo- 
was elected first vice-president, and 
tir ae cries. “alae = bile... Banks... Building... Business ...Corporations...Cotton...C redit... Drugs... Employment, 
Hough, WBAP, Fort Worth, was re- ; ; 
elected treasurer, Management and Systems... Export Trade... Finance... Foods... Gasoline... Gold, as money 


Six New Directors 


Directors, who were not affected 
by the ticket presented on petition, 
were elected as follows for three- Las) 
year terms: 
Herb Hollister, general manager, 
KANS, Wichita, Kan.; C. W. Myers, 


KOIN, Portland, Oreg., retiring pres- 
ident; Harry C. Butcher, CBS-WJSV, 
Washington, D. C.; Frank M. Rus- : : : : ° . 
sell. NBC-WRC. Washington. D. C.: Government ... Insurance... Labor Laws and Legislation ... Legislation... Liquor... Marketing 
and Theodore C. Streibert, WOR- 
Mutual, New York. Gene _ Dyer, 
WGES. Chicago, was elected for one 
year. . . ‘ ay ce 4 
In the future, it will be unneces- Materials... Price Cutting and Fixing ... Producti : — 


sary to elect the president to the 


board, the convention adopting a : ; ' 
resolution making the retiring chief Radio _* Railroads Ne Retail Trade _ Sales, CB 
officer a director for three years by A 


virtue of his office. Shipbuilding and Shipping ... Silver, as 
Other members of the nominating 
committee included Mallory Cham- 


berlain, advertising director, WNBR, 


Money... Mortgages... Moving Pictures... Payrolls and Social Security... Plastic Industries and 


ublic Works and P.W.A. 


alesmanship, Salesmen 


money... Steel... Stocks 


uthority and Project... 


ci 
Memphis; Arthur B. Church, presi- \ 
dent, KMBC, Kansas City; J. O. Unemployment — Wages 
Maland, vice-president, WHO, Des 
Moines, and Edward A. Allen, presi- 
dent. WLVA, Lynchburg, Va. ¥ 
Friends to Rescue Ir 
Mr. Elmer, the new president, has N 
been vice-president of NAB dur- 
ing the past year. His geographical ta 
situation has permitted him to con- tl 
tact Washington headquarters of the he 
association frequently, putting him pete 
in intimate touch with affairs of the [ 
organization. He is retiring by na- Ww 
ture, but his unostentatious habit of 
getting results has endeared him to 
those on whom the burden of run- 0! 
ning the association falls. Many iS) 
leaders of the organization made | 


STOCK PHOTOS 


Thousands of ready-to-use 
illustrations, on all subjects, 
are available for your inspec- 
tion. Write, wire or phone... 


KAUFMANN & FABRY CO. 


425 S. Wabash Avenue ® Chicago 
Telephone Harrison 3135 
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| Use Girls in 
Ohio Beer Copy | Bussche said. 


“As a matter of fact, 
luse of pictures of women has been | yan, indexed according to books on | 
‘nnati. June 22.—-While brew-| made in the advertising put out by |the various phases of advertising and | 
Whatever has | marketing. 


making little use of pictures |Cincinnati breweries. 


en in advertising, they want| appeared has been of ' 
Anything else|those volumes listed in previous 


elit to do so, Col. C. F. von dem | high-grade character. 


Ri ht t ltive advertising, but they believe Supplement Issued | 

Want 1g @) they should have as heptane freedom for AFA Book List 

|in their advertising as any other in- 

|dustry and should not be discrim- 
| inated against,” Col. Von Dem 


very little | j925 


The Bureau of Research and Edu- 
cation, Advertising Federation of 
America, has issued a second supple- 
ment to a bibliography published in 
on Books for the Advertising | 


FACE CONTROL 


dignified, The present supplement includes | 


; . s : _ |issues, and has been prepared under | - 
e -eside » Greater | we » frowned upon by the indus- | SSUes, anc s bee ad ; 
he, president of the Greater | would be frowned ut ) the direction of Alfred T. Falk. direc-| y mm Nl ‘ \ a 


nnati Brewers’ Association, de-|try here, which has a definite place 
i today following a ruling of|in the business world.” 


State Liquor Control Board | 
ng pretty girls from liquor and 
copy. } 


| KIDO Names Blair 


Radio station KIDO, Boise, Ida.,| York, has added automotion continu- | ; ; 2 
incinnati brewers are strongly | has appointed John Blair & Co., Chi- ous projectors, made by Automotion |the Keynote of the Retail Advertis 


ed to any indecent or sugges-!cago, as national representatives 


ltor of the Bureau. 


tion at Issue 


Adds Automotion Line | 
Advertising Projectors, Inc., New | 


New York. June 22.—Sounding 


‘Pictures. Ine.. New York, to its line. ing Conference. over which he pre- 


1 -Business Week 


Serves Business 


To report and interpret a// events which affect the 
conduct of a business—(¢hat is the task of Business 
Week's world-wide staff. How well is it accomplished? 


657 References to 193! 


Turn to an unbiased authority,"“The Industrial Arts 
Index,” published by H. W. Wilson & Co., of 
New York. In the 1936 Annual, a cumulative index 
to the contents of leading business, financial, scien- 
tific and technological magazines, under 46 subject 
headings, Business Week was referred to 657 times. 
The next three magazines of general business interest 
were referred to 193 times — combined! 

These 46 subjects were selected solely on the basis 
of their interest to men responsible for the conduct of 
Business. Of the 46, Business Week covered every 
one — its nearest rival, only 58% of them. 


Leadership Selects Leaders 


Such editorial leadership automatically selects an 
audience of Business Leaders. Nearly 100,000 a 
eek which — with the ‘‘Pass-along’’ office circula- 


McGRAW-HILL PUBLICATIONS * 


tion of 2 to 3 executives per copy — provides a week- 
ly audience of at least 350,000.* These are the men 
responsible for the profitable operation of business 
men who must be infofmed on both broad 
movements and specific immediate developments. 
For these influential men of American Business, 
Business Week has an amazing ‘Reader Interest” — 
it’s best-read, most-quoted. For advertisers, Business 
Week creates an equally powerfull Buying Interest.” 


*Current rates based on guaranteed average of 75,000 A.B.C. 
circulation for 6 months ending Dec. 31, 1936 — 96,648. 


ADVERTISING LEADERSHIP 


Recognition of Business Week's ability to sell executives 
has made it the outstanding leader in advertising gains. 


Seer eros rete reer rater eae ee . 455 pages 

Sa carce sv aivae cect veeriat circ: a . 610 pages 

1935 . 752 pages 

| PRET Re CET OTD TLE TEE eee 1128 pages 
1937 (‘ist 5 Months) 45.8% Gain 


USIIN 
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The Executive's 


Business Paper 


ALERT ... ACCURATE... AUTHORITATIVE 


330 WEST 42nd STREET, NEW YORK, N. Y. 


sided, Major Benjamin H. Namm, 
president, the Namm Store, Brook- 
lyn, called upon the Advertising 


| Federation of America to join with 


the National Retail Dry Goods As- 
isociation and the American News- 
paper Publishers Association in a 


} . . . 

eee apo to eliminate unfair and 
HO F ee | misleading advertising, or else be 

resigned to governmental censorship 


lof advertising. 

This call came at the conclusion 
| of a withering analysis of retail ad- 
ivertising which Major Namm_ said 
ican be considered bad advertising, 
lalthough it is placed by reputable 
concerns. “In fact, advertising has 
been misused to such an extent that 
|}government censorship of advertising 
may soon be here,” he warned, and 
in corroboration cited opinions of 
other retailers, consumers, publish- 
ers and agency men. 

Rallying further support for his 
charges, Mayor Namm enumerated 
more than 100 “good examples of 
bad advertising,.”’ culled from news- 
papers in Chicago, Cleveland and 
New York, cities which were re- 
cently cited, he said, by a business 
publication as being those in which 
“the tone of retail advertising was 
above the average and where the 
offenders were put quickly in their 
place.” 


Responsibility Is Broad 


Major Namm said that he placed 
the responsibility for these flagrant 
advertising abuses at no_ specific 
door. “Reputable advertisers, alone,” 
he declared, “can not maintain fair 
standards against constant and re- 
lentless attack by the small, but ever- 
present, minority of ‘rugged recalci- 
trants.’ On the other hand, it would 
be grossly unfair to the publishers 
to allege, or even imply, that they 
do not refuse to print a vast amount 
of undesirable advertising, yet few 
of them appear willing to go in for 
voluntary censorship on a complete 
scale.” 

“Those in any category who scoff 
at the possibility of government cen- 
sorship for advertising, belong,” ac- 
cording to Major Namm, “with those 
who sneered at the Dunnigan Bill, 
which would now be law but for 
yovernor Lehman’s veto, and who 
scouted the chances of this country 
ever going ‘dry’. 

“Advertisers and publishers have 
reached a stalemate over something 
that neither of them wants: bad 
advertising. To break it, there must 
be joint responsibility and the sub- 
stitution of cooperation for procras- 
tination. If such a joint effort proves 
successful, the result will mean a 
substantial increase in retail busi- 
ness, retail advertising and in our 
national welfare,” he predicted. 


Hickok New General 


Manager of Stromberg 


Ward Hickok has been re-elected 
vice-president of the Stromberg Elec- 
tric Company, Chicago, and has also 
been appointed general manager in 
charge of active management of the 
company. 

Other new officers are R. H. 
Matthiessen, president; A. J. Wilson, 
vice-president; E. S. Ostler, vice 
president. 
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a" Constructive 

— Informative 
— Profusel 
Illustrated. Your request 
bring only the book—no sales- 
man, 


t PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


1 Send me your free book on Porcelain 
Enameled Signs. 
) Name 


G Firm .... tse PORN A R A ae ARE 


| Address 
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June 28, 1937 


SOLONS WONT 
KILL PREMIUMS, 
DUNN DECLARES 


Dealer Is Most Important 
Factor, He Warns 


New 


cieased 


York, June 22. Despite in- 
agitation for enactment of 
discriminatory legislation, premium 
advertising is generally acceptable to 
the consuming public and has a 
bright future ahead of it, Charles 
Wesley Dunn, New York lawyer, told 
the Premium Advertising Association 
of America, Inc., at its session today, 
held in conjunction with the conven- 


tion of the Advertising Federation of | 


America. 


Frank H. Waggoner, editor, Pre- 
mium Practice, was the only other 
speaker at the session, which was 


presided over by M. H. Richards, 
Colgate-Palmolive-Peet Company. 

Mr. Dunn, who is general counsel 
of the association as well as of other 
important trade groups, asserted that 
adverse legislation affecting pre- 
miums has not been introduced by 
disgruntled consumers, but by disaf- 
fected business men determined to 
legislate out of existence “a success- 
ful competitive weapon.” 


Consumers Help in Fight 


“On this basis,” he said, ‘‘all suc- 
cessful advertising and merchandis- 
ing practices ought to be eliminated 
by law. As to consumers, they in- 
variably help us to fight our battles, 
as have also, in a number of cases, 
state labor organizations, which do 
not want to the working man 
deprived of the right to obtain bonus 
merchandise.” 

Sketching the work of the associa- 


see 


ee $+ 


TELLS HOW IT IS O 


if 
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UT WEST 


C. H. Sundberg, The Branham Company, Chicago (left), tells about conditions “out West" to J. Frank Duffy, Gannett 


Newspapers, 
tion in combating discriminatory 
legislation, he cited attempts which 
had been made in California, Florida, 
Michigan, Minnesota, Oklahoma and 
Wisconsin, in all of which states 
pending laws had been killed or 
drastically amended. Motives actuat- 
ing introduction of these laws ranged 
from desire to eliminate’ trading 
stamps to restricting practices in 
motor fuel, bakery products, laundry 
and alcoholic beverage fields. There 
have been a few instances, notably 
in Ohio and Pennsylvania, he said, 
of specialized legislation which has 
been passed providing for drastic 
restriction of premium giving in con- 
nection with the sale of motor fuels 
and liquor. 

While maintaining his position 
that legislative efforts to do away 
With premium advertising will con- 
tinue in the main to be futile as long 
as they do not spring from the con 
sumer, Mr. Dunn warned that there 


would be another story to tell if AFA 


manufacturers failed to heed the 
grumbling of retailers opposed to 
handling quantities of premium mer- 
chandise with inadequate or no 
profit for their work. 


Internal Clean-up Necessary 


“Tf manufacturers do not set their 
premium house in order, then they 
must expect that retailers will fight 
te obtain legislation of the sort we 
have been fighting against all of 
these years,”” he admonished. 

Sketching the long history of pre- 
mium advertising which, he_ sug- 
gested, goes back to the beginning 
of the world, Mr. Waggoner brought 
his account up to date by noting 
trends towards premium use of qual- 
ity merchandise and of an increas- 
ing variety of premium devices. 
Among the latter, he recited combi- 
nation sale methods, purchase priv- 
ilege plans, and prizes to salesmen 
and dealers. 


and L. C. McAskill, Miami Herald advertising manager. 


Distributes 
“Industry Talks” 
Designed to promote better under- 
standing of industry and its advertis- 
ing relationship, a series of 10 “talks” 
has been prepared by the Advertising 
Federation of America Bureau of Re- 
search and Education, for dissemina- 
tion to interested publications. 

The 500-word talks include “Ameri- 
can Business,” ‘“Steel—Servant of 
Man,” “Petroleum, the Story of a 
Folly,’ “Our American Railroads,” 
“The Sentinel of Food Quality,” 
“Rubber in Industry,” “Practical 
Chemistry at Work,” “Automobile— 
Titan of Industry,” “Living by Elec- 
tricity,’ and “The Voice of Indus- 
try.” 


Hoelke to Broeder 


William H. Hoelke, formerly with 
the St. Louis Globe-Democrat and 
the Daniel A. Ruebel Advertising 


Company, has joined the Clifford F. 
Broeder agency, St. Louis. 


Owen Is ry 
of New Blair 


Organization 


Chicago, June 23.—Formation of 
separate company to develop and ¢, 
ordinate spot broadcasts, 
nounced today 
by John Blair & 
Co., radio repre- 
sentatives. 

The new com- 
pany is Blair 
Productions, 


a 
}- 


Was an. 


Inc. Del Owen, 
former WGN 
program direc- 
tor, is head of 
the new organ- 
ization. 
“We believe 
there is much 
potential spot Del Owen 


business which falls by the waysi¢g 
for lack of new and effective ideas 
through which it may be placed,” My. 
Blair said. “We aim to 
gap.” The company, he said, also 
will develop original program ideas. 
designed to fit specific accounts ang 
for general sales efforts in behalf of 
the parent company’s stations, and 
offer a consultation service to adyey. 
tisers on spot broadcasting. 


Close this 


Furniture Publication 


Changes Name, Offices 
Western Furniture Retailing wi) 
appear under the name, Westery 
Home Furnisher, eftective with the 
August issue, the Battelle Publishing 
Company announced. 
Offices also will be moved to the 
new Western Furniture Exchange & 
, Merchandise Mart, Los Angeles, 


| 
| Munro Heads FAA 


Louis W. Munro, manager of the 
Boston office of Doremus & Co.. has 
been elected president of the Finan- 
cial Advertisers’ Association of New 
| England. 


You can take a longer ride with 
W LW as your constant companion 
than with any other radio station. 


W LW’s 500,000 watts bring the 
clearest possible signal, not only to 
the motoring listener, but to the home 
listener as well, summer or winter. 


WLW... THE NATION’S STATION 


Cea. a wt ol oI Y nw ee ee se, iw. <= ial ie ae . x pa Ca 4 - i ee P ' = De ¥ “4 7, ‘s wo a we ellie a a % i iy Pe ee ER eT Sa au ee, as A tl yg Sonia Pope wae DNS ES eee cy ra 3 w* Me 
. 7 . wn 1 Gere es ‘ ¥ toy, et an - ie Sie _ : J Can re ' eel P , ; ‘ ; 
i Cpes.: gs tes Bra a ¢ nyt ' 4 ee ‘ i bei naa ey 9 4 A _ - a om Fro "4 = ee iy anette  S ss. x - A oe % roe nf: - ’ ‘ ager ; : J ty 
‘ 4 a ; ‘ . Ik: ee 
3 nett 7 ‘ 
4 
’ a rn Ee ee ——— — 
—_ 
‘ : : Se . 4 4 : = i ¢ t 
: 3 “ o-) " eget ee aie ‘ a F 
‘ oe : ta 4 ; ‘ : “Big a = © | 
: at bedi at ae ie Fé: a Pa ; 
4 24 Rs x ls af Re ™ Be me 5’. = jn me * ii 
> | (ee abe nas hae se ey - i a be. a j a ——- 
% : ’ : S ace oy : ee " #< 
raed ae. fo ry a ek fi « - 4 ae yt eT ea - 
| — + - 't . q Fe ee 
| : | . Bee ens x * | 
- “a a 5 - 2 { 7 eS < ‘ way . 4 ‘ 
- — — = = a 4 ¥ -~ ‘a Pr. , 
Beg 2 a ae - % “ 7 ‘ | 
ee ne ¥ li on % 
i =r. : ; 1 ie 3 if , ~ - : 
7 jae | ¥ ‘ * ; eR : } ® es 4 | 
; " ; : a: (|. Bae nae , te 
ms <> - at . 2 | 
oe b» ¥ = ‘ 4 Sy 
; | ¥- 2 2 bis ‘ee al ae — 4 
e o. Ms J : z pee ‘ j Jo“ e 
; y 2 ; eee i . , ; d he a 4 
ba ‘3 . ad a . ; ; = — y eae Yh , J fe A 
: - 4 © Agee .. oh ee : = ; fe @ j 
BY - tenes i ee” 7 eae 2 “y a £F. i a | 4 
Bote | & ; a ie ¥ rr ol of - radi i 3 : Zs f 
ral : " j iz. PS alana De ae i? i SY " " j if ‘ 
fi eS vith, “oa re & ee : d ee ; « : i tem : 
# ag Pa 3 “ oe 1 eta ep : i om Be eee a J | 
eae 41406. eee. (.7 Pe SF ! “ “ik 
o, wag , of a ‘ai 4 ie pis a2 GE es “5 é = Os 4 a $ ig ue eg MEATS 
ce oe la st. tor -.3 =a ; Way oh in 
besa ot ae eM wee LC . fa a a 2 
‘ apt a aby . ne - eee Se, es a ” SS aah \ rr. ve ¥ 5 oe te 
Bey oe ME site bs a ae See te 4 eg . Tk ete cine Fig 
ee Pe ic a ho i? * 7 ae Re ate Shee Ss %, be : 5a 
‘ er, aia “ ee ge Z ?*. i, arr rea rag. : . BF ay. 5 
Zz ben ¢ ee BN Rae on co ae > le “ps rip ei; ff ; By 
ee an : ‘ tea oe (Ea: <i PS EA, a ngs coe aa ; ~ Pees 
Sie Fak" 4 “i 3 P : ay PS ee Te ee 3 ee ; sae ' ies a 4 
fy mites ie sai > J ‘ a . ; ; 
oo 7 ons } £ 3 en Xl _ 
sey Sh 
ee Ss 
gc Pome. | 
ae Pe 
aes } 
a Pe —— 
ee EG te a Pi 
nc. al 
co ae ee 
pee mail . - 
oe ee 
Wes. ‘ 
More et eh oP 
pag Se ih Ld Geer tag 
se 
er ee 
ie vA ee 
i | 
eee or ee 
hie el eae 
eG co Saal 
eee ne 
at ee | 
ee. — 
ik. 
silt 
ee eee 
Gag at 
oa Oe ae 
hie ey oles | 
sina he | 
ee ee rhs aes 
Sah ca 4" i 
= ees, = ae —— —— “ — a aa alia ile ici ins ee ; . 
aa. eae 
iia ees 
f Bi een Soe 
hy. es ee 
ae % # 
oe pee re 
f sohlg ‘a iar q 
2 ae 2 
ee ‘as 
ie. ree 
ed 
Se ase 
an aun 
bi . 
Ze SMa 
x hilrentyr isi 
sisal att \\ 
fe ees 
eae = 
eee - 
mr, +a : 
ae Tene 
BSS bones 
eae 
Ae ci a 
Sy ee 
7. 
ere Ftc rem 
er Neon 
ge 
BO Pe a 
me 
we 
Pil ae 
teint, ie : 
ie nes al 
Pees Sees ee 
= ane 
Shame? - 
Bee ae ane: 
_— = 
fs 
- 
7 
a "4 
Sei a 
ty: aa 
ee a 
in i ae 
Bent: ea 
38 Py oo 
ee: uate 
: i ail 
eR... 
ee ; 
ahaa 
ee 
ee ne 
Se a) eC 
ct, cea 
Vee cee 
wee) owe 
a Pi 
ee oa 
Pete 
ons Be ts 
=< eee 
a eames: 
‘ ae toe 
i a, a 
i ee 
Sg ee Na = 
a Cade te abt x. . 
mo ecetyd 
pie Poa ene Bet nt 
6 EE Ria Rae t : ae ‘ . iY ; Md f CVS a OP y ‘ 
ee matched hh tas : ae i) Saal ea Ee ek eee oO eee . , ne eee cy * 3 eae) to }a.» £ ieee + on. } Cet ay¢ : oar igh Xe ‘ ? tr Jp De Reon e  oe ea? | ee 
LN Ae eM, tna ig MS Daa EE ve TG Ae righ erat Ye ool Ab ean GS Meith gy Dig: Gee ai eae IRR ee ee a OO bla atit ‘ OPO SE eM pe ee Ee ee 2 ; my Brees ores oe " - % e 3h r § ‘ . ‘ te ts 
°& Seis ao ot OT eek aie ean 2: A ade BP PLAN SOW tg EG ee GOR Sc Sas Ss ae EES GRRE ER WA ay 4 gt a Re ae Be er Reo Ree ape ar a a en TE pe eae Le RO 
Pest hs eae Sanat eis SIE a do =a k rage TE ‘ a Baek ae cs a ee Uae 
} : e S 4 R “i ; 4 : tS fay wie fet 3 7 f Bae : ; : . r . ; ae = ow Dt ia a a; et ves) Ae TREE 


37 June 28, 1937 ADVERTISING AGE 


——__ ———S 


-} Let’s look at this A le culation 


ss What it amounts to 


7 JMX_HE average net paid circulation of The Chicago Daily News for the month of 
cas, May, 1937, totaled 436,929 —the greatest May circulation in the history of The Chicago 
se Daily News. With an increase of 29,575 over May, 1936, it marked the twenty-second 
| gain in twenty-two consecutive months, comparisons being made with the respective 
months a year previous. 

or A survey of daily newspaper Home Coverage in metropolitan Chicago, made by a noted 
authority on marketing, showed The Chicago 
Daily News to have both MORE and BETTER 
Home Coverage than any other daily news- 


MAY CIRCULATION, 


State of Illinois, County of Cook, ss.: 


nan paper in Chicago. Its circulation, largely CHICAGO DAILY NEWS, docs solemnly swear that the 
New actual number of copies of the paper named printed and 
concentrated in the immediate 40- mile retail sold during the month of May, A. D. 1937, was as follows: 
| : Det Somes | Beet sagas | Bee tani 
trading area, penetrates all sections of the 2°2'2)) SuNDAY | 13.21.12! l436507 | 24.2121. 7.446.788 
; ; Bees eee. 435,647 | 14........ 436,378 | 25........434,942 
city and suburbs. It is most intense in the 5.1 1llliagviger | 1666/22) sunday | 271111111 la3visse 
; Bees 447,978 | 17.20... 435,981 | 28........436,016 
zones where rentals are highest — and, conse- 8.1.22) Liagaese | 192.1122. la3zaz2 | 30.111. suNDAY 
; ree SUNDAY | 20........ 435,304 | 31... HOLIDAY 
quently, where incomes are largest and buying 112222222 cagaing6 | 22.1111 agesiy 
ee DU Oboes a kee eee ne) se eees 44 wS 436,929 
power 1S greatest. All ‘‘exchanges,’’ copies used by employes, unsold and 


returned papers are deducted in determining the above 
net paid circulation. 


The able-to-buy families make their own DONALD J. WALSH. 


sunasrpes, ane sworn to before me on this 2d day of 


° e e . > June, A. D. : 
freewill selection in welcoming The Chicago WILLIAM C. STONE, Notary Public, |. 
Daily News into their homes every week day MIS RE A RL IO FREE. ARC I SAARINEN AOE EA OER SRE RIO 
evening, for no prizes, premiums, or any The Chicago Daily News is the ONLY Chicago 


newspaper to publish its day-by-day circulation figures. 
The above sworn statement appears daily 
stimulate circulation growth. on the editorial page. 


other artificial methods are employed to 


THE CHICAGO DAILY NEWS 
Chicago’s HOME Newspaper 


WITH THE MOST VALUABLE CIRCULATION IN THE CITY 


GEORGE A. MCDEVITT CO., Eastern Advertising Representatives + 444 Madison Ave., NEW YORK «+ 12 So. 12th St., PHILADELPHIA 
JAMES L. LENOX, Eastern Representative, Photogravure, Color Comics and Retail + 444 Madison Ave., NEW YORK 
J. RAY SCOLARO, JR., Manager Detroit Office + 4-119 General Motors Building, DETROIT 
JAMES A. TOWNSEND, Western Advertising Representative » Hobart Building, SAN FRANCISCO 
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Voice of the Advertiser 


4 This department is a reader's forum. 


“Tribute” Edition Turned 
Into Effective Mailing 

To the Editor: Perhaps a bit un- 
usual was the mailing of a special | 
edition of the local newspaper, the 
Kenosha Evening Mac- 
Whyte Company’s entire mailing list 
which included all distributors, deal- 
ers, their salesmen, all customers | 
and prospects and the company’s 
salesmen, 

Occasion for the “Tribute” edition 
was the silver anniversary of the| 
company’s business in Kenosha. 
Needless to say, it was a big job 
the largest mailing of its kind ever | 
released by the local post office. 

Because the special edition con- 
tained so much thorough and authen- 
tic information about the MacWhyte | 
Company, its operation, policies, per- 
sonnel and activity, we thought it 
would indeed be worthwhile to mail 
it to everyone on our mailing list. 
This belief proved out. Since the 
mailing we have had a host of “thank 
you's” from the recipients. 

F. J. NELSON, 

Advertising Department, Mac- 

Whyte Company, 


News, to 


Kenosha, Wis. One way—and an effective way—to pro- 
—| mote sales of an electric hedge-trimmer, 
is to place the job in the hands of a 


: trim model, R. L. Hamilton says. 


COMEDY IN COPY 
BURLE 


FATHER ‘Trim Model Moulds Sales 
KNICKERBOCKER! | for Dumore Trimmer 


To the Editor: 
advertising hedge  trimmers-——and 
from the results we've been getting, 
a good 
scription for this illustration is “A 
Short Sweet Job with a Dumore” and 
in case you are interested in her 
name, it is Dolores Johnson. 

R. L. HAMILTON, 

Advertising Manager, The Du- 

more Company, 

Racine, Wis. 


We heartily congratulete you for snapping op 


burlesque world 


out those busses 


it, and they'll beve 
nary @ second thought ebout anything else 


Remember 


Somers 


Mands for Sin” 

(Even if the City of New York Won't) 
SOMERS BRASS COMPANY, Inc. 
350 Madison A 


dison Avenve New York, N.Y. 
Mil at Waterbury Conn 


Somers Brass Company seeks to brighten 
business paper copy in July issues with a 
bit of comedy, based on the recent New 
York strip tease (not humorous to the 
burlesque house operators) repression. 


~ © = 


Turns Other Cheek 
On Type Face Story 


To the Editor: 

r jpeared in your publication a display 

Double in Brass for | advertisement, titled “An $8,000 
Somers Cartoon Copy effin.” . 

To the Editor: Here is a copy of| ! think Box 1088, the advertiser, 


an advertisement for July insertion. |!8 Very conservative in his estimate 


Letters are welcome. 


TRIMMER PROMOTER 


Here is one way of 


way. Our promotional de- 


Recently there ap- 


{his salesmen wore as long as they 


His chief concern 
they say and how they 


sonal appearance. 
is what 
say it! 
If a man is a “flop” as a salesman, 
all the fancy clothes in the world 
will not make him a successful one, 
and by the same token if your ad- 
vertising writer does not know how 


then all the 
in all the colors of the 
will not make him a 
writer-salesman. 
Howarp HANNEGAN, 
McKeesport, Pa. 


faces, set 
rainbow, 
successful 


latest type 


vy Vw FF 


Suggests a New Play 


For Tennis Characters 

To the Editor: Recent Chesterfield 
and Canada Dry poster showings fea 
ture tennis players making back 
hand shots, more particularly “a 
sparkling pickup” in the case of the 


beauty. 
While the CD pun is okeh, an 


| 


were neat and clean in their per- | 


to convince and persuade with words. | 


breezy Canada Dry shorts-clad blonde | 


WAUSUAL 


serve 

Frep G. JONES, 
Assistant Advertising Manager, 
The Creamery Package Mfg. 
Company, 


| 
| 
| 

Chicago, Ill. 
vvweey 


Politics Plays Part 


in Pig Promotion | 


To the Editor: 
| the unusual in advertising you may 
be interested in noting the attached 
|} collaboration of a couple of our 
younger copywriters. This is_ in- 
itended to be used as an envelope 
stuffer with space on the back for 
the local representative’s imprint. 

Created for the 
|chine Works, Three Rivers, Mich., 
the copy describes the pigs’ general 
situation and goes into individual 
| cases. 


As a seeker after 


| “If you have ever seen a bunch of 
| hogs swigging out of a barnyard 
trough,” it relates, “you know how 
| they crowd, squeal, tussle, and buffet 
‘one another around ‘til often as not, 
one or two of them do not get as 
|much to eat as the other and some 
| don’t get anything at all. 


TIPS ON 


}equally good tie-up might have been 
|built around the same girl serving, 
|with the message reading—‘‘a good 
Canada Dry Gingerale.”’ 


Armstrong Ma: | 


Woe be it | 


| PLOUGHED UP FOR Copy 


Pay, 


wr 


Ci 


Two young Russell T. Gray agency cop 


- 


writers climax a novel, semi-political mail 


stuffer for Armstrong traps with this 
| simple scene of six contented Pigs. 


——— — 
— 


to the pig that can’t hold his own, 
| He’s soon the runt. 

“The wise farmer will remedy this 
situation by giving the runt an indi- 
vidual trough and see if he can't fat- 
;ten him up. And that’s where we 
|come to steam traps.” 
| Further along we come to the AAA 
jand it seems there has been some 
mention of this federal body anq 
pigs. In any event, the copywriters 
succeed in giving a sales angle to the 
poor little pig, we think, in graphic 
fashion. 


J. R. ARMSTRONG, 
Russell T. Gray, Inc., 
Chicago, I]. 


ment. 


| TRANSPORT PARADOX 


We thought it might interest you, as | Of an $8,000 waste, because if an 


humor and cartoons are rather scarce, |®#dvertisement fails to produce re- 
in our opinion, in trade advertising. | SUIts, the waste cannot be calculated 

The copy was written by W. L.| think of 
Bartlett, of the advertising depart-| the potential business that was lost. 
ment of the International 
Company, Inc. The illustration is by | 00d salesman could get on a $8,000 
Milt Groth. Copy of this kind is|expense account. 


on the cost of space alone 


something new in our trade, and we| “Poor type selection and badly 
expect it to make quite a splash in|managed plates’ says Box 1088, 
our advertising. circle. “are largely responsible for many 


C. S. SPEICHER, 


| 
| good advertising ideas falling flat.” 
Somers Brass 


Vice-president, 
Company, my belief that “poor type selection” 
New York, N. Y. can mean but one thing 


vgey “ : 
‘ that the reader had to “stand on his 


Welch Finds “Dictated head” to find out what it was all 
But Not Read” Executive about. 


There is only one infallible rule 
To Copy Cub via the Editor: In for good typography and that is to 
the June 14 issue of ADVERTISING AGE | use a face that is easy to read and 
you ask, “W hat’s become of the old-|., nave this type set so that your 
fashioned advertising executive 
whose secretary used to rubber-stamp 
his letters, ‘Dictated But Not Read’?” 
He’s advertising director for a firm 
of manufacturing chemists in Omaha, 
Neb. Saw one of his letters just re- 
cently. 


any extra effort to get vour story. 
Type is nothing more than a 
“dress” for your story and many of 
the “old-timers” such as Century, 
Bookman, Cheltenham, Scotch 
|Roman, Caslon, ete., are as easy to 
read as any of the newer faces. 
Resultful advertising is not meas- 
ured by what type 
If you fail to use the right words to 
convince such readers that they 
‘ ° need your product, then all the fancy 
on Waste in Displays typography, with plenty of “pretty 
To the Editor: I should like to ex-| girls” thrown in, will not insure you 
tend my sincere compliments toO]advertising success. 
ADVERTISING AGE for the excellent Your advertisement is your repre- 
stories which have recently appeared, | sentative, your salesman, and after 
concerning display waste. 


WAYNE WELCH, 
lowa Broadcasting System, 
Des Moines, lowa. 


* F F 


Compliment for Comment 


all is said and done, the rules gov- 
erning the selection of a salesman 
Sales Promotion Department, Na- will apply to the selection of an ad- 
tional Process Company, vertisement. Did you ever hear of 

New York, N. Y. a salesmanager worry about what 


FRANKLIN M. MorGan, 


Nickel] | Think of the amount of business a | 


After 27 years of experience it is | 


using a | 
face that is hard to read or a layout | 


readers will not be required to make | 


face you use. | 


While Los Angeles County has attained 


widest U. S. ownership of 


also centers the world’s greatest interurban 


Within 


electric railway. 


CLOTHES 
Common 
sight in Los 


Angeles — offi- 


Mr. VA, 


ces is 


Los Angelenos go places, do things, spend 
money on advertised products. 
are 2.313.343 Los Angelenos! 


HOLLYWOOD WORK 


life in Los An- 


the 
‘ : sreatest 
automobiles, it e 


: : kinds. Bette 
their city, all 


And there 
own dogs. 


and foods for 


daily. 


Solid Citizen f 


wearing the 
slaeks and | 
plaid jacket 
favored by 


work - a - day 
Hollywood 


product 


these angles are. 


(and U. S. golf enthusiasts). 
As on clothes, so on many another food 
selling in Los Angeles is likely to 
have angles. The Times usually knows what 
When you enter this fifth 


Williams, 


IN THE WEST 


DS AMRELES 


largest U. S. market, it’s worth while writing 
The Times Marketing and Survey Depart- 


PARADISE FOR POOCHES 


Among many 
factors, outdoor 


geles makes this 
country" 
market 
for pets of all 


than 2 out of 
every 5 families 
Manufacturers of paraphernalia 


jority of pet owners here—advertising to 
the 215.768 families who read The Times 


ADVERTISING DOLLAR 
DOUBLES IN VALUE 


The “PURLINE™ measures advertising costs 
here in a utterly new way. 
cost per line per billion dollars of purchas- 
ing power reached. 
only 47¢e—for other Los Angeles newspapers 
from $1.00 to $1.16. 
The Times doubles the sales expectancy of 
advertising dollars. 
data, or information on local selling prob- 
lems, write The Times, Los Angeles, or 
Lawrence 
York. Chicago, Detroit, San Francisco. 


| LOS ANGELES TIMES 


| LARGEST MORNING CIRCULATION 


8 


r 


pets can talk to a vast ma- 


A Purline is the 
For The Times, it is 
Thus, in Los Angeles. 


For further Purline 


and Cresmer. New 
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GTU 


OF A LEADING i 
AMERICAN INDUSTRIALIST 


\ 


ind 
erg 
the 
hic 


1 os \ 


Her business paper is 


GOOD HOUSEKREPING 


Gr. HOUSEKEEPING Is different. Good House- 


keeping is, in the literal sense of the word, the _— 
business paper for the largest business in America—  ° a 
aa a 

Housekeeping. 


‘That is why women pay much more for Good 


Housekeeping — pay 25¢ and get more than their 

money’s worth. For Good Housekeeping helps them 

run their business—run it better, more economically. es me 
That’s why Good Housekeeping is read thor- = 

oughly —every word of it, from cover to cover; re- a 

ferred to many times every month. Your advertising si poe 

in Good Housekeeping is page one position, no mat- : 


ter where it appears... for every page in Good House- 


keeping is not only seen many times, but is studied 


thoughtfully. 


Furthermore your advertising is believed ... for its 
readers know that Good Housekeeping presents the 
finest products of quality manufacturers... products . 
which will help them in their workaday lives. Every 
word in Good Housekeeping, every word in its ad 


editorial and advertising pages, is Gospel to over 


2,100,000 leading American industrialists. 


Good Housekeeping 


EVERYWOMANS MAGAZINE 


BUSINESS PAPER TO AMERICA’S LARGEST BUSINESS — HOUSEKEEPING 
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PER PIECE PLAN 
WINS APPROVAL 
OF BROADCASTERS 


Chicago, June 23.—A resolution in- 
structing the board of directors, Na- 
tional Association of Broadcasters, 
to “carry on negotiations with copy- 
right owners to the end that a per 
piece, or measured service plan be 
obtained,” was adopted by the mem- 
bership today after voting at a pre- 
vious meeting had indicated that a 
fight might revolve around such a 
policy. 

Adoption of the resolution rejected 
the plea of Isaac D. Levy, WCAU, 
Philadelphia, that a “per use” 
method would involve maintenance 
of such elaborate records that this 
plan would prove more costly in the 
long run than the present system 

While Mr. Levy resigned from the 
NAB at its 1936 convention as a 
result of failure of the association to 
accept his recommendations, he cir- 
cularized members prior to the Chi- 
cago meeting, restating his views in 
detail. 

Objections to Plan 


“Per use method inescapably in- 
volves that each and every broad- 
casting station shall keep an abso- 
lutely complete list of each and every 
musical composition it performs,” 
Mr. Levy wrote, “and that the listing 
shall show the title of the compos!- 
tion, name of the composer and au- 
thor and of the copyright owner 
not the copyright Owner as may be 
indicated on some old printed copy 
of the music, but the actual legal 
owner on the date the composition is 
performed. 

“Before a station can make this 
record, it must itself have indexes, 
kept currently, constantly and accu- 
rately up-to-date, to show definitely 
who is the present legal copyright 
owner of each composition  per- 
formed.” 

In addition, he argued, if such a 
system is forced upon ASCAP, that 
organization will afford each of its 
individual members the opportunity 
to fix his own price on each one of 
his works. Thus, according to Mr. 
Levy, each composition would be 
subject to a dozen or more different 
rates, depending upon whether it 
was used in a sponsored or sustain- 
ing program, in whole or partly, and 
on a single station or a network. 

Some copyright Owners would de- 
mand monthly accounting, others 
would seek them weekly, and others 
might require a bond to assure hon- 
est accounting. 


G-M Eels To Fensholt 


The Fensholt Company, Chicago, 
has been appointed advertising coun- 
sel for G-M Laboratories, Inc., Chi- 
cago, manufacturer’ of electrical 
equipment. 


Greater — 
Localized E 
Reader begs 


" Advertising 
: in 


MIDWEST - 
FARM PAPERS 


Verified by Post Office Count 


The Farmer, St. Paul 
Prairie Farmer Nebraska Farmer 
Wallaces’ Farmer & lowa Homestead 
Wisconsin Agriculturist & Farmer 


$=» 
Gumpert to R-M Botsford Gets 4A’s Post C ° — Edgewater Beach Hote, 

S. Gumpert & Co., Inc., Brooklyn, David M. Botsford, president, Bots- omi1ng 
has reappointed Rose-Martin, Inc., as| ford, Constantine & Gardner, Port- Oct. 4-7—Mutual Insurance Adver. 


advertising agency for their grocery 
division. Newspapers, radio and 
point-of-sale advertising will be used 
throughout the East, in a campaign 
beginning in the fall. 


Moss to Lewin 


Alfred S. Moss, for the past year 
sales and advertising manager, 
WQXR, New York, has joined A. W. 
Lewin Company, Inc., Newark, N. J., 
as account executive. 


Branham Moves 
The Branham Company, New York, 
has moved to new and larger quar- 
ters in the New York Central bldg. 


land, Oreg., has been elected member- 
at-large of the executive board of the 
American Association of Advertising 
Agencies, for one year, to fill the 
vacancy caused by the resignation of 
Don Francisco, executive vice-presi- 
dent, Lord & Thomas, Los Angeles. 


Appoint F & E 


“rven Lucas Bols, distillers in 
Amsterdam since 1575, and makers 
of Apricot Bols, have appointed 
Fletcher & Ellis, Inc., New York, to 
prepare a magazine campaign for 
presentation in the United States. 
The campaign will start in October. 
R. H. Coffin is account executive. 


Conventions 


July 2-4—Trade Association of Ad- 
vertising Distributors annual conven- 
tion, Southern Hotel, Baltimore. 


Aug. 23-27—Photographers’ Asso- 
ciation of America annual conven- 
tion, Stevens Hotel, Chicago. 


Sept. 13-16—Annual convention, 
Financial Advertisers Association, 
Syracuse, N. Y. 

Sept. 22-24—National Industrial 


Advertisers Association annual con- 


tising-Sales Conference, 
Hotel, Grand Rapids, Mich. 

Oct. 10-13—Mail Advertising Sery. 
ice Association annual convention, 
Hotel Cleveland, Cleveland. 

Oct. 13-15—Direct Mail Advertis. 
ing Association annual convention. 
Hotel Statler, Cleveland. 

Oct. 21-22—Pacific Coast Meeting, 
American Association of Advertising 


Pantlang 


Agencies, Hotel Del Monte, pg 
Monte, Calif. 
Oct. 25-28—Outdoor Advertising 


Association of America, Inc., annua) 
convention, Hotel Jefferson, St. 
Louis. 


———— —. 


AUTHENTIC - 
UNBIASED 


Late in 1936 R. L. Polk & Co. made in 
the Spokane market another of the 
thorough, unbiased consumer 


studies for which 


enviable reputation. This 1936 Polk 
census brings up to date a similar 
study of Metropolitan Spokane and 
trade area made by Polk in 1932, and 


it has gained an 


which was extensively used by ad- 
vertising and sales executives. The 


two surveys combined provide adver- 
tisers with invaluable consumer sta- 
tistics about an area in which re- 
tail sales per capita are 29.4% 
above the U. S. average; and 
where general conditions 
are exceedingly 
favorable. 


THE SPOKES 


More 


IN SPOKANE—WHERE BANK DEPOSITS 
EXCEED 1929 LEVEL 


—s 
ae" - 


« 2 


IN MINING CENTERS WHERE 
DIVIDENDS ARE BEATING 1929 


SUNDAY 


IN LUMBER CENTERS WHERE OUTPUT 
IS UP 77% OVER 1933 


=REVIEW 


MORNING 


SPOKANE, 


Than 110,000 Net Paid Circulation (82% UNduplicated, 


Advertising Representatives—JOHN B. WOODWARD, Inc.—New York—Chicago—Detroit—Boston—Kansas City—Los Angeles 
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el, Attenile Division of Lahr New President New York F. amed Grover Whalen, Lowell Thomas and NEWS—DRESSED 


A a Strickland Gilliland as his stars, fol- 
Philco to Pollock of Indianapolis Club lowed by a Rudy Vallee orchestra 


. . 
= Julian G. Pollock Company, Phila-| Fred W. Lahr, advertising man- Hospita li ty Ts for the dancers. The “Night in New 


nd delphia, has been named to direct | ager, Indiana Lumbermen’s Mutual 


t York” party at the Waldorf Tuesday 
prod ‘le adi rance C any, hi lected i ri he National Broadcast- 
\vertising of the Phileo Radio &/| Insurance Company, has been e L d A F A night, with the National Broadcas 
 elevision Corporation, Atlantic Di-| president of the Indianapolis Adver- oose Oo 


ry. rate Club ing Company as host, was especially 
vision, effective July 1. tising ub. suited to display the sort of show 
oa, The ¢ ‘y ri y he é ai ith, General Outdoor hese : 
rae coe? Rong woe rete “torent a bag ay a named vice-| New York, June 23.—New York’s| which can be put on with all of Goth- 
I i le factory str yi 4 4 ’ ” . ‘ . ; ; 
tis. a a oe rade Philadelphia territory.| president, Leroy C. Breunig, treas- reputation as a favorite convention |am’s stars of stage, screen and radio 
on = aa ’ lurer; and H. L. Ross, secretary. city was abundantly supported at | available. 
—_—_—_——— the AFA conclave this week as both The several luncheons, notable 
Heads Grand Rapids Club K big and small events were of a char-|among which were the opening 
~s Russell S. Cuyler, sales promotion Borden Takes Over aye | acter to give the crowd the best pos-| luncheon on Monday, the closing one 
hg Use ». 2 , & . 


>, manager, Carpenter Paper Company Frederick Borden, former account|sible impression of the hospitality|on Wednesday, and the midday af- 
. ae . installed June 25 as president of | executive, has taken over the Stanley | and varied resources of the big town.| fairs of the Newspaper Advertising 
the Grand Rapids Advertising Club,|Kaye agency, Cleveland, re-named| ‘phe annual banquet and ball on| Executives’ Association and of the 


ng with Leonard Gringhuis, Baby aoe a cage ge Degprioratiaton. J gp ne me Monday night was a brilliant affair,|industrial group on Tuesday, were 
u ~hlishing Company, vice-president, | Kaye, yas » is a” ~ ‘ > SE Eg oe I AER ° 
~ Put i aaa aml Franklin|an extended trip through South with Chester Lang, AFA board chair-|all characterized both by good food 
Fuel Company, secretary-treasurer America man, presiding and such speakers as|and by good fellowship. The many 
lt ) we © « bine . . . 


of the Spokahe Market 
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These comely lassies literally swept 
through the convention bearing good 
news—in their dresses and in copies of 
Advertising Age. 


EOIN 
NN 


= 7 

a. teas, intended chiefly for the ladies, 
but tolerating a number of mascu- 
line gate crashers who liked both the 
ladies and the refreshments, filled in 
the afternoon hours more than ac- 
ceptably. 

Among these were the reception 
Sunday afternoon at the fine old 
mansion which houses the Advertis- 
ing Club of New York; the reception 
and tea Monday afternoon at the 
Empire State Club, high up in the 
towering Empire State Building, 
where Grover Whalen served in the 


m dual capacity of host and booster 
A ‘a for the 1939 exposition; the tea given 

by the Advertising Women of New 

York Tuesday afternoon with “Live 

Alone and Like It’ Marjorie Hillis 

as guest of honor; and the simul- 


taneous entertainment offered by the 


IN FARM CENTERS WHERE INCOMES 
HAVE DOUBLED 


Based upon the new R. L. Polk & Co. Chicago advertising women in honor 
consumer census, The Spokesman- of the winner of the Josephine Snapp 
: ° : award, Miss Mary Pentland. An in- 
Review and Spokane Daily Chronicle formal reception by the Association 
give 95.87% coverage of Spokane news- of Advertising Men, an organization 
paper-reading families in Spokane and of younger New Yorkers in advertis- 
trade area. Their 110,000 combined cir- ah Png A A entertainment - 3 
culation for 111,847 urban families in esas kite eon 8600482 5 = 
this area is 82% UNduplicated. guests, John Milton Caldwell, ud . 
of the University of Michi- 


gan, and Althea Issermoyer, of the ie ns 
Allentown High School, winners re- 
spectively of the college and school 
essay competitions, were lavishly en- 
tertained. They had hardly an unoc~ 
cupied moment. Attendance at all 
of the AFA functions was com- 
manded and enjoyed, while such side 
issues as dinner at the famous Clare- 
mont, guest-broadcasting over Sta- 
tion WMCA, a trip through the 
“Queen Mary,” and the like were 
taken in stride. 


IN GRAND COULEE WHER 
$63,000,000 IS BEING SPENT 


McCord Gets Blue Bird 


Blue Bird Manicure Preparations, Fad 
Chicago, has named The McCord ‘ae 
Company, Inc., Minneapolis, as ad- “ oe 
vertising counsel. Women’s maga- 
ines and business papers will be 
used. 


2 ag ; dig “In Syracuse 
Sete ROR ae: Ak ee ara ad It's WSYR”— 
Pea a Ee : : ers 
IN MASON CITY—WORLD’S LARGEST 3 To ] 

ALL ELECTRIC COMMUNITY 
: o ® That's ratio of our 

| Spokane Daily Chfonitle = = == 
, over next station. 


EVENING 


(Full report on request) 


E, WASHINGTON 


d, L. Polk & Co.) Largest Circulation in the History of These Papers 
eles —San Francisco—COLOR REPRESENTATIVES—Sunday Spokesman-Review Magazine and Comic Sections—Associated Weekly 
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Women Report 
Confidence in 
Copy Is Waning 


New York, June 23.—Women in 
advertising are convinced that Mrs. 
Consumer’s confidence is steadily de- 
creasing, according to a raised-hands 
vote taken this morning at the second 
and last breakfast session of the Club 
Activities Conference of the AFA. 
Called for by Chester Lang, AFA 
board chairman, the gathering was 
almost unanimously in agreement 
that Mrs. Consumer buys nationally 
advertised products in spite of the 
copy she reads and hears. 

“The Advertising Question Bee,” 
held in the banquet room of the Ho- 
tel Pennsylvania, was sharply di- 
vided into the men’s and women’s 
factors, with competitive feeling run- 
ning high. Discussion on club mat- 
ters followed questions posed by 
both sides on membership, programs, 
and consumer activities. The last 
question, “What Does Mrs. (Con- 
sumer think she knows about adver- 
tising?” was answered heatedly and 
often, 

The women at the meeting made 
the point that they are closer to the 


| Withou 


question than men; they attend their 
local Women’s Club, Ladies’ Aid So- 
cieties and consumer conferences, 
where they hear Mrs. Consumer 
speak her mind on the subject of ad- 
vertising in general. It was charged 
that advertising men, hearing the 
criticism only indirectly, are apt to 
attribute the concern on the part of 
their feminine colleagues largely to 
hysteria and view-with-alarmism. 


Women Get Nod 


Mr. Lang, in awarding the verdict 
to the women’s side for the most in- 
dividual and constructive composite 
answer, especially commended the 
earnest work all clubs are doing in 
consumer education. 

Monday, the first day of the con- 
vention, breakfast sessions were 
held for both the men and women. 
The women’s meeting was devoted 
to individual club problems while the 
men’s took up the matter of copy 
control and the work of Better Busi- 
ness Bureaus in regulation. 


Yarnell Joins Mason 


Cc. S. Yarnell, former executive 
vice-president, Minnesota State Life 
Insurance Company, and _ one-time 
partner in the Herr-Yarnell Advertis- 
ing Agency, Minneapolis, has joined 
Chas. A. Meson Advertising Agency, 


| Detroit. 


AWARD WINNER—AND PRESENTER 


Reilly to Weed 
William Reitly has joined the Chi- 
cago office of Weed & Co., radio rep- 
resentatives, succeeding M. J. Tho- 


man, who has been named manager 
of the Detroit office. 


H- ‘ d ica ~ 


Space buyer and space salesman reach the real purpose of their 


meeting sooner—when there is no question about the circulation of 


the advertising space discussed. In the field of Controlled Circula- 


tions, the Controlled Circulation Audit has removed such handicap 


to the meeting of minds * * * * C.C.A. is an independent, reliable 


organization, formed for the sole purpose of auditing controlled circu- 


lations periodically, thoroughly and impartially .... and to present 


its findings clearly. The publishers of the media listed below can 


show you C.C.A. reports for their circulations, and the C.C. A. in- 


signia on their mastheads, rate cards and Standard Rate & Data 


listings is a dependable guide to known value. 


This Advertisement in Behalf of C.C.A. is Sponsored and Paid for by the following C.C. A. Publications 


AGRICULTURAL LEADERS 
DIGEST 


AIR CONDITIONING combined with 


OIL HEAT 
AMERICAN DRY CLEANER 


AUTOMATIC HEAT & AIR 
CONDITIONING 


BAKERS REVIEW 
BETTER ROADS 


COMPRESSED AIR MAGAZINE 


DRAPERY PROFITS 

DRUG TOPICS 

EARTH MOVER 

ELECTRIC LIGHT & POWER 
ELECTRICAL DEALER 
ELECTRICAL 
EXCAVATING ENGINEER 
FLEET OWNER 

GOLFDOM 

GRAPHIC ARTS MONTHLY 


MANUFACTURING 


HOSPITAL TOPICS & 
BUYER 


INDUSTRIAL EQUIP. 
MENT NEWS 


INDUSTRIAL POWER 
JOBBER TOPICS 


LIQUOR STORE & 
DISPENSER 


LUBRICATION & 
MAINTENANCE 


MACHINE DESIGN 
MACRAE’S BLUE BOOK 
MEAT 

MEDICAL ECONOMICS 


METAL CLEANING & 
FINISHING 


MILL & FACTORY 


MODERN MACHINE 
SHOP 


MODERN PLASTICS 
NATIONAL JEWELER 
POWER WAGON 
PRINTING INDUSTRY 
PROGRESSIVE GROCER 


RAND MeNALLY 
BANKERS MONTHLY 


RUG PROFITS 

SHOE STYLE DIGEST 
SODA FOUNTAIN 
SUPER SERVICE STATION 


SYNDICATE STORE 
MERCHANDISER 
TIRES 


WOOD PRODUCTS 


Mary Pentland, Izzard Company (left), 
for the Josephine Snapp Memorial Award as does Georgia Rawson, Women's 
Advertising Club of Chicago president, at the opportunity to present the award. 


reflects her pleasure at being chosen 


New Head of 
. 
Industrial Group 
James M. Jewell, advertising man- 
ager, Reeves Pulley Company, Co 
lumbus, Ind., was elected president 
of the Indiana Association of Indus- 
trial advertisers at an organization 
meeting in Indianapolis June 17. 
Marvell W. Dallas, advertising 
manager, E. C. Atkins Company, and 
H. L. Martin, advertising and sales 
promotion manager, Diamond Chain 
& Manufacturing Company. were 
elected vice-presidents in charge of 
programs and new membership; P. 
Newton Cook, advertising manager, 
P. R. Mallory Company, secretary, 
and Earl A. Christena, advertising 
manager, J. B. Adams Company, 
treasurer. 


Jewell 


Ayer Gets Balto 


N. W. Ayer & Son, Ine., has been 
appointed to handle Balto, dog and 
cat food, product of the Coast Fish- 
ing Company, Wilmington, Calif., re- 
cently resigned by J. Walter Thomp- 
son Company. Advertising for other 
products of the Coast Fishing Com- 
pany will remain under the direction 
of the latter agency. The change is 
effective Jan. 1, 1938. 


Barth New President 
of Graton & Knight 


Formerly vice-president and assist 
int general manager, Frederick E. 
Barth has been elected president of 
Graton & Knight Company, Wor- 
‘ester, Mass., leather goods manu- 
facturer. 

He succeeds 
Willard. 


the late Frank H. 


Advertising Manager 


Frank H. Comtois has been ap- 
pointed advertising manager of 
Scribner's Magazine. 


He was previously associated with 
Architectural Reeord, Liberty. 
Screenland, and the T. J. Maloney 


Advertising Agency. 
| 


National 
Representatives, 
Edward Petry & Co., 
Inc. 


NASHVILLE, TENN. 


| 
| 


| 


|of outstanding 


ro a a 


Mary Pentland 


Receives Snapp 


Award for 1937 


New York, June 23.—A_ moderp. 
istic sterling silver vase, emblemazj, 
achievement jn the 
field of advertising during 192) Was 
presented to Mary Pentland of the 
Izzard Company, Portland and g 


de- 


}attle, this noon at the closing gep. 
eral session of the Advertising Peg 
eration of America’s 33rd «annya) 


} 


Mey 
wsy 


Owned and operated by The National Life & Accident Insurance Co., Inc. 


convention. 

The award, given by the Women’s 
Advertising Club of Chicago in 
honor of Josephine Snapp, forme, 
president of the Chicago clul ang 
former vice-president of the AFA 
who died last year, was presented by 
yeorgia Rawson, retiring ; 
of the Chicago club. 

The presentation today was the 
first of ten to be made annually dy. 
ing the decade _ following Migs 
Snapp’s death, to the woman who jg 
judged to have made the most out. 
standing record in advertising dyr. 
ing the preceding year. 


president 


For All-Around Work 


Miss Pentland was given the 
award on the basis of the all-around 
work she has done as head of her 
Own agency and as a principal jn 
the Izzard Company, particularly 
from the standpoint of the copy she 
has prepared for such accounts as 
the First National Bank of Portland. 
Copy she has prepared for this ace. 
count has twice been cited nation. 
ally. 

In 1934 the Portland Advertising 
Club, of which she is at present a 
director, awarded Miss Pentland a 
plaque for the advertising achieve. 
ment most outstanding in the 1933-34 


season, and her “Back to Better 
Times” campaign and  “Renovise 
Portland” series won her national 


comment and recognition. 

Miss Pentland is a graduate of 
Medill School of Journalism, North- 
western University, and her adver- 
tising career included work in Chi- 
cago, Oklahoma City, Denver, Spo- 
kane, Seattle and Portland. 


Affliation Fall 
Meeting October 2 


Advertising Affiliation 
have laid plans for the annual fal 
get-together, to be held Oct. 2 in the 
Roycroft Inn, East Aurora, N. Y. 

May 13-14 also have been set as 
dates for the 1938 convention in 
Hamilton, Ont. 


executives 


} 


| Sparrow To Promote 


Portable Sitz Bathtub 


American Cast Iron Pipe Company, 
Birmingham, has appointed the Spar 
row Advertising Agency, Birming- 
ham, to handle advertising and sales 
promotion for Gaston-Acipco Sitz 
Bath. a new portable sitz bathtub. 

E. L. Skyes is account executive. 
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he MORE goods are purchased 
| in 
arly 
‘s by people between 25 and 
and, 
ac. . * 
on 35 than in any other period 
sing 
It a a 
da ’ 
a ) ...it’s the 
3. 
a | 
: y) “AGE OF 
| RE ) acCUMULATION” 
Spend nearly every cent we earn in 
FROM 25 TO 35 equipping and maintaining our HOMES 
Satine 
r 2 ma 
‘the ir People live pretty much to a pattern— 
ba oer, between 25 and 35, they accumulate most of 
in a e . 6 H 
40~ the things they'll carry with them through life ! 
tub Ris You can’t sell vacuum cleaners to college girls, or suburban homes to lads 
any ics. doing leg work on their first jobs. Neither can you interest many people 
ng Re over forty in living-room suites, refrigerators or cribs! | 
Sitz 45> BEFORE 25, people, on the average, are unable to buy the things they me 
1. oa want. Between 25 and 35, Mr. and Mrs. America are at the peak of their “-< 
= | buying power. During this 10-year span they ‘‘accumulate”’ more of nearly 2 
=| su every kind of goods than at any other time of their lives. ail 
mee AFTER 35, buying slacks off. Children are growing up—the home 
wie] complete. Savings start for the long years ahead. Exceptions there are, 
507 but they’re the top one per cent, too few to count. 
me Measure your own life with this yardstick. When did you buy your first 
car, your first rugs, your home, your furniture? Cosmopolitan’s careful 
HB check* of buying ages reveals a heavy concentration in the middle years 
ex between 25 and 35. 
5 Re How can advertisers reach these people who are the best buyers? Cosmopolitan, 
oma of all the large national magazines, most nearly parallels this great market 
sod | for goods. 
ey It selects readers by ages in almost exact proportion to their buying. 
—~_] There is no finer advertising medium for reaching and appealing to people 
6 rm stl _ 35 i" pal ive pega yee a 
; tgures Jrom surveys by Marke esearc orp. @ merica, @ leading automo e finance com- 
0 2 her. pany, the Starch magazine studies. Detailed data on these and other purchases on request. 
5 Si: 
a 
. Ge 
— OS 
— Copyright, 1937, Hearst Magazines, Inc. [T PEAKS HIGHEST IN THE 3. “AGE OF ACCUMULATION” 
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PUT DRAMATIC 
FOOT FORWARD, 
INDUSTRY TOLD 


ABP-TPA Session Stresses 
Showmanship 


New York, June 22.—-Industrial ad- 
vertising should be the greatest show 
on earth, speakers at the industrial 
marketing departmental of the AFA 
convention held here this afternoon 
declared. Put showmanship into in- 
dustrial copy in business papers, and 
capitalize the dramatic possibilities 
created by industrial editors, was the 
theme of the addresses. 


Civilization Complicates Tastes 


Judd Payne, executive vice-presi- 
dent, Associated Business Papers, 
Inc., which joined with the Technical 
Publicity Association of New York in 
presenting the program, introduced 
the speakers. More than 100 indus- 
trial advertising executives were 


tial address. 


present at the luncheon which opened 
the meeting. 

W. Gibson Carey, president, Yale 
& Towne Mfg. Company, spoke on the 
basic problems of business growing 
out of increasing centralization of 
control. He urged that the free 
enterprise which has created increas: 
ing wealth in which all have shared 
should not be stifled by a program 
of economic control, the result of 
which might be to hamper progress 
and reduce production below na- 


E. H. McReynolds delivers his presiden- 


Strickland Gillilan makes one of his fa- 
mous humorous sallies. 


tional requirements. 

He urged business men to get the 
basic economic facts, which prove 
that higher wages and standards of 
living can come only as a result of 


increased production, and _ present 
them to the public, as well as to 
workers. 

W. <A. Anderson, vice-president, 
Thornley & Jones, Inc., said that 
people are all fundamentally alike, 


but that their tastes and desires have 
civilization. 


|been complicated by 


met 


R. W. McCARTHY 
Manager National Advertising 
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City and Retail Trading Zone 
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National 
Classified 
Total 


THE HOUSTON CHRONICLE 


LARGEST DAILY IN TEXAS—LOWEST MILLINE RATE 
LEADS THE STATE IN NATIONAL ADVERTISING 


LLL 


" IN HOUSTON.--- 


(Texas’ Biggest and Richest Market) 


The Chronicle Is First 
e IN CIRCULATION 


m | ws EXP 


ae 
«ep th dA 
ae % 


THE BRANHAM COMPANY 
National Representatives 


Dr. Shelby Thomas speaks at the open- 
ing session. 


PICTURE HIGHSPOTS OF MESSAGES TO AFA CONVENTIONEERS 


Grover Whalen tells about the 
New York World's Fair. 


1939 


Hence many people are in confusion 
and fail to understand their own 
prejudices and reactions. 

Advertisers are too prone, in view 
of the similarity of people, to classify 
them into separate brackets, he sug- 
gested. Business papers also lay too 
much stress on details of business 
without enough emphasis on what 
people want and like. 

For the first time in the history of 
civilization, he said, men are being 
released from the necessity of con- 
tinuous labor. As a result they are 
lcoking for new diversions and meth- 
ods of expressing themselves. 


Use Good Actors 


“In planning your 
show,” he concluded, “make sure it’s 
a good show. Change the scenery, 
and use first-class actors to put your 
story across.” 

Walter Bowe, director of advertis- 
ing, Carrier Corporation, told how 
the business paper advertising of 
Carrier air conditioning equipment 
has dramatized the product in terms 
of the results which it can deliver 
to users. A special campaign is ad 
dressed to each separate business 
field, with copy specialized to the 
needs of business men in each line. 

If the industrial advertiser has 
determined the right audiences, and 
knows their needs in terms of his 
product, he can easily dramatize his 
story by using the experiences of 
users, he suggested. Showmanship 
can be applied further in gearing 
sales promotion and personal sales 
efforts to the program. 

Mr. Bowe closed by suggesting 
that the editorial pages of business 
papers contain numerous suggestions 
for the application of showmanship 
in industrial advertising. 


advertising 


Compares with Theaters 


M. A. Williamson, assistant vice- 
president, McGraw-Hill Publishing 
Company, closed the session with an 
analysis of business papers, compar- 


ing them to theaters in which the 
editor is the producer and_ stage 
manager. After he has brought to- 


gether an audience with common in- 
terests, it is up to the advertiser to 
put on a show in the business the- 
ater which will justify the attention 
of all those present, he declared. 


B&B Opens Coast Office 


Benton & Bowles, Inc., has opened 
an office in the Equitable Bldg., 
Hollywood, for the production of its 
West Coast radio shows. The Max- 
well House Showboat will be trans- 
ferred July 8. Herschel V. Williams, 
Jr., will be in charge of radio pro- 
duction on the coast. Chester Mac- 
Cracken, who has been the business 


manager of the agency’s radio de- 
partment in New York, is moving 


to Hollywood and will be in charge 
of talent buying. 


Hold Distribution Meet 


The Ninth Boston Conference on 
Distribution will be held Sept. 20-21 
at Hotel Statler, Boston, and will 
have for its general theme ‘“Distribu- 
tion Costs—Prices—Manpower.” Cor- 
dell Hull, Secretary of State; Percy 
S. Straus, president, R. H. Macy & 
Co., New York; Paul H. Nystrom, 
Limited Price Variety Stores Asso- 
ciation, and Harford Powel, Kimball, 
Hubbard & Powel, Inc., New York, 
will be among the speakers. 


Auto Show Date Set 


The New York National Automo- 
bile Show at Grand Central Palace 


will open Oct. 27, 
than in 1936. 


two weeks earlier 


Krivit Leaves 
Shoe Paper to 
FormanAgency 


New York, June 24.—With the in. 
tention of specializing in servicing 
the shoe and leather industry, 
Samuel G. Krivit, for nine years vice. 
president and 
manager, New 
York State ter- 
ritory, Boot ¢€ 
Shoe _ Recorder, 
has formed an 
advertising 
agency to oper- 
ate as Samuel 
G. Krivit Com- 
pany, Inc. Head- 
quarters are at 
10 East 40th St. 
with a_ branch 
in St. Louis. 

Mr. Krivit will 
continue to service a number of ac- 
counts whose advertising he directed 
while connected with the trade paper, 
identity of which will not be dis- 
closed until after the formal opening 
of the agency July 1. 

Gordon Scott, connected with the 
Boston office of the magazine, will 
fill the vice-presidency left vaeant by 
Mr. Krivit’s resignation, it is re- 
ported. 

Robert S. Buckbinder, I. Miller & 
Sons, and Sam R. Fogel, late of Boot 
dé Shoe Recorder, will be associated 
with Mr. Krivit. 


S. G. Krivit 


Names Gearhart 
Sam E. Gearhart, resigned as ad- 
vertising manager of the Southwest 
Times-Record, Fort Smith, Ark., has 
been appointed Southwest represen- 
tative of Metro Associated Services, 
New York. 
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ROTOGRAVURE Axzoduce; 


BEAUTY PREPARATIONS 


“We were particularly impressed by the quick action secured 
through our rotogravure advertising. On Monday, after the ap 
pearance of our full-page color advertisement, we had reports 
from department and drug stores throughout the area, indicating 
that they had received a deluge of calls for Velure traceable to 
this advertising. In many cases the customer brought with her an 


actual advertisement.” BAUER & BLACK 


r us. 
s distinct advantages fo 


LOW PRICED CARS 


Maes 


“All of us know the tremendous value 
of photographs in any printed mes- 
sage. If photographs in our own ad- 
vertising will attract more readers, 
it is logical that our udvertising ap- 
pearing in the photographic section 
of any newspaper will attract even 
more readers.” 

CHRYSLER CORPORATION DODGE C'VISION 


Here’s what a few of many 


say about thei, 


USED CARS 


“When our first rotogravure ad ran, the effect was tremendoys, 
Cars that had been pictured were almost sold by telephone. And 
during the days that followed, | found my market had enlarged 
until it covered almost all of New York; for from every part of the 
state prospects came to examine the bargains that had looked 
so attractive in rotogravure.” 


HARRY W. FINCHER 


“Rotogravure we find ‘o : 
A survey SOME rime nb sh 
listan advertisemen dee 
joni ther advertisemen in 
pe cageeh the beauty © 
repr ¢ 


solute fidelity. 


y Dr. Gallup $ 


f our qual 


howed that a 
by more people than 
paper. Rotogravur® 
ity rugs with ab- 

SiAN, IN 


AM KARAGHEU> 
, 


*_+ Sa Wy 
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MUSICAL INSTRUMENTS 


“The results from this advertising have been most gratifying. The 
only place in New York City where you can buy a new Steinway 
is at Steinway Hall. So we have a direct check on our advertising 
returns.” 


STEINWAY & SONS 


“Our reasons for favoring this type 
of advertising are quite obvious. 
Rotogravure sections appeal to both 
men and women, and competitive 
advertising is very limited. The at- 
tention value of the section, as com- 
pared to the rest of the paper, is 


another reason for its desirability.” 
ART METAL WORKS, INC 


e of the 
was 


minent featur 


r cars, 

or Lincoln-Zephyr moto ~~ 

\ erience with rotog et 
pone ERD MOTOR COM 


ro 
o make rotogravure o p 


g campaign ft 
ce 

It of our suc 2 

Lincoln car several years ag 


“Our decision t 
1936 advertisin 
largely the resu 
advertising the 


HEATING PLANTS 


“We selected rotogravure because we believe it is the most thor 
oughly read part of the Sunday paper and because its ideo! flex'- 
bility provides 97% coverage of the 14-state ‘Heating Demand 
WILLIAMS OIL-O-MATIC HEATING CORPORATION 


Territory.” 
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iny § outstanding manufacturers 


eir § rotogravure advertising . . 


FOUNTAIN PENS 


“Most convincing and satisfying of all is the fact that our factory 
facilities were pushed tothe limit to supply the demand. From every 
standpoint by which we can judge advertising, our rotogravure 
campaign last season on Faultless NOBELT Pajamas was a grand 
success.” WILSON BROTHERS 


“Afew years agowe introduced a Duofold De Luxe pen in black and 


| ear! through newspaper rotogravure. At the time our distribution ie 

‘ aa tt rather scanty. But no sooner had these advertisements ap- With rotogravure we find that we can 

ged peared than we were besieged with telegrams and mail orders, show our models down to the finest de- : 
of the both direct from dealers and from our salesmen all over the tail—for texture, fit, etc. Another thing : 
oked United States.” THE PARKER PEN COMPANY about rotogravure is that it influences 


the better type of retail merchant.” 
we ee THE FORMFIT COMPANY 


'INCHER 


= 


MEN‘S CLOTHES 


V hant responsive 
i d the local merch 
my nag of advertising and many 


ears of experience in ee ew ae egret = only winged ex- 4 
y ant's view- pectations but far surpassed them. 
P t the merce ‘ 
convinces US pio public's response. It aroused dealer interest and in- D R U G s RO D U C T S 
point reflects A. WITTNAUER CO. _§ quiries direct from the best dealers Py e : i . 
. in various sections all over the United ay 


definitely sold a great deal of mer- 
chandise.” ROGERS-PEET COMPANY 


B RA S S | E R E S States. From the strict retail angle it ; A aa ; 


“It is our belief that the rotogravure section of the Sunday papers 
receives closer attention and has a longer life than any other 
medium with such concentrated circulation.” _j. c. eNO (U.S.) UMITED 


We look upon rotogravure as coming closer to having 100% 
reader interest than any other section of the newspaper. Local 
Cealers favor its use and in many cases are glad to tie up with it. 
Therefore our preference is for rotogravure. It has made good!” 
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If there is one reason why rotogravure can do the outstanding job it 
did for the 16 widely diversified manufacturers whose stories are told 
on the foregoing pages—that reason is simply this: rotogravure is one 
medium which is self-merchandising. Products advertised in it are 
pushed because it is the type of advertising no dealer or retailer can 
miss...the type that arouses the urge to sell as well as the urge to 
buy. If you’d like to have your product taken off the shelves where it 


is gathering dust and put on the counter where it will sell—schedule 
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| TRIO REFLECTS NEW YORK’'S HOSPITALITY “Chem & Met’ to Issue 
NAEA ENDORSES | Handbook Supplement 
A special supplement to the Sep- 
tember issue of Chemical & Metal- 

NITED FRONT: lurgical Engineering will be issued, 

lj ] M. A. Williamson, manager, an- 
nounced, presenting facts about the 
chemical industry’s contributions to 

FADY 10 START national welfare. 

R The handbook also will go to col- a 
leges, libraries, government offices, ; 
newspapers and other agencies dis- 

i seminating information to the pub- 
14-Point Program Under Bu- ie. 
. . . —_—————_——__— 
reau of Advertising Aegis N. W. Ayer Opens 
Office in Toronto 
New York, June 22.—After 20 N. W. Ayer & Son has opened a 
months of discussion and planning second Canadian office in the Victory 
revision, the United Front promotion Bldg., Toronto, headed by John F. re, 
project was lifted over its final Graydon. ane — . ‘ 4 
hurdle here yesterday when the Pied pg vee doy er Canadian of- _ 
Newspaper Advertising Executives . . ’ Wie 
Association voted unanimous ap- va ee , ie 
proval of the proposed program, with| Chile Southward, Chicago Federated Advertising Club secretary (left), evidences that he and his Chicago colleagues are Ryan Joins N&G Staff <n 

a an annual budget set at $400,000 over having a pleasant time in company of O. B. Merrill, National Independent Broadcasters Association, New York. The other Daniel E. Ryan, formerly with ie 

aie. a minimum three-year period. Chicagoans are G. Ray Schaeffer, AFA board member, and O. C. Harn, ABC managing director. Douglas Vought & Co., Inc., has ie 

o The resolution which cleared the ——_——— ——— ——— Meee ee ee ee a ——— joined Needham & Grohmann, Inc., se 

path for — of the 14-point| to the purpose of talking directly to |Campbell, Chicago Tribune; Thomas Appoints Central a bc iy seg p aoe AM : 
$a progres = : ; _ |specific industries, individual ac-|G. Murphy, Janesville Gazette; Edwin Alexander Carpet Company, Inc.,|and preparation of visual aids for “ 

_ a Advertising EX-| -ounts or certain executives.” S. Friendly, New York Sun; and the|New York, has appointed Central} the real estate field. We i 
ieee. os Un camauiaek ob te = Members of the NAEA United| late L. A. Gaines, Richmond News- Aavertieine Servion, ane ag york. a zi 
actions : > P o place advertising. Louis itwi a == 
called United Front; approves the Front committee who served with | /¢@@er. a ~ —, iercneny ui r Zz - 

: sees ade +, |Mr. Tripp in the development of the een HOW MUCH DOES IT COST TO COVER ig a 

14-point program which that commit- . : : Frieby Joi Jenki PEORIA AND CENTRAL ILLINOIS? . 

Pr tee has developed; approves the |Program and in discussions with risOy ' oins Jen ins | ao —s Drop us a line and we will tell you 

* actions of committees representing|Other industry groups, were Leroy| Formerly with B. F. Goodrich Co.,) o °o ota bow cheap it ie to cover mln terry, 
resentatives and the Bureau of Ad-|Bridge, New ipesng Times; Fred G. rector ‘veg Geuttins pe Tire advertising art department, Howard ee yt ee s y 
vertising in joint session assembled; | Pearce, Altoona Mirror; Herbert Con-| yajve, new product of Jenkins Rub-|C Imhoff has joined B. D. Iola Com- Member Trade Association ef Advertising 2 
approves the selection of the Bureau |lon, Grand Rapids Press; Chesser M.| ber Division. pany, Inc., New York, as art director. Distributors nee 
of Advertising of the American News- Seas hes = Beet 
paper Publishers Association as the ae inane a ETE PED ETN 
agency to undertake the new pro- 
gram; approves the provisions for 
enlarging the Bureau committee to PERCENTAGE CHANCE IN CASH RECEIPTS FROM THE SALE OF PRINCIPAL 

; : rae } FARM PRODUCTS® INCLUDING ANDO EXCLUDING GOVERNMENT PAYMENTS, woe 
have charge of the work and pledges | ~ JANUARY-MARCH 1936 TO JANUARY-MARCH 1937 Ke 
its wholehearted support and co-oper- \ 
ation to any plans which the enlarged i 
committee-in-charge and advisory; = | 33559 XMGCG]AREEE ‘ 
committee of advertising managers | . 
shall recommend.” ° 

Tripp Foresees Benefits | ¢ 
Frank E. Tripp, general manager,| «-_—-_—_ ff — RAR RQ ELT EHO 

Gannett Newspapers, who fathered : 
the United Front idea and served as 
chairman of the association’s special 

*” committee, declared that by seeing INCREASE * 
the program through to a successful MB oO ero 
completion the organization ‘will a pie 
have accomplished the greatest job ‘a \ RS eo 
of its existence.” The undertaking, ssid aeceane avenaces { 28 EZ) 0-19 
he recalled, was the direct outcome sane tinadage antl sit eBenaaiainah Termine MA. A _mecnease + 
of a warning issued by the associa- SPREE SE AES EME GOVEOOEA? ROUENTS WCOME FROM Fames PROOUCTS [20-0 
tion in October, 1935, pointing out i. ~ iciiitcinitananascitlintty ass 


“that competing media are outselling 


_ Ll. S. Dept. of Agriculture. 
newspapers because sufficient funds 


are not available to existing agencies AYBE it's silly to talk to you about schedules, =. 3 
a Set ere when it's time-tables you're thinking about 

thus restricting the work and per- ts h 

sonnel of these agencies and making . . . to show you business maps when road-maps 

impossible many activities which are on your mind. 


newspapers require in the present 


er But stop a second, please sir, and look at these 


Urges Aggressive Promotion two recent business maps (we could show you 
Endorsement of the United Front a couple more if we chose; just as good, too) AVERAGE L777 
by the NAEA automatically turned and then aive ear to this cheerful series of re- BELOW CI 
over the program to the ANPA Bu- 9 in ae ee ae 


reau of Advertising and provides, Mr. ports from our various editors: 


Tripp explained, that it “be put into 
effect, promoted and financed as 


197 AUTOMOTIVE JOBBERS tell thei i i 9 
eae aoe eek, eee oe ee Aaa ell us their AIR CONDITIONING is sprouting every 


arts sales for the first four months were 20°, h look in the South—industrial pl 
newly constituted committee in == JOURNAL -- P . : r where you look in the South—industrial plants, 
charge and the advisory committee 6 ~ ie cnt bod ety 2 see office buildings, retail stores, homes. And 
shall deem it wise feasible.” ~~ pe Weg i i 
poly pss parca pg ro Automotive Journal lays this market in your that means pipe, valves, fittings, = d the 
Drunk aesisems, wpuebeain af the lap. other appurtenances of the conditioning art. 


Bureau committee has been aug- ores z SOUTHERN HARD BUT THAT'S NOT ALL. Plenty of other de- 
ai tos ee ek’ eo eS) WARE DEALERS AND § SOUmmERIN es ne Se ee ee 
representatives and five advertising ; Pe 8 JOBBERS report big busi- ge ” ne a ge 4 7 = tex- 
mhanagers, one of whom is president ness increases without we, FOR GAS SO, Gomme, ges Pe 2 5 
of the NABA. . etiting too statistical plants. Southern Power Journal reaches the buying power in this 


included in the scope of the pro- 
fram, which aims primarily at ag- 
gressive promotion of newspaper ad- 
vertising, are extensive market re- 
search facilities; general and_ re- 
£ional sales forces to work with asso- 
‘ations of newspaper executives; 
educational activities among agen- 


about it. Southern Hard- whole field. 


ware meets the peculiar 
conditions which make the 
field difficult to approach 
otherwise, in the South. 


ELECTRICAL DEVELOPMENT IN THE 
ies, schools and colleses: develop SOUTH, with rural lines penetrating hitherto 
ment of specific case histories for unavailable markets, is hitting a fast clip. And 
presentation to local retailers, | Electrical South is not only reporting, but lead- 


branch managers and district sales | ing the mopping-up party. You are invited to join this party. 
representatives. 


SOUTHERN TEXTILE MILLS are setting up 
new production marks to shoot at, running 
ahead of '28 and '29 figures, making a profit, 
planning and carrying out modernization pro- 
grarns that run into real money. Cotton, with 
the largest mill circulation in the industry, has 
tne most circulation where the most busi- 
ness is. 


Message to Industry 


In addition to member newspapers’ W e q e Cc * & vi j I re ad U B L I Cc A i : O N % 
cash the United 


subscriptions to 


Front program, an effort will be GRANT BUILDING, ATLANTA, GA. - Represented in Principal Cities 


made to obtain display space in the 


sewspapers. “to be used not only for| MIORE THAN THIRTY YEARS OF HELPING BUILD TRADE IN THE 


the promotion of advertising, but also 


SOUTH 


FA iy ’ y : pa, cs 4 = ie an ; ¥ ne j id . Arak see ee cet, ‘ ref : A, a re = , . OER + Le Oe ¥ a Sere Bi aie. "8 gat = ee as 5S = Bho ne act Gs wilh 2 ee ar 
ee eee ee Be ae . . : ; : ; : : ee } ’ a 
eee 3 oy + 
ae ee? i 
‘4 il 
_ = . y > aon & 
7 Zz ty ; . 7 
jf Ls) Cid (OP a P= | 
c 4A “ty . 
ee ] " ciate spa Of 1. ti 
LY | a ee yy 
7 ‘a bh : 
QY 
4s rr : 
Baers 
. oe e7 
Bie vo 
4 % } 
Me AAT Pia) rae e i 
SOUTHERN aa 
Seite teesindtiamee nation tna sat Oy 
POWER JOURNAL | 
Vie ee FOSUERAE DAS TON Oe r ie kee re, 
ie AS ; we Ma FS: 
: ay 7 
a | 7 = 0) 
ie, OF Tr, Z 
Po ed { cre 
foe) ee 
io eae 
; ip gee 
aes od 
Baar wr ees 
4 Cite 
a! E 
yon, nae” Siem 
er es bre: 
TRIE ya PE YaT gue. “S.,- 
“ear og GDS 5 el otis 
| ise ee Cie ia. 0: >) See n aor 
ee | COTTON! = 
| oe : De Aik ig LN ag . opie’ Fag 
?. al ve SpE yy anal at gaia ae oinge 
| Hat: ett x 2 a hg senate meee " went bse i * 
i on Like 2 i me He a 
x ge f in iin lide ae 
ae Sage! eke 
oi ra ete 
. sien ops a 
> were’ =} 
Jog Pm teem Rate aa 
call Be 
a 
eS 
| = Be | ete A 
Pees 
bee 
; oe: ' 
ae 
: is 
Dstt ts 
ae 23 
=| Pees z 
soe pe Be 
< 
Eee oes 
(RI eR RAR RE A TE RA A IR tA te RO RR RE RR RRR A 2 NER EN AIAN By bens ee 
Et ieee 
Ae oe 
Saye, ee pee 
pachineeige oe, 
Tee guna 
ree 3 oe 
er. ¢. ee 
>. Eee tie} BS tony oS j z ; ; : : ‘ ; ~ pina aie 
SS ade oN eh ise cater IA Sout eee tn , PEN ee RC hn Pegi Bncr as Sl ieee MG “Ee ree Rear DIN a : : a i 4, ee Jt Nee ee Se one eames 
ee aae EN pene wy llr i wi © ‘ DOR epee oo a rae Be re TR Eee Bae eee wnt, : TPE tors oe eke tee aS A de an Ss j Septay ee Rec eee, DA fran ote Slt Sena Oona caaeke yok Skee ab ict CUE Barut te hoc a Mba i es) Ae ae aaa ee aa ae 
Lf SIRES. SST lage Iss «ah peer Reale 2 SSUES Se oO es MAO Ae 2 i aie ee lk ARR alt bE gs aa, al har NTs apes les SASS tem ae 5 ieee, Sian Nie pepe ag ; Pate iat Py $c os 3 ; awn P= 2 i ree 
a BETA OS: ara ERT a RRS Mee eaten Makes fi" iain gigs Ok SORE Ra 5 BE ick ad oe eae ret hams POR Rok ge rn Cian Seed tia thy aera fet 7 aS Maer Oc nai kc ager 2 DS im aes Sh LS Sh eo ae teas 
nae ce eae ae pestis bait PON a tare ata Re SacAiian a20F a aS ere ae eae Steg eerste MU he ra ae Fart, ey sch ‘Sea Rae hoor Lea eth ee ee Ses rae Te IP sen en OR el or ha oeer st 3 a oe ie. PLS eens en ee 
P we Re tys ts Z : ; > - Pi eat 256 ye ae < re re DNL? AOS tek SGC RE caer gt oboe = Pee ie pon" cea Reet fea eee Ne Mam eh aie Nae eh pan Men A 


26 ADVERTISING AGE June 28, 1937 nia 
——_—_—_———— —_— — —— _ : -= oe a ED — 
AND THIS ISN'T THEIR FIRST AFA CONVENTION jatene fo not sumicient for the spec —— 


COL. HERRON IS 
NEW PRESIDENT 
OF EXECUTIVES 


Broad Shop Problems Aired 
at NAEA Conclave | 


New York, June 
election of Col. 
advertising manager, 
Star, as president, the Newspaper 
Advertising Executives Association 
today ended a three-day meeting, 
held in conjunction with the annual 
convention of the Advertising Fed- 
eration of America, after taking final 
action to pave the way for imme- 
diate launching of the United Front 
campaign and engaging in discus- 
sions which covered promotion, cir- 
culation, retail and national adver- 
tising problems. Full details on the 
United Front activity, an address by 
Frank W. Lovejoy, sales manager, 
Socony-Vacuum Oil Company, and 
suggested revisions in newspaper 
circulation computation, will be 
found elsewhere in this issue. 

Other officers named to serve with 


9° 
23.- 


Leroy 


-With the| 
H. Herron, 
Washington 


Col. Herron included: Chesser M. 
Campbell, advertising manager, 
Chicago Tribune, vice-president; J. 
Frank Duffy, Gannett Newspapers, 


director for one year; and Robert A. 
Wolfe, advertising manager, Dayton 
Daily News, and William A. Wallace, 
advertising director, Toronto Star, 
directors for three years. Irving R. 
Buntman, executive director, Wiscon- 
sin Newspapers, continues as secre- 
tary and treasurer. 


In a series of informal discussions, 


The candid cameraman found this interesting quartet at the AFA convention—George W. Coleman (left), Boston, an 
early AFA president; G. Ray Schaeffer, Marshall Field & Co., Chicago; Frank Black, AFA treasurer, and Jesse H. Neal, 
Case-Sheppard-Mann Publishing Company. 


special committees of the NAEA 
met with other advertising groups to 
exchange views on problems of mu- 
tual interest. 


Air Shop Problems 


A meeting with representatives of 
the American Association of Adver- 
tising Agencies developed discussion 
on adjustment claims, step-ladder 
advertising layouts, improved mats 
and plates, special position requests, 
cash discounts and merchandising 
services rendered by newspapers. A 
session with representatives of the 
sales promotion division, National 
Retail Dry Goods Association includ- 
ed in its scope newspaper coverage 
statistics, local-national rate differ- 
entials, censorship of retail advertis- 
ing and authors’ alteration charges. 
A meeting with representatives of 
the Association of National Adver- 
tisers covered rate differentials, news- 


passed | iby), 
store traffic (or 


« 


|paper space solicitations, preferred 


position requests and newspaper con- 
tacts with wholesalers and retailers. 

Two department store executives 
appeared before the NAEA to present 
their views on retail advertising 
copy and successful merchandising. 
Miss Bernice Fitz-Gibbon, publicity 
director, John Wanamaker, New 
York, stressed the shortsightedness 
of publishers who exert every effort 
to pack their papers with high-sal- 
aried, brilliant reporters and feature 
writers, attractive typographic lay- 
outs and distinguished editorials, 
and then “let advertisers come in 
and pull down the whole edifice and 
bury it in the mire with poorly pre- 
pared and feebly executed nasty fly- 
specked advertisements. 


Interesting Copy Needed 


| “T know, of course, that every 
|} high-minded paper scrutinizes pain- 


the number 


traffic until it became store traff 


ver can sales result from ¢ 


buyer, Potential buyers of advertis. 
ing, he pointed out, are anxious to 
know about coverage and Circulation 
‘but they are also vitally concerned 
with the “creative” factors that make 
the newspaper attractive to readers 
He suggested as subjects for profir. 
jable newspaper promotion the 

|sonalities, background and qualifica- 
|tions of reporters and feature Writers 


per- 


| Successful local advertising cam. 
paigns, created by the creative de. 
|partments of newspapers and sold py 
|local solicitors, formed the basis of 
discussions led by Frank E. Feh}.- 
man, advertising counse] and 


Charles H. Carson, advertising diree. 
tor, Roanoke Times and World News 
J. Maxim Ryder, advertising diree. 
tor, New Bedford Times, spoke on 
how to get the best results from 
space salesmen, stressing the essen- 
tial qualities of loyalty, ambition, re. 
sourcefulness and intelligence The 
story of the co-operative newspaper 
advertising campaign, conducted py 
Anthracite . 


Industries, Inc, New 

; York, was related by Frank w. 

lfully every bit of financial advertis-| Earnest, Jr., president of the organ- 
| ing and throws out any of it that | ization. 


might tend to defraud or deceive a 
reader,” she asserted. “But I have 
never heard of a paper that refused 
to publish ads that bored readers, 
or ads that insulted the intelligence 
of readers, or ads that outraged the 
sensibilities or scandalized the taste 
of readers. 

“T know that the attitude is: ‘So 
long as they buy the space what do 
we care what’s put into it?’ It seems 
to me that a successful paper is a 
paper that contains good things to 
read. The advertising that’s running | 
in lots of papers isn’t good to read. 
No matter how well edited a paper 
is, if three-quarters of it is filled with 
uninteresting advertising then only 
one-quarter of it contains good things | 
{to read.” 


Bess Johnson, former production 
and radio director of Stack-Goble Ad. 
vertising, Chicago, in charge of the 
Lady Esther broadcasts, and Estelle 
Mendelsohn, _ script writer, have 
joined Lord & Thomas, Chicago, 
Miss Johnson, former stage actress. 
entered radio eight years ago and 
four years later joined Stack-Goble. 


. 
Davies to Central 

Davies Air Filter Corporation, New 
York, has appointed Central Adver- 
tising Service, Inc., New York, to 
handle its advertising. A newspaper 
and direct-mail campaign is being 
planned for the Davies Filteraire win- 
dow unit. 


Hits “Fire-Sale’” Ballyhoo Alexander to T-W 
Most advertising that is “defiling| Sidney G. Alexander has joined 
the nice papers today” offends on/the New York sales department of 


either of two counts, Miss Fitz-Gib-|Tenney, Woodward & Co., Inc., pub- 


bon said. It is either dull and bore-/|lishers’ representative. He was for- 

some or it is verging on the untrue.;merly with Buchanan Advertising 

She presented a long list of copy |4sency and New York Evening Jour- 
nal, 


quotations as examples of these two 
categories, placing particular empha- 
sis on “cheap fire-sale tactics and | 
bargain ballyhoo.” 

Drawing on her experiences with 
Marshall Field & Co., R. H. Macy & 


Three Join KDB | 
Station KDB, Santa Barbara, Calif., 
has named Tony LaFrano chief an- 
nouncer, succeeding Ralph Nelson, 


Co., where she coined the slogan| resigned. Nathan McCray has also 
“It’s Smart to Be Thrifty.” and in| joined the KDB’s announcing staff, 
, and Kenneth Taylor, the technical 


her present post, Miss Fitz-Gibbon 


. aS : department. 
cited specific instances of sparkling = 


copy appeals which, she declared, — 
succeeded in selling without offend- Announces Competition 
ing. House Beautiful, New York, has an- 
| Daniel Eisenberg, general mana-| nounced its tenth annual small house 
| ger, Tepper Bros. Department Store, | competition, open to all architects 
Plainfield, N. J., pointed out that the |and architectural designers. Condi- 


tions and specifications may be had 
ifrom the competition editor of the 
magazine, at 572 Madison avenue. 


“merchant who says that advertising 
does not produce is the one who 
has failed to merchandise his adver- 
tising columns and _ has_ probably 
failed to merchandise his store. | 


Says Retailers Lag 

“The national advertiser has | 
stepped way ahead of the local mer- 
chant,” Mr. Eisenberg said. “Take 
automobile advertising as an_ ex-| 
ample. The majority of it is good. | 
It promotes confidence, leisure, re- 
laxation. It tells about safety and | 
mechanical facilities that interest 
the consumer. It conveys a real news 
message through a consistent cam- 
paign. It advertises the same prod- 
uct day in and day out, but it always | 
manages to be news. In the end it | 
creates the desire to own and that | 
means sales.” 

Retailers, on the other hand, Mr. | 
Eisenberg pointed out, hesitate to re-| 
peat successful advertisements _ be- 
cause they have run them once. | 
Piece goods are still advertised at so | 


many thousands of yards at a par- | 
ticular price, he said, instead of | 
stressing the ultimate fashionable | 


garments for which the material will 
be used. The consumer is not inter- | 
ested in how many yards of fabrics | 
the merchant has on hand, but rath- 
er what a few yards of well chosen | 
fabrics will do to flatter her, he said. 
|Fashion and the utilitarian use to 
|which merchandise can be put. he 
asserted, are far more important | 
than price alone. | 
| Lester M. Malitz, director of media, 
| Cecil, Warwick & Legler, Inc., New 
| York, told the advertising executives 
that cold statistical information 


| Copyright—i93?—MeLaurin-Jones Co. 
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Awakened Consumers 


Hold Retail Spotlight 


New York, June 22 A galaxy of 
talent today unfolded problems and 


viewed achievements of retail adver- 
tising in an all-day 
saw the speakers’ spotlight centered 
on the new and heightened influence 
being exerted by awakened consum- 
ers. Copy and other technical prob- 
lems received consideration second 
only to the consumer theme and 
ceived attention even in the more 
strictly “consumer” addresses. 
Among the speakers who stressed 
the new responsibilities of merchan- 
dising to convey to the consumer 
definite information regarding the 
products offered for sale were Mrs. 
Lois B. Hunter, N. W. Ayer & Son, 
Inc., New York, who talked on 
“Manufacturer-Retailer Relations to 
Consumers;” Dr. Kenneth Dameron, 
Ohio State University, Columbus, 
whose address was devoted to “What 
Will the New Consumer Conscious- 
ness Mean to Retail Advertising?:” 
and Mrs. Anna Steese Richardson, as- 


session 


re- 


sociate editor, Woman’s Home Coin- | 


panion, who discussed 
as I See Them.” 
Others speakers 
Benjamin H. Namm, president, the 
Namm Store, Brooklyn, who was 
chairman of the program committee; 
Stephen P. Toadvine II, president, 
National Association of Better Busi- 
ness Bureaus, and manager, Bette” 
Business Bureau of Syracuse; Karl 
T. Finn, president-general manager, 
Cincinnati Better Business Bureau; 
Bernice Fitz-Gibbon, publicity direc- 


“Consumers 


included Major 


tor, John Wanamaker, New York: 
and William Howard, advertising 
manager, Montgomery Ward & Co., 


Chicago, 

Hailing the birth of the “left-wing” 
consumers’ movement as one of the 
greatest opportunities ever offered to 
advertisers and sellers, Mrs. Hunter 
sketched ways and means for retail- 
ers, advertisers and manufacturers 
to reach a waiting, eager public of no 
less than 8,000,000 women included in 
organizations demanding buying 
information. 

“It was a great day for all of us 
when that left-wing began to be 
articulate enough to catch the pub- 
lic’s attention,” declared Mrs. Hunter, 
“because on that day the right wing 
of this consumers’ movement was 
born. Just think of millions of 
women saying to us: ‘Come in; give 
us the facts; help us to know how to 
buy.’ No business man, no advertis- 
ing man ever had a bigger or better 
challenge.” 

Challenging the that 


idea women 


which | 


do not want detailed information. 
Mrs. Hunter maintained that men, 
generally, must shift their thinking 
to put the new consumers’ move- 
ment foremost among sales pro- 
motion possibilities. Women today 
are interested, she declared, in an 
explanation of the reason for a one- 
rent sale, for example, and in the 
human interest story behind other 
“selling tricks.” 

Turning to the question uppermost 
in the mind of the manufacturer as 
to how he can get his story through 
to the salesperson, Mrs. Hunter be- 
wailed the “woefully inadequate 
training in merchandise given by the 
average store’ and predicted that 
“some store will go down in retail 
history when it separates this func- 
tion from the whole teacher-to-pupil 
idea, and creates several salesperson- 
organized discussion groups, within 
the store, each with its executive 
leader or sponsors. 


Prepare Adequate Labels 


Manufacturers must provide tags 
and labels that are adequate, combin- 
ing the effort of retailers, consumers 
and manufacturers, she said. ‘They 
must not be written in the labora- 
tory, by testers, but must be as com- 
pletely in the language of Mrs. Con- 


sumer as the advertisement that 
carries the merchandise story. An- 
alysis of selling points must have 
the advertiser’s slant, and show his 


ability to interpret facts of line, de- 
sign, use and care of each item.” 

Among other information, tags 
and labels must tell what the article 
is made of, how it is made, the serv- 
ice it will give, and the best care for 
longer wear. Education regarding 
manufacturing processes and prob- 
lems is an essential part of the job 
of both manufacturer and retailer, 
and if given correctly has tre- 
mendous selling force, Mrs. Hunter 
asserted. 

Not only must the “right wing” 
consumers’ movement coordinate 
manufacturers’ and retailers’ sales 
planning and be_ responsible’ for 
sponsoring or initiating movements 
for necessary standardization, in- 
formative labeling and honest adver- 
tising, but it must insist upon better 
public relations as a distinct part of 
the advertising program of both 
manufacturer and retailer, she de- 
clared. 

While admitting the necessity of 
making available to the public a 
great fund of merchandising infor- 
mation, Dr. Dameron, in his address, 


A. F. A. “CONVENTIONEERS” NOTE! 


If and when you want first hand evidence of why it pays 
to confine advertising to useful facts and how it has been 
done (since MAY, 1933) ... write for a copy of TEN and 
the story of its “only-useful-facts” setup. 


It may make 
whether you advertise to ind 


eral and you are welcome to 


interesting convention followup reading 


ustry or to the public in gen- 
it on that basis. 


Started May, 1933 


Reaching 50,000 operat- 
ing men in Industry at 
an advertising cost of 
only 879 to 885 a month. 


Member CCA 


INDUSTRIAL EQUIPMENT NEWS 


461—Eighth Ave. 


New York City 


expressed doubt whether consumers 


will ever become “expert buyers” of | 


the million and one articles offered 
for sale. However, he pointed cut 
that greater knowledge of but a few 
of the basic consumer items should 
be sufficient to generate activity, on 
the part of producers and distrib- 
utors, directed toward quality stand- 
ards and accurate information. 

“The housewife, sometimes called 
the family purchasing agent, is not 
selected on the basis of her buying 
skill, a matter not related to romance 
and marriage,” Dr. Dameron said. 
“As a consequence, subjective values 
will continue to play an important 
role.” 

Urges “Live” Copy 


Warning retail advertising men 
against confusing informative adver- 
tising with dry and _ uninteresting 
copy, he stressed the need for 
more individualized copy, built 
around the product and written in a 
style appropriate to it and the mar- 
ket for which it is intended. ‘“‘Every- 
thing from infants’ hose to refrigera- 
tors is advertised in about the same 
manner,” he claimed. 

Looking backward with a degree 
of longing for the “old-fashioned 
consumer,” Mrs. Richardson — said 
that in contrast to an erstwhile faith 
and zest in shopping, the consumer 
today “is swayed by a curious com- 
bination of desire, sophistication, ob- 
sessions and suspicions which baffles 
the retailer and confuses the manu- 
facturer. She is the problem child 
modern business.” A playlet 
which she had written, dramatizing 


of 


this disastrous state of affairs, fol- 
lowed Mrs. Richardson's brief re- 
marks, 

Describing how one city met the 


problem of dwindling faith in adver- 
tising carried by the local news- 
papers, Mr. Toadvine presented a 
concrete plan, now operating success- 
fully in Syracuse, and known 
throughout the country as the “Syra 
cuse Plan.” Based upon a code of 
advertising standards drawn up by 
the Syracuse Better Business Bureav 
last October and put into operation 
with the co-operation of the publish. 
ers of the city, in December, the plan 
has passed the experimental stage 
and has restored Syracuse merchan- 
dising to a healthy and prospering 
condition. he reported. 


95% of Retailers Co-operate 


The plan, which calls for a volun- 
tary censorship on local advertising, 


sxercised by the newspapers, and 
with the Better Business Bureau as 
the final arbiter, has succeeded in 


securing the co-operation of almost 
95 per cent of the retailers in the 
area, and of all the publishers. Con- 
trary to resulting in decreased retail 
lineage, he reported that in many 
cases advertising has been increased 
greatly by advertisers who at first 
were inclined to reduce their volume 
of copy. Furthermore, consumer! 


complaints have rapidly declined 
The main problem remaining. he 
said, related to national advertis- 


ing “which is run concurrently with 
local copy and employs devices out- 
lawed in purely local retail copy.” 

In his address, Mr. Finn also at- 
tacked the abusive use of compara- 
tives and advanced his belief that 
advertisers must agree on technique 
and set up the necessary machinery 
before they can > seek the co-opera- 
tion of the media in solving this 
problem. 


Urges Continued Pressure 


Discarding the subject assigned t« 
him of “New Angles in Sales Promo 
tion,” Mr. Howard struck out against 


what he termed the softening in pre. | 
motional measures, now visible with 


the coming of better business, to the 
neglect of lessons of procedure 
soundly learned during the lean 
vears of the depression when every 
dollar spent had to produce its tang: 
ible results in sales. 

“The story of net profits for retail 
businesses for the remainder of 1937 
will depend upon this sales promotion 


ek 


ey 


ee 


CONSUMER PLAY HIGHLIGHTS RETAIL SESSION - 


The candid cameraman caught this scene during presentation of the playlet, 
written by Anna Steese Richardson, at the AFA retail advertising conference. 


At the women's breakfast conference, Anna Steese Richardson, Woman's Home 

Companion (left), Chester H. Lang, AFA board chairman, and Louise Wharf 

Rogers, president, Adco, Inc., and the Advertising Women of New York, are 
in a jovial mood. 


sroup,.” Mr. Howard asserted. 
profits obtained will have to be 
gained from a reduced percentage ot 
let profit applied to greater net 
ales. They will not materialize un- 
.ess we promote our business vigor- 
ously, concentrating on _ profitable 
lines; plan our promotion carefully 
and far enough in advance to mini- 
mize risks; do a complete job of sales 
promotion, employing every selling 
force to bear down on the buying 
public; and unless we have the cour- 
age to spend advertising dollars to 
get sales volume.” 


Miss Fitz-Gibbon reappeared be- 
fore the retail conference in the 
afternoon to tell the story of how 


“Copy Counts” in Wanamaker adver- 
tising. Believing that advertising is 
too expensive if used solely to move 
“tomorrow’s items,” Miss Fitz-Gibbon 
asserted that every piece of copy 
must also promote the name and 
reputation of the store as being the 
ideal shopping center. 


“The | 


The best copy is that which tells 
how to do this or that, or which tells 
what the purchase of a certain article 
or service will do to the buyer. ac- 
cording to Miss Fitz-Gibbon, wh 
cited many examples of Wanamaker 
advertising which, while primarily 
giving information, resulted in sub- 
stantial sales of goods. 

Good copy can be written anywhere 
in the country, in big town or small, 
she said, because it does not depend 
so much upon brilliant writing as 
upon the ability to give information, 
“Wanamaker’s have proved time and 
again the gratefulness of the publi 
for this type of service in advertis 
ing,’”” Miss Fitz-Gibbon declared. 


Major Namm presided over the 
morning session of the conference 
and G. Ray Schaeffer, advertising 


manager, Marshall Field & Co., in the 
afternoon. Major Namm’s address. in 
which he inveighed against mislead- 
‘ing advertising, is reported on else- 


.. where in this issue. 


® Our state-wide window 
display installation service 
is saving advertising dollars 
for many advertisers. When 
our service is used each ad- 
vertising display is effec- 
tively and prominently in- 
stalled. Each display is in- 


N. ADAMS 
PEORIA 


710}/, 


ELIMINATING WASTE 


IN WINDOW DISPLAY ADVERTISING 


INVESTIGATE 


- 


stalled at the proper time fo! 
sales results. Each display 
has the careful supervision 
of an organization specializ- 
ing in window display instal- 
lation service in this area for 
more than (15) years. 


‘ 217 WEST 
ONTARIO ST. 
CHICAGO 
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= a oc 
rial chni . It inted out,| staffs of the two magazines. Dr. Al- 

More Than 50% of Population (Broader Field {rcwever: ‘nat ime pubtication witl|dert Shaw will remain as editor 
e not be a “news magazine.” About | Harry Price is advertising manager 

Spends $2.20 to $2.80 Weekly of New Digest one-fourth of every issue will be de-|of the Review of Reviews. George 


D . b d voted to a digest of books and maga- aa retained as pub- 
Sh I zine articles, foreign as well asj|'!5 C . 
for Food, U.S. Survey ows) Is Described|:ine aricies, toreign as wet | 
new method of digesting,” The Di-| To Blaine-Thompson 
washington, D. C., June 22.—Firstjice cream, lamb, poultry, baked| New York, June 23.—First issue of|gest states that it will make every; Max Gordon Productions, Inc., New 
.eports on the consumer expenditure | goods (other than bread), fruits, and|the new weekly magazine resulting | effort to stimulate the sales of pub-| York, has appointed Blaine-Thomp- 
study of the Works Progress Admin-|succulent vegetables of the highest | from consolidation of Literary Digest |lications from which its material is | 50" Company to handle advertising. 
istration were issued today by the|group were similarly greater in the | with Review of Reviews will appear | drawn. i Fal oa yl ae 
Bureau of Home Economics, showing|high over the low income group. July 17 under the name The Digest, Liquor advertising, formerly taboo |» sency Phase will a Gesiaiek im: tae 
typical workingmen’s families in five | Purchases of fluid milk, meat, wheat |with initial circulation placed at/in the Literary Digest, will be 8C-| Gordon account. . 
Pacific Coast cities tend to obtain/and ready-to-eat cereals, however, | more than 500,000. ceptea in the new magazine. The | 
petter diets than North Atlantic in-|showed a divergence of little more Characterizing itself as “an inter-| Cuneo Press, Inc., will print the pub-| Kohn Appointed 
dustrial families who spend approx-|than 50 per cent. Relative demand |pretative digest of everything in/lication in its Chicago plant. Al- George M. Kohn, Inc., Atlanta, Ga.., 
‘mately the same amounts for food.|for table fats other than butter also| print that is important,” the publi-| though details of organization have has been appointed southern repre 
The report covers Pacific Coast,|declined sharply with increasing|cation will attempt to present its|not yet been worked out, personnel) sentative of the combined Revieu of 
Northern Atlantic and Southern in-|amounts of money available for food.|contents with a liberal use of pic-|will be selected from the present | Reviews and Literary Digest. 
dustrial families. 

rhe Bureau attributes better diets 
of Pacific Coast families in part to 
their comparatively large consump 
tion of fruits and vegetables. Prices 
for fruits and vegetables were lower 
in the Pacific than in the North At- 
iantie cities, and at each expendi- 
ture level, the Pacific Coast families 
hought more of these so-called “pro- 
tective foods” than did North Atlan- 
tic families. The survey shows West- 
ern families bought about the same 
quantities of eggs and milk on a per 
capita basis; less meats, and a 
smaller proportion of grain products 
and baked goods. 

Pacifie Coast families, in the in- 
come brackets from $500 to $2,000 
yearly, spent from one-fourth to one- 
third of their total incomes for food. 
Weekly per capita food expenditures 
showed approximately one-third of 
the families spending less than $2.50 
and approximately 60 per cent 
spending between $2.50 and $5. 

Ninety per cent of the North At- 
lantic families surveyed spent be- 
tween $1.25 and $4.35 per week per 
capita for food. 


Expenditures, Consumption Vary 


Slightly more than half of the fam- 
ilies studied in all three areas fell in 
the average food expenditure brack- 


ets of $2.20 and $2.80 per person per 
week, 

Increase in consumption for com- 
modities, however, does not coincide 


with increase in expenditures. While ENTUCKY farmers received 949 more the fourth largest percentage of increase in farm 


the $2.20 group bought 18 dozen 


S 
5 eggs yearly, the $2.80 group bought |. Ms a . . nr . * nibs , ‘Ino 
lon The lower tacket bouett|cash income during the first quarter of 1937 than income in the nation, advancing from 17th to 
7 110 quarts of milk and the higher, . . : . . \ 
| (os, pounds of meat and poultry in.| they did during the corresponding period of last llth place among the States. When you place 
t ised from the lower bracket of - ‘ - i ‘ ‘ 
5 pounds to 135 pounds; grain prod-| year. In the first three months of this year $59,- your message in these effective media you not +7 
% icts from 155 to 170 pounds and ; d ; : ; ck ee 
fresh and canned fruit and vege-|492 (00 was paid to them for their products and only reach the prosperous rural sections of this 2 
e tables from 250 to 330 pounds. 
ae Port, emphasizes further | practically all of this money will find its way into great market but you also get complete coverage 
( hid : } : LE 
S amounts of money which families of : r Sat : : 
: employed city workers spend tor|t@e Channels of retail trade. Kentucky showed of the thriving industrial centers. .. . 
d food. Some spend as low as $1 per 
ic person per week, some more than $6 
s- Average expenditures for food for . ies 
the highest group were 150 per cent ; us "Vhtes Panducta lecwenen ane dacs eee eee 7 menenre. A 
QANAS — 
e more than those of the lowest group. SP eo JANUARY-MARCH 1936 TO JANUARY-MARCH 937 itil AA 
e Average purchase of eggs, cream, , WEZAN TT SS 4 
ig eee... = - Ss NTN SN i ao t 
. SAI VKH P 
1€ . | nt a he 
“ To Mackay-Spaulding _ 
d- \lfred S. Lilly, formerly vice-presi- | 
e- dent, Moser & Cotins, Inc.. New York,| % ¥% (mm ee ™ ——_—_— FRIAR NOS SOOT 2 709 2 oe 
las become an account executive 
th Mackay-Spaulding, Inc., New Edward Petry & Co., 
York. Mr. Lilly at one time oper- National Representatives =f BW2SWDdad@iGPEriéR"©Ts rs... were” 
ated his own agency in Chicago. 
= The agency has been appointel by 
(eam Top Bottle Corporation, Al- a IQA? 22? ; NRE seen reeetiens eo ED 
bany, N. Y., and A. W. Wetzel Ad- QQ Ea) SA RA 222 Po SO Rm 2 16" 
Visory Service, Inc., New York. Mr. aso os98 67387 : ; 1 
Lilly is account executive on both. 5 0,0 0 W) WATTS : Te: Wm owe 
kinase Saale ; over 
6275583 FR 60-79 
To Mida’s Services 820 KILOCYCLES e Biro 
Bernard Bernon has been ap- wh SSS 20-39 
Pointed Eastern editor for Mida’s s uniteo states averaces { 28 £27] 0-19 
Roster, Beverages and Supplies, UPPER FIGURES WWCLUDE GOVERNMENT PAYMENTS >”. r DECREASE * 
which will appear in the fall. Mr. a ea a “INCOME PROM FaRhs PRODUCTS SN Be 
Bernon was formerly with Distillers \. _ a ae ss 
and Brewers Corporation of America, U.S DEPARTMENT OF AGRICULTURE “an mee Goan eanaanensenenen 
iad more recently with the National 
Retail Liquor Package Stores Asso- 
Clation, 
cuneate So raves a HE COURIER-JOURNAL 
Parkway Oil Company, Philadel- 
Pla, distributor of Atlantic White 
Flash gasoline and Firestone tires 
aud accessories, has appointed J. M. 
Korn & Co., Inc., to direct advertis- y : ‘| i H l O i IS \ ‘ y | ' : i P I ‘ITM : 
_ Appoints McC-E 
_The Buenos Aires office of McCann- 
Pag Inc, has been appointed 
° direct advertising in Argentina for 
E General Blectrie refrigerators. REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 
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PROMOTION MEN 
MAKE ELSA LANG 
NEW PRESIDENT 


Practical Clinics Predominate 
at Meeting 


New York. June 23.—-A whirlwind 
program in which every conceivable 
subject of interest to promotion men 
was discussed in 15 clinic sessions, | 
and which started off early Monday | 
morning and went straight through, | 
morning and afternoon, wound up at 
noon today when the National News- 
paper Promotion Association ele- | 
vated Elsa Lang, New York Herald | 
Tribune, to the presidency, succeed- 
ing Dan A. Sullivan, Pittsburgh 
Press, who au- 
tomatically be- ; | 
comes a mem- 
ber of the board. 

Harold Jew- 
ett, Providence 
Journal - Bulle- 
tin, was moved 
up trom secre- 
tary to. vice- 
president; Ivan 
Veit, New York 
7TImes, Wat 
named _ = treas- 
urer; and Ver- 
non Myers, Des 
Moines Register and Tribune, was 
elected secretary. 

New directors named were Donald 
McWain, Louisville Courier-Journal 
and Times, and Ralph Taylor, Cin- 
cinnati Post. These, together with 
James C. Kennedy, Buffalo Courier- 
Express, Mr. Sullivan, and the offi- 
cers, will direct the affairs of the 
association during 1937-38. 

Working harder than any other de- 
partmental organization at the con- 
vention, the promotion men crowded 
a “promotion university” into their 
sessions, with principal stress placed 
on informal, round table discussions 
of such problems as budgets, the 
promotion department bookshelf, 
typography, data books, radio, de- 
partmental organization, etc. 


Elsa Lang 


Mclintire’s Film Shown 

The meeting got off to a fast start 
Monday under the chairmanship of 
Dan Sullivan, Pittsburgh Press, retir- 
ing president. The first speaker, fol- 
lowing a brief business session, was 
James Coveney, George A. McDevitt 
Company, whose talk appears else- 
where in this issue. 

The afternoon session was opened 
with the showing of a talkie for 
salesmen, written by and produced 
for R. M. McIntire, manager of agen- 
cies, Des Moines Register and Trib- 
une, after which F. Sterling Wilson, 
head of the marketing service sec- 
tion, Bureau of Foreign and Domes- 
tic Commerce, outlined the work of | 
the Bureau, told of new projects and | 
new business services being devel-' 


ee 


INSPECT POINT OF SALE PROMOTIONAL MATERIAL DISPLAY Blis-To-Sol Opens 


Campaign in Ohio 
With the appointment of James T 
| Weymark as sales manager. Blis-T, 
Sol Sales Corporation, Fitzgeralq 
Ga., has opened sales headquarter. 
in Cleveland and plans an adyer; 
ing campaign through Ohio f, 
| skin irritations remedy. 


ertis 


Y its 


| Wells Joins Peck 
| Peck Advertising Agency Noy 
York, has appointed Alan A Wells 
as account executive. Mr. Wo)) 


| . Was 
|formerly business and prom: ijoy 
|manager of New York Woman, yy 

2s z = eu 
|advertising manager of Kresge, De 


| partment store and R. H. Macy é¢ 
| New York. 


po, i we : wie _ Starts “Paper Progress” 
eget Tatas oe Be 'e a as ae : | A new monthly magazine, Pay, 
: ABN i i ‘ : > my Progress, directed to paper nsum- 

ers, will be launched early in Jy), 
| by the Industrial Publishing Com 


Frank D. Gorda, Einson-Freeman Company (center), explains some of the point of sale material on display at the AFA = pany. Cleveland. It will be a con 
convention to Mrs. George B. Kennison, and her husband, who is assistant advertising manager, United Drug Company, |trolled circulation publicatior 
Bos ton. 


. 
7 . To Erwin, Wasey 
ay invite > co-operati the basis for  clinicé iscussion. : | The Patrick Henry Brewing Co 
oped, and invited the co-opel eee | ; 1 al discus ion Cox In New Post Fgh icc g A -win Com- 
and criticism of the promotion men.| Each of these summaries was mim- | ecient ieee s ' int MY macy iicago, and the Kiley Brey. 
Fanart : = ‘ederic KB. Cox has been appo ed | j : any ari ian: rew 
Virgil Angerman, publisher, Sci-|eographed on punched sheets, ready | ns = Bee Geen Sor }ing Company, Marion, Indiana, brew. 
mce and Mechanics. Chicag -as|to insert into a loose-leaf “Conve |advertising manager of the Nantas-|ers of Patrick Henry beer, ale, stout 
en nd Mechanics, licago, was | tc - - o . es on ket-Boston Steamboat Company, Bos- and half-and-half, have appointed the 
the lone magazine man on me pee Thee Note Book” which was supplied | ton, and its affiliate, Paragon Park | Chicago office of Erwin, Wasey & Co. 
gram. He gave a case report of the!|to all members. Amusement Company. to direct their advertising. 
way he has rebuilt his publication, 


from both editorial and advertising 


standpoints, using mail exclusively. | 
His talk, illustrated with slides of | 
the letters and promotion pieces he | 
used, followed through step by step, 
showing exactly what had been done 
and what results were achieved. 
Final speaker on the Monday pro- | 
gram was Frank R. Coutant, Brown 
& Tarcher, whose talk on research is 
reported elsewhere in this issue. 


The Tuesday session started with 
breakfast, and held to the clinic 
style throughout, except for two 
talks, one in the morning by Harford 
Powel, Kimball, Hubbard & Powel, | au h i] h d ce h 
New York agency, and one in the} t e ast one we S owe you t e 
afternoon by Zenn Kaufman, co- 


author of “Showmanship in Busi- | one that proved the terrific sales horse- 
ih | power of Radio Guide! This breakdown 
Mr. Powel, ostensibly giving the shows just what happened: 


promotion men some ideas on how 

to promote themselves as well as . e 

their newspapers, delivered an earn- item ; Movie Camera and Projector. 

est plea for ‘better writing in news- 

paper promotion. Too much promo- s % 

tion is a mass of uninteresting, Price Average per sale 27.20 

phlegmatic statistical material, he 

said. ez H 4, e 
“Some day,” he predicted, ‘a pro- Total sales Up to April 12, 5440; Up 

motion manager will sit down and e e 

write a straightforward story of the to June lL, $8400 and still going strong! 

operation of his Own newspaper. 

He'll fill up a trade paper advertise- sis 

ment with a simple tale of what Types of buyers From the families of 

someone on his paper has done in % 

the course of handling the news, and Bankers, Accountants Ad e 7 

he'll find himself famous over night.” 


Another film, “A Day with the | Scientists, Engineers 7 o 37% 


New York Sun,” showing the opera- 


tion of that newspaper, was shown Office Workers ‘ e . s e 14% 


at the Tuesday afternoon session. A 


feature of the numerous” clinics Radio Men ” ” - 2% 
a“ e a e 


which were held throughout’ the 

meeting was the production, by each % 
“chief clinician,” of a summary or Salespeople e e e e e e 6 O 
analysis of the material gathered as . : 


GUARA 


REACHING 


ADVERTISING MOTION PICTURE 
CIRCULATION 


AUDIENCES 


National Council Young Men’s Christian Assn. 


347 Madison Ave., New York City, N. Y. 


More proof! That all kinds of people 
NTEED read Radio Guide — that they all have 
money — and spend it — that every issue 
of Radio Guide means money to you 


CONSUMER | — if you’re in! 


are invited to consult us in referenc 


service without obligation. 


TION of Advertising Sales Promotion and Good Will Pictures. The 26 


years experience of the Bureau serving American industries is at your Low Rate e High Response e 400,000 Net Paid (ABC) 


Write for folder describing our service | 
MOTION PICTURE BUREAU | 
NOTE—The Bureau does not produce pictures but business concerns 


e to PRODUCTION and DISTRIBU- 


Guaranteed Circulation « 964% Newsstand Sales 
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N. A. B. Tables Proposed 7 


idepartments the greatest possible 
|radio audience.” 
pointed out | 


| The resolution also | 


| Membership Rule Chang 


hicago, June 22.—A possible | 
m was averted at the 15th an- 


American Society of Composers, Au- 
thors and Publishers. 


|that operation of a broadcasting sta- | 
tion by the Office of Education is 
|}opposed by all existing federal and 
| state laws on education, and added 
that “because of its official status. 
lthere would be great danger of utter 


nual convention, National Associa- | May Employ Director jances over such a station giving ui 
tion of Broadcasters, today, when the | offense to friendly nations and creat- 
members voted to table a resolution! 4 resolution authorizing employ-|jng unnecessary international inci 
requiring any person owning more! ment of a director of the advertising | dents.” 
, than one station to take out a mem-/pyreau of the association was re-| The resolution concluded by direct- 
: pership for each. The majority felt| ferred to the board for action. His} ing NAB board of directors to use | 
such an amendment to Article 3 | duties would be to “advance the art}all legitimate means to defeat the | 
- too drastic. This and other lof radio broadcasting in the minds] pj). | 
esolutions were presented by One | of the people and to portray a true} Make $83,000 Gift 
Henry, KOIL, Omaha, as chairman | picture of the value of the radio in-| ; 


| 


|dustry, in its present form, to the 
| United States.” 

| Another promotion measure, pro- 
| posing an annual “National Radio 
Week,” was defeated, one member re- 


‘f the committee. 

. resolution reiterating the posi- 
tion of the NAB as favoring issu- 
ance of radio station licenses for a 
rm of at least three years carried 


Though a resolution to increase | 
| dues 50 per cent was lost, an increase 
| or assessment will become necessary | 


|as the result of adoption of a resolu- | 


|tion pledging the association to con- | 


; without a dissenting voice. | marking wittily that it “smacks of | tribute $83,000 over a two-year period 5 : 

: Aid Copyright Bill commercialism.” A more valid ob-| to finance studies by the Federal Ra- | ‘ee 

| The same was true of a resolution | jection advanced was that the pro-|dio Edu ation Committee. Annual | 
nledging the association to use all /posed efforts to “make the public| revenue of the NAB is only $83,000 a 4 
“ne timate means to further the pas-|1adio conscious” is a year round task. |year under the present schedule of | zp : 
pag of the Duffy copyright bill, and The association condemned the/ dues. | ‘Sa 


urging members to encourage their 
Congressional representatives to sup- 
port the measure. 

Another resolution directed the 
NAB to encourage the prosecution 
of the United States suit against the 


|Celler Bill, authorizing construction, 
maintenance and operation of a gov- 
ernment broadcasting station, as su- 
perfiuous on the ground that “the ex- 
|isting system of broadcasting in the 
| United States affords to government 


James W. Baldwin, managing di- 
rector, insisted that this contribu- 
tion to education is necessary in or- 
der that the broadcasting industry 
may successfully defend its policies 
lin the future. The total cost of the 


Lewis Allen Weiss, Don Lee System, Los 


research of the Federal Radio Edu- 
cation Committee will be $250,000 
and $167,000 will be provided by sev- 
eral foundations. 

While the contribution of radio 
will in theory come from “all broad- 
casting stations,” considerable diffi- 
culty is expected in securing action 
by stations not affiliated with the 
NAB, and the cost apparently will 


A resolution proposed by Ed B. 
Craney, KGIR, Butte, creating a com- 
mittee of the association with every 
state represented, to work on the 
copyright situation among. others 
was referred to the board. This 
resolution would make it the duty of 
each member of this committee to 
gather and provide information on 
questions of copyright, with activi- 


Angeles (center), brings a good idea 


to the attention of L. B. Wilson, WCKY, Covington, Ky. (left), and Clarence G. 
Cosby, KWK, St. Louis. 


taxes and program difficulties both 
locally and nationally.” 

The resolution also called for an 
appropriation of $5,000 to defray ex- 
penses of the reorganization com- 
mittee. 

Two resolutions from the engineer- 
ing committee were referred to the 
directorate. The first expressed ap- 
proval of the “Preliminary Engineer- 


have to be borne by it. ing Report on Allocations” made 
‘ public by the broadcast division, 
Study Copyright Plan Federal Communications System, 


Jan. 14, and put the NAB on record 
as asking the Commission to incorpo- 
rate the basic principles of this re- 
port into its regulation, 
Anticipate Fall Conference 
The second asked the Commission 
to use caution in granting appliea- 


tions or in making changes in alloca- 
tions in the frequency band 1510-1600 


0) orig He yor, Oety ete ties of the entire committee coordi-| kilocycles, or in any other new bands 
y « ONE 1h. . 
# atten ieee telnet of nated by counsel engaged for the|that may be used for broadcasting, 


-o ts 
ne Von peaie C74 
Cay ~'tr) 


and 


PROOF — 
from the Advertiser! 


**,..more than 300 sales, 
averaging $27.20 each... 


orders still coming 


in...total sales from this 


purpose, 

A resolution to hold the 1938 con- 
vention in Chicago was lost, the 
question of the next convention city 
being referred to the board. 

A resolution sponsored by Fred J. 
Hart, KGMB, Honolulu, was referred 
to the board for appointment of a 
committee to study it, and if it meets 
with approval, to take steps toward 
enactment of a constitutional amend- 
ment. The document demanded ex- 
ecution of a resolution calling for 
reorganization of the NAB, adopted 
at the 19386 convention. 


Wants Regional Groups 


That resolution stated that as ra- 
dio broadcasting continues to grow 
in size, state, regional and national 
problems demand organization of 
state, regional and national units. 
The broadcasting industry, the reso- 
lution continued, “is threatened with 


in order that a satisfactory solution 
of the problem of North American 
allocation may be reached at the Pan- 
American conference to be held next 
November. 

A resolution from the sales man- 
agers’ division, seeking to standard- 
ize rate cards, was referred to the 
board. It fixes the units of time to 
be stated on rate cards as one hour, 
one-half hour, one-quarter hour, and 
five minutes. Discounts of 5 per 
cent shall be allowed for 13 times, 
10 per cent for 26 times, 15 per cent 
for 52 times and 20 per cent for 100 
times. 

At a later meeting, agency repre- 
sentatives asked that the actual cost 
of each of these units for each fre- 
quency of use be stated in dollars 
and cents rather than in a percent- 
age discount. Such a step will elim- 
inate a vast amount of arithmetical 
work in making out schedules, they 


unjust legislation, racketeering, 


4 


said. 


Your Sales 
to Bakers 
Will Grow 


when you tell the advantages of 


oR Pon ‘ your products to business-men 
Siti “ ae a $680 page will be In exX- bakers who are fresh, alert and 
CF Re, ee | oo) willing to be shown. These 
Sek Es t... § cess of $11,000! bakers are regular readers of 
we So é BAKERS’ HELPER because they 


7 


ONE ‘680 PAGE IN RADIO GUIDE 
SELLS 58400 IN ACTUAL ORDERS: 


like its fresh, alert editorial policy. 
designed to appeal to bakers of this type for 
over fifty years. 


Helping to Sell More to Bakers 


It has been 


, 


330 South Wells St. 
CHICAGO 
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Tie-Breaking 
Series Issued 
by Lorillard 


New York, June 23.—A batting 
average of 100 per cent was the pre- 
requisite to qualify for any one of 
the 1,000 prizes in the recently com- 
pleted Old Gold puzzle contest, P. 
Lorillard Company, New York, indi- 
cated today in advertisements pub- 
lished in newspapers throughout the 
country. 

Presenting for the first time an 
official list of correct answers to the 
90 picture puzzles, Old Gold reported 
that more than 1,000 contestants 
chalked up a perfect score thus re- 
quiring the advertiser, in accordance 
with one of the rules of the contest, 
to submit to contestants a tie-break- 
ing set of 90 new puzzles. 

The new series sent to qualified 
contestants by registered mail, is 
said to be “the hardest ever worked 
out” by F. Gregory Hartswick, ex- 
pert who supervised preparation of 
the original series. June 26 was set 
as the closing date for the tie-break- 
ing puzzles with announcement of 
the winners expected some time in 
August. 

According to the Bureau of Adver- 
tising, American Newspapers Pub- 
lishers Association, newspaper ad- 
vertising cost Old Gold $1,000,000 
during the course of the contest. 
Participation cost contestants more 
than $12,000,000, it was said, and Old 
told’s production was stepped up 
from six billion cigarettes in 1936 to 
10 billion this year, 


Sheets with N. R. H. A. 


Herbert P. Sheets has become di- 
rector of promotion, National Retail 
Hardware Association, Indianapolis. 
Before joining the Indianapolis Star 
five years ago, he was sales promo- 
tion manager for Industrial Power, 
St. Joseph, Mich. 


50,524 


Prosperous 
Families 


Read 


Che 


Shrevepor 
Times 
* 


We Produce 
More OIL 
Than Any 

Other People 
on Earth 


Representatives: 


The Branham Company 


RETAIL LINEAGE 
NEARS RECORD 
WEEK FOR ‘36 


Chicago, June 25.—For the week 
ended June 19, retail display adver- 
tising, according to the ADVERTISING 
Acre Index of Retail Activity, came 
within 1.2 per cent of equaling the 
record volume recorded for the cor- 
responding week of 1936, when re- 
tailers all over the country were di- 
recting strong sales promotion efforts 
toward gaining additional business 
made possible through bonuses then 
being received by ex-service men. 

In the week reported, retail display 
advertising in the 78 major cities in- 
cluded in this Index totaled 21,356,- 
845 lines, only 257,275 lines short of 
the 21,269,108 line total for the com- 
pared 1936 week, which holds the 
gain record for that year. 

Since Jan. 1 to date, newspapers 
in the measured cities have carried 
a total of 500,217,008 lines against 
472,667,872 lines in the comparable 
period of last year, a gain of 27,549,- 
136 lines or 5.8 per cent. 

In the detailed figure for each city 
included in this Index appearing else- 
where on this page, it may be noted 
that 67 of the 78 measured cities 
show gains for 1937 and 1936, indi- 
cating a definite upward trend for 
retail display generally, despite un- 
settled labor conditions, a factor that 
has affected retail display adversely 
this year. 

Below is a table showing gain or 
loss for each weekly period of this 
year over last year. 


SOMUBTY FB ccccccescesedecones — 5. 
January 9 er + 8.5 
January 16. . . + 4.0 
January 23 + 4.2 
January 30 ... oa . + 5.8 
February 6 ; woes + 8.5 
February 13 iss , .. + 6.9 
February 20. : + 16.6 
February 27 ean + 8.3 
March 6. : ea +-11.5 
March 13 + 12.0 
March 20 peur oie 12.9 
March 27 ; + 7.9 
April 3 7.3 
April 10 + 0.9 
April 17 spice & + 11.5 
April 24 . + 8.2 
Mays l + 0.6 
May 8 . a s 
ge ee + 4.7 
May 22 3.9 
May 29 “% ‘ ee ; + 19.2 
June 6 ee 51 
June 12 ‘ Mar cae pane SS Ee 
June 19 1.2 

Gains appear in 21 of the first 25 


weeks of 1937. 


Packard Joins 
Court Parade 
in Razor Fight 


New York, June 23.—Another legal 


battle was projected 


into the com- 
plex electric razor situation this 
week when Lektro-Shave Corpora- 


tion, New York, manufacturer of the 


Packard razor, filed suit in U. S. 
District Court, New Haven, Conn., 
in a $10,000,000 damage _ action 


against Schick Dry Shaver, Inc., New 


York; Col. Jacob Schick, inventor; 
Harry Varley, president, Briggs & 
Varley, Inc., New York, Schick ad- 


vertising agency, and five others. 

Meanwhile a decision was awaited 
from Judge Edwin S. Thomas in U. 
S. District Court, Hartford, on the 
injunction application filed by Lek- 
tro-Shave Corporation June 2, seek- 
ing to enjoin General Shaver Cor- 
poration, Bridgeport, Conn., from 
manufacturing and selling the new 
Remington -Rand Close-Shaver. A 
temporary restraining injunction is 
now in effect. 

In its complaint against Schick, 
Packard charges that upon the ad- 
vent of its device on the market, 
the eight defendants “entered into a 
plan and conspiracy to secure a rul- 
ing monopoly without sanction of 
law and to prevent the plaintiff 
trom competing with the defendants 
and to destroy the plaintiff, its prod- 
uct and the good will which they 
had earned and attained among the 
consuming public.’ 

The defendants are also accused 


Index of Retail Activity in 78 Important 


Markets 


_ _— 


Based on total retail advertising volume in all newspapers in each city. 


(Copyright, 1937, by Advertising Publications, Inc.) 


—=:!_ 
% Gain % Gain 
25-Week 25-Week 25-Week or Loss” or Loss 
Period Period Period 1937 1937 Week Week Gain 
Ended Ended Ended over over Ended Eindea or 
City June 22,1935 June20,1936 June 19, 1937 1935 1936 June 20, 1936 June 19, 1927 Loge 
AKION, OU. ..sscccsvcss 0)507,464 7,728,030 3,240,215 +9.8 +6.1 372,120 343,95. = 
Altoona, Pa. ...... 2,924,390 3,099,467 3,404,814 +16.4 + 9.9 127,190 112,630 118 
Atlanta, Ga. cove 6,713,043 7,212,632 7,673,292 +14.3 + 6.4 309,092 287,882 65 
Baltimore, Md. ........ 10,114,308 10,572,334 11,312,092 +11.8 +7.0 451,233 497,888 $35 
Birmingham, Ala. 4,924,906 5,560,296 6,198,850 +25.9 +11.5 261,030 252,966 ~3} 
Boston, Mass. ........ 10,024,774 9,892,143 10,072,912 + 0.5 +1.8 405,357 411,496 tik 
Bridgeport, Conn. ..... 4,087,644 4,156,176 4,502,580 +10.2 +8.3 206,096 219,156 +6.3 
Pe By Bas kde ss one 8,089,942 7,956,014 9,051,382 +11.9 +13.8 380,436 415,800 +92 
> es a: ae 1,918,213 1,913,277 1,937,956 +1.0 +1.3 81,796 81,838 +01 
Cedar Rapids, Ia....... 2,284,524 2,424,842 2,536,016 +11.0 + 4.6 111,048 95,704 ~13.8 
Chattanooga, Tenn. 3,565,390 3,305,212 3,078,858 —13.7 —6.9 161,562 135,148  —i6q 
aomaae, il. ory er ee 13,782,226 14,778,314 15,581,613 +13.1 +5.4 625,001 666,110 +66 
CIimeImmeMthi, Oi ..rcveves 7,992,449 8,237,188 8,663,420 +8.4 + 5.2 356,739 353,402 0.9 
Cleveland, O. 8,909,016 9,505,469 10,462,548 +17.4 +10.1 396,022 436,423 10.9 
eee GE oksaieend . pheees  .U eueey ees Cee re aoa 283,284 276,191 _ 85 
DME, TOR. 6 6css eens 9,177,147 9,963,197 10,410,763 +13.4 + 4.5 429,821 501,744 +167 
ee ER. pasa ee cuwes 7,162,120 6,524,214 7,633,048 + 6.6 +17.0 293,216 346,272 +18. 
Denver. Colo, TrvTTie 4,903,170 4,985,533 4,994,340 +1.9 + 0.2 214,435 195,070 ~9 6 
Des Moines, Ia......... 3,131,408 3,122,095 3,211,123 + 2.5 + 2.9 145,985 134,139 ~§.} 
Detroit, Mich. ........-. 10,330,102 10,524,770 11,154,371 +7.9 +5.9 442,991 436,516 = a 
es We assess ee reeks 3,425,436 3,491,208 4,367,140 +27.5 + 25.1 169,554 217,266 +281 
Evansville, oS eee 5,772,508 6,273,344 5,997,460 +3.9 —4.4 276,696 257,726 6 
“all River, Mass... 1,605,475 1,675,853 1,749,697 +8.9 +4.4 77,926 62,578 -19.7 
yl eee 4,090,534 4,321,296 4,449,494 +8.8 +2.9 197,288 189,672 —3 4 
Fort Wayne, Ind.... 5,108,824 5,598,305 5,828,529 +14.1 + 4.1 250,936 237,580 = 
eee EO cece eb e%-es 2,501,426 2,916,038 3,638,431 + 45.5 + 24.8 127,930 132,524 +36 
Grand Rapids, Mich..... 4,466,762 4,475,968 5,345,790 +19.7 +19.4 219,170 230,820 +53 
Greenville, S. C... 2,957,178 2,771,007 3,273,339 +10.7 +18.1 131,838 142,370 4.7.9 
BOMMOR. TOM. is csdsses 6,401,262 6,907,227 7,948,382 + 24.2 +15.1 326,466 354,250 1.8 
Indianapolis, Ind. ...... 8,095,539 8,402,355 9,108,169 +12.5 +8.4 377,604 390,488 +34 
Jersey City, N. J....... 1,096,149 1,223,091 1,194,857 +9.0 2.3 72,660 63,912 12.0 
Kansas City, Kans. 1,007,573 1,135,001 1,284,934 + 27.5 +13.2 57,190 46,298 19.1 
Knoxville, “Tenn. ehie wie 4,233,037 4,616,416 4,855,188 +14.7 +5.2 210,056 200,984 -43 
Little Rock, Ark........ 4,558,904 4,482,399 4,602,066 +0.9 +2.7 280,327 215,894 23 6 
Los Angeles, Calif. Pee 11,634,870 12,378,784 ‘ca +6.4 489,444 538,770 +10.1 
iS ) rE 5,086,200 5,020,680 4,822,832 —5.2 —3.9 235,452 224,616 1.6 
Manchester, N. H....... 1,716,580 1,642,568 1,717,788 +0.1 + 4.6 75,150 74,516 0.9 
Memphis, Tenn. ....... 5,429,984 5,413,188 5,831,142 +7.4 + 7.7 232,694 249,942 41.7 4 
Milwaukee, Wis. ...... 6,339,972 6,981,536 8,726,642 + 37.6 + 25.1 339,27 335,957 ma} 
Minneapolis, Minn 6,925,486 7,470,932 7,406,246 + 6.9 —90.9 328,496 284,175 13.5 
Nashville, Tenn. ....... 3,943,590 3,776,100 3,940,502 0.1 +4.4 184,324 170,618 7.4 
New Bedford, Mass..... 1,509,872 1,633,688 1,649,144 +9.2 +0.9 $6,940 69,538 0.0 
New Haven, COnm...... cxeces 1,456,858 4,672,352 ey +-4.8 190,764 184,086 3.5 
New Orleans, La....... 8,812,540 9,318,585 9,683,412 +9.9 + 3.9 386,341 364,405 —57 
NOW TOK, Me Beaicive 28,276,667 31,453,544 33,171,372 +17.3 +5.5 1,31 1,837 1,332,705 +16 
BPOONIYR; My Xescse see 3,040,072 3,381,172 3,476,790 1.8 + 2.8 142,205 126,721 —10.9 
Norfolk, Va. .......... 4,482,184 4,597,306 4,625,040 42.2 +0.6 211,484 209,146 it 
Onkiand, CAME. .ciseve 3,557,109 3,701,170 3,806,448 +7.0 + 2.9 158,562 168,404 + 6,2 
Oklahoma City, Okla... 4,987,423 5,346,933 6,711,120 + 14.5 +6.8 219,688 241,906 +101 
Peoria, Th. iveiscceess 5,417,074 5,399,845 5,799,753 +7.1 +7.4 220,381 238,826 +8.4 
Philadelphia, Pa........ 13,783,576 14,034,609 15,048,455 9.2 4-72 582,127 614,846 +5.6 
Phoenix, Ariz. ......... 3,597,559 3,648,358 3,525,42 —~2.0 —3.4 145,824 131,544 —9.8 
Pittsburgh, Pa. ........ 11,706,030 11,256,184 12,761,792 +9.0 +13.4 484,232 509,866 45,3 
Portiand, Ores. .....6«>5 5,008,006 5,604,902 5,977,710 +19.4 + 6.7 218,960 248,808 13.6 
Providence, R. LI. 6,722,433 6,746,676 6,900,823 +2.7 + 2.3 328,063 279,483 _—14.8 
Reading, Pa. .......... 4,860,170 4,498,416 5,288,038 + 8.8 +17.6 219,352 201,482 8.2 
Richmond, Va. ... .. 5,616,366 6,210,162 6,335,812 +12.8 + 2.0 296,100 271,474 8 
Rochester, N. Y.... . 8,730,459 8,903,664 9,120,206 + 4.5 + 2.4 416,017 396,276 —1.3 
Rock Island-Moline 3,714,508 4,119,760 4,438,871 +19.5 +7.7 188,104 177,212 —). 
Sacramento, Calif 3,859,064 4,226,072 4,245,395 10.0 + 0.5 171,958 176,414 ie. 
San Antonio, Tex....... 2,704,506 3,204,467 3,214,646 421.1 a 30,046 104,130 19 
San Diego, Calif....... . 6,115,598 6,548,220 6,994,786 +14.4 + 6.8 280,154 266,280 j 
San Francisco, Calif 6,930,451 7,603,394 7,861,736 +13.4 +3.4 345,012 312,252 
Seattle, Wash. a 4,714,594 4,831,886 5,023,892 + 6.6 +3.9 185,990 175,028 
South Bend, Ind.... 4,087,823 4,239,413 4,713,749 +15.3 +11.2 212,476 182,338 —l4- 
Spokane, Wash. ... 3,109,923 3,441,214 3,159,308 $20.9 +9.2 143,588 144,254 
St. Louis, Mo 8,672,215 8,958,175 9,611,640 +10.8 +7.3 385,690 398,170 3.2 
St. Paul, Minn... », 879,380 6,491,640 6,061,314 + 3.1 —6.7 283,896 231,450 1s 
Syracuse, N. Y »,497,156 5,676,243 5,830,113 + 6.1 + 2.7 262,311 257,292 
Tacoma, Wash 2,450,527 > 925,430 3,207,590 + 30.9 + 9.6 149,968 129,066 13.9 
Tampa, Pla. ..... 3,186,192 2,938,230 3,108,466 —2. 0 5.8 125,412 133,784 +$ 
MO “GE: 304.050 60%06e -- Gee 4 \ wiebe-sie see sees -- 272,048 284,428 Bie 
Toronto, Ont., Can 10,469,340 10,030,187 10,107,325 —3.5 + 0.5 369,619 399,939 aes 
WO, eh. Bis cc ws by .. 2,260,832 1,862,154 2,080,022 — F +11.7 105,826 87,360 ee 
Tulsa, Okla. . 1,332,720 4,853,330 1,753,260 +9.7 —2.1 199,114 186,522 —6.3 
Washington, Doc 16,196,097 18,161,024 18,538,896 $14.5 +2.1 945,092 865,236. —S 
Worcester, Mass 5,690,174 5,849,565 5,944,685 + 4.5 +1.6 273,910 282,241 H 
Youngstown, 0. 4,258,101 4,824,746 4,514,988 + 6.0 —6.4 220,098 156,744 —2d.5 
Total .. 437,042,496 472,667,872 500,217,008 +10.6 + 5.8 21,614,120 21,356,845 —l.. 


of “intimidating prospective custom- 
ers, disseminating untrue’ informa- 
tion, sending spies to the plaintiff’s 
otlices and factories to obtain con- 
fidential information.” It was also 
alleged that the infringement action 
brought by Schick against Packard 
several months ago was a “malici- 
ous” suit, 

Attempts to “intimidate 
tions in the matter of accepting 
Packard advertising” are likewise 
charged, as well as “granting of dis- 
criminatory allowances, discounts, 
rebates and services to dealers and 
distributors, bribery of clerks em- 
ployed by customers of the plaintiff 
and nationwide campaigns of unfair 
competition with consequent loss of 
many sales.” 

According to the complaint, Lek- 
tro-Shave has spent $11,000,000 in 
developing and marketing its prod- 
uct during the past two years. Ad- 
vertising expenditures have totaled 
$500,000, the manufacturer says, and 
about a half million razors have been 
sold throughout the world. 


publica- 


Robinson to U. S. 


J. Baldwin Robinson has been ap- 
pointed manager, export division, 
N. W. Ayer & Son, Philadelphia. He 
has been Brazilian manager for four 
years. 


Butter Grades Are 
Established in B. C. 


The Canadian Department of Agri- 
culture has ruled that grades of but- 
ter advertised in British Columbia 
must be stated in the copy, as well 
as on the wrapper. The grading sys- 
tem is sponsored by the Retail Mer- 
chants’ Association of British Colum- 
bia. 

The same organization has 
launched a campaign for grading of 
meat. 


Louisville Paper 
to Be Sold Sept. 14 


A referee in bankruptcy has fixed 
Sept. 14 as the date for sale of the 
real estate, personalty and improve- 
ments of the defunct Lowisville Her- 
ald-Post. Terms call for onethird 
down payment, another third in six 
months and the remainder in 12 
months. 


Distelhorst Moves 
S. D. Distelhorst has become editor 
of Air Conditioning combined with 
Oil Heat, New York, coming from 
Industrial Power, St. Joseph, Mich. 


Van Dyke Is Elected 
Publicity Chairman 

Warren Van Dyke, Secretary ° 
Highways, was elected chairman ot 
the new Pennsylvania State Publicity 
Commission last week in Harrisburs. 
Orson N. Ritzman was appointed 


executive secretary. 

The commission will appoint a 
advertising agency shortly after 
July 4. 7 


rk 
Mailing Service 
Multigraphed letters filled-in equal 
to individually typewritten ones. 
ADDRESSING - MIMEOGRAPHING 


THE LETTER SHOP, Inc. 


44° So. Dearborn St., Wabash 8655 
CHICAGO 


— 


RADIO EVENTS, 


AN INDEPENDENT PRODUCING 


INC. 
GROUP 


SERVING ADVERTISING AGENCIES 


a +535 Fifth Avenue, 
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——— SoA 


t USE PLAIN TALK — “ Be hes nog L. All ‘aie etait | wena atone oe i See oe 


manager, National Savings Bank, has 


i 


With the scheduled juncture of Removes Display Ban been elected president of the Albany, A. C. Diawall, identified with the Fs 
al ; Jon Lee Broadcasting : * ae : _.,|dairy industry 20 years, has been 
Mutual and Don BECASTING | |New York, Advertising Club, suc-| oq advertising manager of 4 
Systems this fall, the Pacific Coast | Springfield, Mass., June 22  |eeeding Herbert A. Steinke. Other saggy ache 00 ig managet of The 
network will center general produc-| Holding a previous ruling, _|new officers are: Christine Birrell,|/“& C7e¢™ Trade Journal, recently 


ST ag grey get getter hansing acceptance by retail Birrell Bureau of Publicity and Ad- ge ay eg lg — 
* up in Los 2S f 3 » | F ag: SE ea va F | Peden a peag : s gag y Corporé ae : 

REF OVEIOY Lewis Allen Weiss, Don Lee general liquor dealers of exterior signs, —/vertising, vice president; Mrs. Floyd Advertising rates are to be revised 
« 


= manager, announced, |, has proven “inequitable,” the - = Reiss wae ee ee ad September 1 with agency commission 

KHJ, Los Angeles, will be Western| Massachusetts State Alcoholic = ; a : seared H tg ost pay cman allowed. Offices have been moved to 
key station of the chains. - Beverages Control Commission Sucauaae, pita Plame alley Faperiso5 E. 4th street. 
ihe New York, June 22.—Decrying the today lifted the ban. whi — 5 2 
rendeney of manufacturers to “craw) : ° : Reichel Appointed 

s nto their shell” when faced with Stember to New York Se nee oe ee ee Robinson To Angelica R. Clements Reichel, formerly gen- 

6 seemingly insurmountable economic| John H. Stember, formerly sales | Elect Miniter Ed. C. Robinson, formerly with In /eral sales manager for the Jordan ¥ 

9 and political changes, Frank W.|manager, Congress Hotel, Chicago, | _— ternational Shoe Company, has | Motor Car Company, Cleveland, has 

5 Lovejoy, sales manager, Socony |has been named resident manager of J. Raymond Miniter has been been appointed advertising manager | been appointed general sales man- 

1 Vacuum Oil Company, New York, ad-|the Belmont Plaza, New York. re- elected vice-president of Ingalls-Ad- of Angelica Jacket Company, St. ager of the yeneral Body Corpora- 

3 dressing the annual luncheon meet- cently acquired by the National | vertising, Boston. He has been with Louis, manufacturer of washable uni a ogee carte of 

= ng of the Newspaper Advertising Hotel Management Company, Inc. the agency six years. forms. passenger a 8. 

1 Executives Association, urged adver- | ———————————— —=— === = Ss OOS = os 

8 risers to employ intelligent merchan- ‘ 

4 dising as the solution of today’s sales 

¥ dilemmas, 

9 “Merchandising is not a _ science 

5 but merely the application of com- 

i mon sense to business,” he explained. 

: ‘The man in the street is a simple 

1 creature, guided by predetermined 


) likes and dislikes and established 
1 habits, every one of which is known 
8 to alert merchandisers. Talk to him 
, in the language he understands.” 
Politicians are better merchandis- 
1.6 ers than manufacturers, Mr. Lovejoy 
.3 asserted. Citing the key problems fac- 
; ing all manufacturers today—increas- 
‘ ing taxes, labor difficulties and rising 
0) yaw material costs—he said that the 
only sane procedure was to “face 
realities and organize yourselves on 


" a merchandising basis.” 

6 Charging business with “refusal to 
9 tell the man in the street the truth” 
+ about basic economic operations, Mr. 
5 Lovejoy emphasized the _ pressing 
x need for putting plain facts before 
1.0 the people. and impressing them with 
6 the fundamental truth that “goods, 
| § not money, is wealth; money is 
1} merely an instrument of transfer.” 
B People themselves are not markets, 
2 le asserted, it is what they think 
Y that makes them markets. 

; In support of his contention that 
8 merchandising is merely the applica- 


3 tion of common sense to business, 
\Ir. Lovejoy enumerated a list of ad- 
— vertising successes attributable to 
the fact that customers were offered 
s what they wanted in language easily 
understood by them. Among others 
he mentioned periodical sales con- 
ducted by R. H. Macy & Co., after 
prospects had been circularized and 
asked exactly what they would like 
to purchase. Their desires were 
simply a guide to the store in stock- 
ing merchandise and invariably the 
. goods were completely sold out, he 
om said. He also mentioned the design 
, of accessories found in Socony serv- 
{ ice stations as direct outgrowths of 
ci expressed desires by customers. 
a Advertising campaigns that fail 
T' ‘an invariably be attributed to one 
8 Cr more of seven shortcomings, Mr 
— Lovejoy said. He enumerated them 
: as follows: 


SCREEN PLAY 


One of the Fawcett magazines distributed monthly to 7800 better 
Heauty Shop* paid subscribers. 


Wrecked in the hands of readers . . . Avid, enthusiastic readers, 
who absorb every thrilling word about Hollywood and romance 


as portrayed in a Fawcett magazine! 


*% 15 women read it! ¥%& 12 coupons clipped from it! 
*% “Diamond Lil” story entirely removed! 
% Penciled comments on Page 54! 


% 9 letters to editors from same vicinity! 


*This copy came from a better Beauty Shop, Atlanta, Ga. 


= Absence of a key issue in the cam- . ’ a Al — i a . 
paign; advertising spread too thin; Yes, indeedy, Jeeves, be CAREFUL...Among — month, in 7800 beauty shops, this secondary circulation 
not enough advertising; retailers not | those fragments of that dishevelled, month-back copy equals more than 4,000,000! 
. hrepared; salesmen not prepared; re of May Screen Play is “How They Met Their Wives.” Let us take you behind the scenes with this great 
: point of sale merchandising; inabil- e pe, oo. ss “en . ‘ y ‘ ‘ 
of no he ‘“hineh wy” with ae pein ot | More than that-——a proof-packed picture of “Coming — audience* of America’s most popular Movie and 
y ‘ ' - . ” , , ‘ertise ie . 
; the advertiser’s line, Events” for many an advertiser. Romance magazines. From their 
od en | For that is another of those Faw- torn-out articles, mangled pages, and 
pag 
” Edwards Named Texas cett publications now regularly being NEW ADVERTISERS finger marks, you learn why it pays 
er Prese Group President checked after 30 days in the hands That Appearedin MAY Issues of to tell your story where there’s cover- 
= : of readers... beauty shop customers to-cover interest and plenty of coupon 
“ _ i. J. Edwards, publisher of the | les is daneail ie te FAWCETT WOMEN’S GROUP al Si aes . , 6C ' 
Lenton Record-Chronicle, has been who make up a secondary circulation action in Fawcett Womens Group, 
clected president of the Texas Press that’s positively amazing... An DRENE SHAMPOO A typical returned magazine and 
ssociation, succeeding H. H. Jack- . . = eae ‘ . . * pLTIc: 
on, publisher of the Coleman Demo- independent: study of (800 bye tte r DONA RAY POWDER facts proving Fawcett s| I US in the 
| at-Voice, beauty shops, each of which receives ALLEN-A SWIM SUITS mass market, where 90°% of all buy- 
Deski Te Ss i 3 P a . a, . . . abs Esl Neos _ : . ‘ . . . . “iy 
Wellies, Co, Penner ot te four Faweett women’s magazines ing is done, is yours for the asking. 
‘\«llington Leader, was named vice- © ; LOVELY LADY POWDER dl - 
‘resident, and Sam P. Harbin, pub- monthly, shows that an average of penne pede Write or telephone us today. 
sher iolneaic iis , 7 > : G NTE SYER-RO Ss ‘ 
- _her, Richardson Echo and Ben F. 21.3 women customers per day read 
= ‘larigel, publisher, LaGrange Jour : ‘ . EXOTIC. ZIRCON 
i, Were re-elected secretary and | at least one of these Fawcett maga- - ree iia ; ay, . } 
We aikinikes. ence OF * . } r 3 . © * Publisher's statement, 2,578,512 net paid circulation, 
asurer respectively. zines. With 26 working days to the quarter ending March 31, 1937. 


FAWCETT WOMEN’S GROUP 


The magazines with the human touch 


Sereen Book... Screen Play... Motion Piecture-Movie Classic ... Hollywood... Movie Story Magazine 


Romantic Stories ...'True Confessions 


FAWCETT PUBLICATIONS, INE. 


NE W YORK . CHICAGO . Los ANGELES . SAN FRANCESCO - ATL 
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NRDGA FOCUSES — 
ON RE-BIRTH OF 


SERVICE APPEAL 


Convention Told of New Pro- 
motional Avenues 


| 


| 


Chicago, June 24.—With the re-| 
turn of better times, a broad oppor- | 
tunity for promotion of service fa-| 
cilities is swinging open to dry| 
goods and other retailers, James W. | 
Carlin, vice-president, Davidson 
Brothers Company, Sioux City, lIa., 
told the National Retail Dry Goods 
Association, which wound up its 
four-day convention here today. 

Mr. Carlin’s address focused at- 
tention of the 2,500 in attendance on 
the retailers’ sales advantages, a | 
theme which ran through the aieas-| 
sified program of the convention, in- 
cluding discussions by _ industry 
leaders on legislative changes, Cco- 
operatives, consumer education and 
need for better relations with whole- 
saler and manufacturer. 

Worries of retailers over possible 
Federal legislative action affecting 
them were eased by Irving C. Fox, 
counsel for the NRDGA, who ex- 
pressed the belief that because re- 
tailing was normally a local busi- 
ness, the administration would main- 
tain a “hands off” attitude. Other 
speakers presenting new phases of 
sales promotion possibilities includ- 
ed Harold Brightman, executive 
vice-president, L. Bamberger & Co., 
Newark, N. J., and chairman of the 
merchandising division of the 
NRDGA; Frank Stutz, manager, Bet- 
ter Fabrics Testing Bureau, New 
York, and Roscoe R. Rau, executive 
secretary, National Retail Furniture 
Association. Chicago. 

Rising costs need not trouble re- 
tailers who will concentrate on test- 
ed methods of sales promotion, Mr. 
Carlin told the convention. Charge 


jand reminded the 


accounts, free delivery, and adjust- 
ment services have been maintained 
through depression years, often at a 
loss, he pointed out, and now is the 
time that retailers may “cash in.” 
“People like service,” he asserted, 
retailers 
decline in unit sales did not neces- 
sarily follow rising prices. Further- 
more, he emphasized, with the re- 
turn of better general economic con- 
ditions, service has _ increasingly 
broader promotional possibilities. 
Similar points were brought out by 
Mr. Rau, who advised a “retail-wide 
progrem of public relations by the 
stores, collectively and individually, 


to offset mis-direction of consumers | 


it 


“T-Can-Get-It-For-You-Whole- 
school. 

Five chief causes of damage to re- 
tailing and to the consumer as well 
were listed by Mr. Rau as direct 
sales by manufacturers, jobbing and 
selling agents; consumer’s use of 
manufacturers’ and jobbers’ show- 
rooms; careless distribution of price 
lists by suppliers, so-called industrial 
selling agents; consumers’ use of 
advised, illogical co-operative types 
of buying organizations amet col- 
professors and other compar- 
able groups. 


o the 


sale” 


lege 


Cites “Regular”? Advantages 


The public relations program sug- 
gested by Mr. Rau would build up 
the advantages to the consumer, ex- 
pressed by Mr. Carlin, of trading at 
retail stores. It would also be di- 
rected at 
that it is to their benefit as 
well to have customer purchase 
through legitimate retail channels. 

“The customer who purchases di- 
rect or from an unorthodox source,” 
Mr. Rau pointed out, “is not as 


easily able to effect any necessary | 


adjustment regarding his purchase 
as the buyer at retail. If dissatis- 
faction results, the manufacturer is 
the ultimate loser.” 

Tying in with the demands of 
consumer groups for more and bet- 
ter information concerning products 
is the section of the platform, re- 
cently adopted by the NRDGA, 
which calls for copy “telling the 
whole truth about merchandise.” 

As outlined to the convention by 
Mr. Brightman, this phase of the 
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operating more than 


all-vyear market. 
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ADVERTISE 


Over a million people owning and 


found a new travel thrill, a new vacation urge 
in this latest and most modern travel mode. 


They have developed many new buy- 
ing wants and needs. Many of their old buy- 
ing habits have been changed and intensified. 


Are you getting your share of this 
trailer travel business? 
market information today. 


ORIGINAL AND FOREMOST MAGAZINE 
DEVOTED TO TRAILER INTERESTS 


SELL 


most responsive mar- 


300,000 trailers have 


Write for detailed 
Trailering is an 
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LAY PLANS FOR PACA '38 CONVENTION 


| 


| 
| 
| 


| The 1937 Salt Lake convention over, officers of the Pacific Advertising Clubs 


Association begin to lay plans for the 


‘38 event in Los Angeles. 


Left te right 


are Edwin E. Thomas, Statesman, Salem, Oreg.; Maurice W. Heaton, Lawrence 


retiring PACA president; Hal H. King, 


platform strikes bluntly at exagger- 
ated representations and_ specifies 
advertising which will accurately 


identify fiber or other content as | 


well as including all 
itant facts. Mr. Brightman empha- 
|sized that such factual approach 
must be applied to all advertising 


other impor- 


manufacturers, arguing | whether in newspapers, labels, post- | 


;ers or statements of clerks. 
Although the platform is a volun- 
tary one, he expressed the _ belief 
|that marked progress would be made 
{by the association in securing co- 
operation from manufacturers and 
| member retailers during the coming 
|year. Mr. Brightman urged that 
|stores devote a regular portion of 
|their advertising to publicizing the 
work of their consumer relations 
policy and to their desire to keep 
jadvertising on this factual basis. 
Educational programs. co-operation 
with schools and consumer organi- 


local consumer relations council 
were also suggested by Mr. Bright- 
man as promotion aids. 

The address given by Mr. Stutz 
stressed the advantage of a testing 
bureau in determining these “whole 


as the consumer. He called testing 
the “sixth sense of retailing.”” and 
declared that the testing laboratory 
is not a short-run promotional idea 
but a thorough and powerful force 
for consumer good will. 


‘adiiiiils & pore 


zations and the establishment of a/| 


truths” for the manufacturer as well | 


| Bergman Appoints 


& Cressmer, Los Angeles: Lou E. Townsend, Bank of America, San Francisco, and 


Seattle Times; James Lightbody, British 


Columbia Electric Railroad Company, Vancouver, and D. D. Durr, Associated 
Oil Company, Los Angeles, chairman of next year's convention. 


Fight FTC Charges 


Johnson & Johnson, New Bruns- 

wick, N. J., manufacturers of surgical 
dressings, have petitioned the Fed- 
eral Trade Commission to drop the 
|charge made of unethical and unfair 
|advertising. 
The copy in question emphasized 
| that “unknown” or non-nationally 
jadvertising brands of surgical dress- 
jing were likely to be inferior, and 
|lacking in antiseptic qualities. It is 
iclaimed by Johnson & Johnson that 
such advertising is beneficial to the 
|public and to ‘our competitors who 
jare responsible manufacturers of 
surgical dressings,” and that the FTC 
‘omplaint is illogical, inasmuch as 
i this body has previously taken action 
against the marketing of such in- 
ferior products. 


‘Pepperell Presram 
| Will Go National 


The Pepperell Manufacturing Com- 
pany’s programs over Stations WSB, 
Atlanta, and WRDW, Augusta, fea- 
{turing human interest talks by Dr. 
| Karl Reiland, will be broadcast over 
a national network in the fall, ac- 
cording to plans being made by the 
| Boston company. 


Bergman Knitting Mills, Philadel- 
|phia, have appointed Phillip Klein, 
|Ine., Philadelphia, to direct a new 
campaign. Business papers and di- 
rect mail are to be used. 


SPORT BACKGROUND 


the foreground realistically presented in full colors. 
Lithograph Company, Boston. 


BOOSTS BRAN FLAKES 


New window display for Post's Bran Flakes features air-brush color treatment of 
the figure and background, with the package and raspberry-enveloped dish in 


Lithography is by Forbes 


| 152 Patman Act 


Probes Produce 
22 Complaints 


Washington, D. C., June 23-w 
the Robinson-Patman act jus 
| ts first birthday, the Federal] 7, 
Commission today reported tha; 
linvestigations have been under ri 
since the law went into effect With 
|152 investigations completed a; 
complaints issued. 

One of the 22 complaints has 
settled. This was the Procon 
cery Service Company, chain } lying 
jagency, complaint. Settlement wa. 
through dissolution of the company 

Of the 152 investigations coy. 
|pleted, the commission, in addition to 
|the 22 formal complaints, has closed 
198, and 32 are still awaiting disposi. 
|tion. In 43 of the 98 matters closeq 
the commission found that no yp. 
lawful discrimination was apparent. 

Twelve cases were closed because 
the parties complained of changed 
their practices before the allege 
violations had been completely inves. 
tigated. In 14 cases the evidence 
failed to disclose that the differen. 
tials in price produced any unlawfy| 
effect upon competition. Thirteen 
cases were closed because the prac. 
tices complained of were unrelated 
to interstate transactions and cop. 
cerned purely local matters. In four 
cases it appeared from the facts 
that the sellers’ prices to the par. 
ticular customers were necessary to 
meet an equally low price made by 
a competitor of the accused sellers. 
In two cases it appeared that the 
alleged discriminations related 
solely to advertising rates not con- 
nected with the sale of any goods, 
wares or merchandise, and bore no 
relation to sales, the commission re- 
ported. 
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Delay Operation of 
New Michigan Tax 


Debate as to the legally effective 
date of the new Michigan ‘“use-tax’ 
act, chiefly affecting mail order 
houses, is expected to delay operation 
of the levy beyond June 30, the date 
set by the legislature. 

Designed to protect merchants 
trom losses in trade sent out of the 
state in evasion of the 3 per cent 
sales tax, it imposes a similar charge 
on goods purchased or brought into 
the state for use, storage or consump- 
tion unless the tax was previously 
paid at point of sale. It is not ex: 
pected to affect individuals, who are 
permitted a $10 monthly exception 
It does, however, provide that out of 
state business houses, doing business 
in Michigan, must report such sales 
to the state tax authorities. 


Bundt to Rickerd 

C. E. Rieckerd, Inc., Detroit, has 
been appointed to direct a campaign 
for Iodogrin, hay fever remedy manu 
factured by Bundt Laboratories. Test 
campaigns in newspapers of several 
states have been launched, to be sup: 
plemented with point of sale, window 
display, direct mail, radio and maga 
zine advertising. 


Member Station 
Columbia Broadcasting System 


| - ey 
NASHVILLE 


7 WLAC 


| 5,000 WATTS 


J. T. WARD 
President 
7 


| Paul H. Raymer Co.., 
National Representatives 
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POUTANT CALLS 
- | MUCH RESEARCH 
| JUST RUBBISH’ 


Urges Newspapers to Stand- 
ardize Service 


the department of journalism, Rut- P . f 
gers University, New Brunswick, romotion Oo 

N. J., effective Sept. 1. He succeeds | D li A ° d 
Kenneth E, Olson, who goes to | awtes tme 


Northwestern University, Chicago. 


on what they think is promotion— 
on advertisements in their own pa- 
per, on trade deals with other papers 
—and the actual preparation costs. 
ylus the white paper costs, are so 

on cae Wrong — Coveney col that if a took this money 
To Shattuck & Ettinger —_— and put it into well though-out, ef 
Shattuck & Ettinger, Beverly Hills,| \.y york. June 22.—Publishers, | fective promotion in the trade press 


‘alif., have appoi G. R. Mitchell |“ Pie ; -Oug -each- 
— = a . as for. | Selling advertising to others all the and through other mediums reach 
as PF: i >) 1 >. > as - | 


| merly publicity director of Ruthrauff|time, are among the worst type of rte a men, they could do a 
|@ Ryan. Inc., Los Angeles, and | advertiser, James A. Coveney, George a rate ee. 7 
'account executive of Roy Alden &|A. McDevitt Company, told the Na- They just don't know that to sell 
Associates, Ine. tional Newspaper Promotion Associa- national eae ee 
a ot the iin atl . ..|own paper is the most expensive an 
2 left), AFA eneral | - tion at its opening meeting yester ‘ om . k . 
paseo potas ~ Bare desk Vautrain Adds Two siay. rae effective promotion they can 
with William H. Hodge, Public Utility | Charles E. Vautrain, Associates, “Not that publishers are not spend- : 

Service Corporation, Chicago. Inc., Holyoke, Mass., has been ap-|ing money for promotion,” he said. 


e ——| pointed to handle the advertising of| «py. qiffculty is that they are spend- 
|Erving Papermills, Erving, Mass., . 7 


| 
| 


Bond Named A. M. 


-ow York, June 22.—In a hard-hit- 
straight from the shoulder talk 
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in which no words were minced, 
Frank R. Coutant, vice-president, 
Brown & Tarcher, Inc., and presi- 
dent. American Marketing Associa- 
tion, told the newspaper promotion 
managers at their session yesterday 
afternoon that most newspaper re- 
seach is so much rubbish. 

“In the very first place,’”’ Mr. Cou- 
tant advised, “draw a sharp and 
clear line between research and pro- 
motion. Promotion lives by being 
enthusiastic, but research is no spe- 
cial pleader—what we want when we 
do research is to determine facts, 
cold. hard and even uncomfortable, if 
that is the way they turn out. 

“Too much material, especially the 
elaborate brochures you send to 
agency Offices, go just where you 
think they go—into the wastebasket. 
Some go in because their timing is 
wrong; they arrive just as we are 
closing up shop for the week, or as 
we are trying to get out from under 
the week-end accumulation of busi- 
ness. Others go in because they are 
obviously not stating facts. 

“If you want to impress us, to help 
us, give us facts, and give us facts 
about your market. Every newspa- 
per has a good substantial dislike for 
its local competitors, and I would not 
have it otherwise, but bear this in 
mind when you send out promotion: 


Sell Market First 


“In the vast majority of cases you 
are not competing for national adver- 
tising with other papers in your city 
—you are competing with other mar- 
kets. Sell your market first and 
hardest, and the rest will take care 
of itself. And remember, while you 
are shooting so hard at agency space 
buyers, that in most cases the space 
buyer does not select the markets in 
which the advertising will appear. 
Someone else does that job, and the 
space buyer gets a list of cities in 
which the copy is to appear.” 

Having indicated what he thought 
of most newspaper research, Mr. Cou- 
tant proved his impartiality by de- 
claring that at least 75 per cent of all 
agency requests for research and sta- 
tistics made to newspapers are un- 
fair. There is no reason why news- 
papers should be expected to give 
away vast quantities of research, and 
agencies should be told so, he said. 
But research which represents the 
considered conclusions of an investi- 
sation made by the office boy on a 
dull afternoon is far worse than none 
at all, he pointed out. 

“Standardize on what you will give 
agencies in the way of research serv- 
ice, and in the way of merchandising 
Service, and get out of competition 
with each other, so that agencies can 
know what to expect in every case, 
aud act aecordingly,”’ Mr. Coutant 
urged. “Tell us what you will or 
wont do, definitely and uniformly, 
and you'll find us more than ready 
to go along.” 


— 


Kansas Ice Dealers 

Open Co-op Campaign 
, operating with Coolerator Re- 
‘'iSerator Company, the Kansas Ice 
De ‘ters Association June 21 opened a 
l3-weeks daily program of tran- 
riptions and news broadcasts over 
‘ations WIBW, Topeka; KFBI, 
iene, and KFH, Wichita. 
erry-Hanley Company, Kansas 
‘y, 18 the agency in charge of the 
iipaign. Fifty ice dealers are par- 
Dating, 


Tulsa heiue - F. A. 


The recently organized Tulsa Ad- 
‘“'tising Federation has become af- 
‘lated with the Advertising Feder- 


Charles L. Allen, 


Illinois, has been appointed head of mail will be used. it. 


Professors Shift land United Folding Box Company, | i" Plenty of money to do a good job 
University of | Holyoke. Business papers and direct |!" Most Cases, 


A. C. Bond has been appointed ad- 


but they don’t know| yertising manager of United Drug 
They are spending their money ' Company, Boston. 


‘on of America. 


HY do so many women shoppers squeeze all 
the cantaloupes and then buy strawberries? 

Why do others take one look at the strawberries 
and then reach for the nearest cantaloupe? 

This sort of thing goes on all day long in all 
kinds of food stores. 

The modern housewife does not go into a gro- 
cery store with a carefully laid out blueprint of 
the evening meal. She has only a hazy idea of 
what she intends to buy —and she may even change 
her mind about that. 

In a broad sense the “cantaloupe squeezing 
method of buying” goes on all over the store — at 
the grocery counter, the meat counter, the bakery 
counter. Any modern housewife can switch a meal 
from steak to corn beef hash before you can bat an 
eye. She can side-track a pineapple upside-down 
cake in no time at all if she suddenly sees some 
thing that for some reason suits her better. Plan- 
ning meals on her feet in the store is just part of 


the day’s work to a modern housewife. 


Millions of tonight's best dinners are being 
planned on the sales floors of top-notch grocery 
stores today. And alert food manufacturers who 
want to get their products into these meals are 
taking every care to see that their products are 
being displayed on these sales floors. The canta- 
loupes in the back room never get squeezed. And 
housewives are not so apt to think of buying your 
product if it is resting quietly under the counter 
or on some obscure shelf. 

Only the grocer can give you good display in 
his store. That is why a major selling job on lead- 
ing grocers is sO important. 

Through The Progressive Grocer you can reach 
the 75,000 top-notch grocers in this country — 
grocers in whose stores more than 15,000,000 house- 
wives shop every week. These grocers can give you 
selling help when it will do you the most good . . . 
on their sales floors when 15,000,000 housewives 


are buying. 


THE PROGRESSIVE GROCER 


Betrerick BuitpiInc, New Yorr 


Maccers BuILDING, CHICAGO 


Hosart BuILpING, SAN FRANCISCO 
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Siations Build Rudiences 


Chicago, June 
published by the radio stations, some|that of program sponsors. 
carrying paid subscription lists and The Radio Beacon, published 
advertising, were displayed as an im-| weekly by WHBY, Inc., Green Bay, 
portant phase of listener promotion | Wisconsin, representing WHBY and 
in an exhibit of general promotional |} WTAQ, Green Bay, is priced at three 
material arranged by John J. Gillin,|cents, carries advertising copy and 
Jr.. WOW, Omaha, at the National|has been issued weekly since Feb- 
Association of Broadcasters conven-|ruary 6. The issues on display aver- 
tion, which wound up today. 

The exhibit comprised promotiona]|similar to that of fan magazines 
copy, sales booklets and program |although naturally emphasizing the 
testimonials successfully used  by|stations’ particular attractions. 
broadcasting chains, script services 
and radio stations, as well as the 
promotional material aimed at list- 
eners. fair,” in local newspaper advertising 

The part devoted to listener promo-|rates, was cited by Father James A. 
tion featured the appearance of |Wagner, 
these newspapers, many of recent}and WTAQ, as the reason for en- 
birth. While a good part of them/trance of these stations into the 
are obviously intended as publicity |‘“newspaper business.” 
releases, several bear price tags and 


with Their Own Newspapers 


23.—- Newspapers|carry advertising copy other than 


aged 16 pages and the content was 


WHBY-WTAQ Publish Weekly 


An increase, which he termed “un- 


manager-director, WHBY 


“Under the former arrangement we 
had a coverage of perhaps 5,000,” he 


said. “Now we have 8,000 readers 
in the cities alone. Our city circu- 
lation is free; the three cent charge 
applies only to out of town subscrib- 
ers. Advertising is carried in our 
newspaper, but we do not make an 
active effort to solicit it.” 

Another publication, with a sub- 
scription charge of 50 cents per year, 
is the Radio News Tower, issued by 
WOW, Omaha, in an eight page for 
mat without advertising copy. This 
is a monthly in its ninth issue. 

Station WHDL, Olean, N. Y., dis 
played a 16-page special edition, 
carrying advertising copy. It is 
free. On The Level, issued by sta- 
tions KWKH and KTBS, Shreveport, 
La., is one of the older newspapers, 
exhibiting a second anniversary 
issue, bearing neither price tag nor 
advertising copy. 


REWARDED 


The Coward Shoe was re- 
warded with 1,286 replies 
from a 15-minute Jewish 
program at a cost of less 


than 6c each. 
Ask about our audience 


Tested Jewish programs 


Sell it to Cohen 


Through New York’s quickest 
approach to the Jewish market 


WLTH 


New York 


Holsten Joins Sterling 


Richard Holsten, formerly  vice- 
president of Cramer, Tobias Com- 
pany, New York, has assumed his 
new duties as an account executive 
of the Sterling Advertising Agency, 
New York, following a European va- 
cation. 


RAPID 


covers every move you make 


No matter how huge or how modest the 
campaign, RAPID'S five strategically 


located plants guarantee accurate manu- 
facture and 24-hour delivery anywhere in 
the U.S.A. Forty years have made 
RAPID the largest maker of advertising 
|electros, mats and stereos in America 
and master of every technique of the 
trade. America’s successful advertisers 
use RAPID year-in-year-out because | 


> RAPID covers every move they make! 


a » - 
ELECTROTYPE CoO. 


Cc 1 N Cc I N N a I 


NEW YORK - CHICAGO + DETROIT - ATLANTA SAN FRANCISCO 


PHILADELPHIA MAT & PLATE CO 
ATLANTIC ELECTROTYPE & STEREOTYPE CO 
HMOFFSCHNEIDER BROS 

NORTHERN ELECTROTYPE CO 


243 No Juniper St Philadelphie | 
228 E 45th St, New York | 

500 Howard Street, San Francisco | 
47 Burroughs Avenue, Detrouw 


WORLD'S LARGEST MAKERS OF ADVERTISING PLATES | 


Getting Personal 


A. F. A. convention snapshots: George Slocum, publisher of 
Automotive Daily News, and new president of the AFA, left last Sat- 
urday for the Paris convention. He and Mrs. Slocum will visit the 
Scandinavian countries before their return. . . 


Ray Schaeffer, advertising manager of Marshall Field & Co., is also 
on the high seas en route for the Paris international convention. After 
that he will spend several weeks in England looking over some of the 
better golf courses. 


- AFA’s director of club con- 
tact, Helen A. Holby, left on the 
Columbus last Saturday for Paris. 
She is the official delegate of both 
men’s and women’s clubs. . . Joe 
Hartigan, vice-president of Camp- 
bell-Ewald, was very much in evi- 
dence at the AFA convention. He 
looked in on most of the depart- 
mentals, too... 


OFF TO EUROPE 


Irwin Maier, Milwaukee Jour- 
nal, who chairmaned the news- 
paper advertising executives, 
dubbed Harvey Young, Columbus 
Dispatch, the Beau Brummell of 
the organization. Mr. Young bore 
his honors modestly. Forrest 
Webster, Lord & Thomas, made 
his first appearance in his new 
role of agency man at the indus- 
trial advertising departmental. A 
past president of the NIAA and 


Mr. and Mrs. Fred H. Nickels (Eddy- 
Rucker-Nickels Company, Cambridge, 
Mass.) take a last look at the shore 
as they leave for a European trip aboard a former Cutler-Hammer execu- 


the Vulcania. tive, he knows all the angles of 
the industrial merchandising busi- 
ness. .. Tom Beck, president of Crowell Publishing Company, made a 
big hit with his talk on his trip to Hawaii by air. He addressed a big 
group of advertising women at a Waldorf buffet supper at which 
Crowell was the host. .. Donald W. Davis, for years advertising director 
of the newspapers of Springfield, Mass., was a convention visitor. He 
is now teaching journalism at Penn State, and plans to continue... 


Marco Morrow, Capper Publications, and Vie Hayden, secretary of 
the Agricultural Publishers’ Association, represented the farm press 
very successfully at the convention. But where was Fred Bohen... 

O. C. Harn, managing director of the A.B.C., who was carrying 
his left hand in a bandage during the early part of the convention, got 
tired explaining that a paper of matches decided to celebrate the Fourth 
prematurely. .. 

E. P. H. James, NBC promotion man, who looks a lot like Boake 
Carter, saw to it that the broadcast of the Louis-Braddock fight was 
piped to the Waldorf party of the convention delegates. Just a few 
more listeners for Buick. Grover Whalen, who entertained visitors 
at the New York world’s fair exhibit in the Empire State building, was 
greeted with such loud applause on every appearance that he might 
still have been president of the New York Advertising Club... 

C. K. Woodbridge, Arbuckle Bros., and a former AFA president, 
got back from Europe just in time to take in the convention. .. Earle 
Pearson, AFA general manager, is one of those efficient operators who 
see all, know all but say nothing. . . Chile Southward, secretary of the 
Chicago Federated Advertising Club, was practicing at the convention 
with his candid camera. He is going to make a few shots with it at 
the Paris convention, to attend which his club has given him a six 
weeks’ leave of absence. . . 

Gladys Corbett, advertising manager of Driver-Harris, is one of 
the most popular women in industrial advertising. She attended the 
departmental meeting Tuesday. 

NAB highlight—-L. B. Wilson, boss of WCKY. Cincinnati, decided 
not to go to the Louis-Braddock joust. but to tune in at his hotel room. 
He got lonesome. Invitation went down to the hotel’s service boys and 
17 responded. While the rest of the patrons yelled futilely, these lads, 
and Mr. Wilson, listened and gulped loads of candy provided by the 
radio man... 

Advertiser and publisher met on a field of honors when James Lee 
Loomis, prexy. Connecticut Mutual Life Insurance Company, Hartford, 
and William T: Dewart, Sun publisher, had honorary doctor of laws 
and letters degrees respectively 
bestowed on them by Union Col- 
lege, Schenectady. . . Earl Gam- 
mons, WCCO g. m., took on a 
host of new jobs when the Min- 
neapolis B.B.B. elected him board 
chairman and the Minneapolis 
Symphony Orchestra and Civic 
and Commerce Association elect- 
ed him to committees, all in one 
week, . . Another college honors 
recipient is Ernest I. Kilcup, 
Davol Rubber Company, Provi- 
dence, awarded an honorary doc- 
tor of science degree by Rhode 
Island College of Pharmacy and 
Allied Sciences. A. J. McCos- 
ker, Bamberger Broadcasting 
prexy, also is pedagogically proud 
of his honorary doctor of laws 
degree, bestowed by John Mar- 
shall College of Law June 16. . 

The mails limped. but they 
came through with astonishing 


FISH—NOT FANCY 


and tragic reminders to Henry J. 
Kaufman, Washington, D. C., and 
Burton Browne, Washington, D. 
C., and Chicago agency execs. 


Evidence is proudly presented to back 
this fish story by John J. Keegan, West- 
ern Representative of Hearst Magazines, 
The late letters were from the and his wife. The tarpon was snagged 
recently discovered wreckage of off Sarasota, Fla. 

the eastbound Coast transport , = ses 
which crashed in Utah. 

Paul Trimble, a.m., National Cleaner & Duer, with his wife and son 
sailed on the Georgic, will travel in Europe. . . Noel Busch, of Time. 
was married June 15 to Mary Gill They were attended by Frank 
Norris of Time. and Mrs. Norris. Noel's brother, Niven, used to. be 
with The New Yorker. 


Inspiring Message 


New York, June 22.—Ti¢ 
following message was sent hy 
President Roosevelt to Presi. 
dent E. H. McReynolds, of the 
Advertising Federatio, of 
America, in convention here 
today: 

“The 33rd national convention 
of the Advertising Federation 
of America, in New York cjry 
affords me the privilege o;: ox. 
tending again greetings to the 
creators, designers and seljers 
of advertising. Modern com. 
petitive conditions, combineg 
with a more discriminating 
public attitude, impose new re. 
sponsibilities on advertising 
Your leaders have been alert 
to recognize this and to ye. 
spond to the challenge in a 
spirit of cooperation, stressing 
truth and—fairness to the 
public. 

“Modern sales technique not 
only involves the marketing 
of intangible values but intrip. 
sic values as well. To this end. 
good will is the hand-maiden 
of good merchandise and truth- 
fulness in dealing with the 
public is the foundation of 
lasting trade relations. I cop. 
gratulate you on the opportu. 
nity for vitalizing and sustain. 
ing the fundamental asset of 
confidence in your pivotal po. 
sition between buyers and 
sellers. 


“FRANKLIN D. ROOSEVELT.” 


Promotion Pans Out 


for Ozark Mountains 
With individual advertising appro- 
priations of Ozark Mountain resorts 
markedly increased this year, the 
largest number of early season yaca 
tionists since 1929 has been attracted 
throughout the area, it was reported, 
One resort, Rockaway Beach, Mo. 
with advertising increased 50 per 
cent, is already virtually “crammed 
to the rafters,” George H. Bowles 
advertising director, said. 


Lawmakers Want to 


Learn About Profits 


The Wisconsin state assembly bas 
adopted a resolution providing for 
an investigation of the ‘“‘middlemen” 
profits on Wisconsin dairy products 

The University of Wisconsin’s de 
partment of agricultural economics, 
subject to approval by the state sen: 
ate, will stage the probe. 


Anchor Stove to Key 


The Anchor Stove & Range Com 
pany, New Albany, Ind., has 4p 
pointed the Key Advertising Agency, 
Cincinnati, to direct a business pe 
per, newspaper and direct mail cal: 
paign in promotion for its Anchor 
Kolstoker Automatic Coal-Burning 
Unit. 
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WARN OUTLINES 
CIRCULATION BY 
COUNTIES PLAN 


Proposes Abolition of ABC 


» York, June 22.—A plan to 
sh the retail trading zone as a 
for computing coverage in news- | 
circulation statements, in| 

of a circulation breakdown by | 


101 


‘ies. was outlined here today | 
yofore the Newspaper Advertising 
myecutives Association by O. C.| 


managing director, Audit Bu- | 
Circulations. 
elements, Mr. Harn said, 


Harn, 
au of 
Five 


vere responsible for the recommen- | from Madeleine Boccia (left), Fort Massac Chair Company, 


jation that a substitute be found for } 
he present retail trading zone. He | 
yutlined them as follows: 

Owing to the impossibility of 
Anding a workable formula the pres- 
method of establishing a retail 
rading zone for a city is and must 
he guess-work and a matter of 


if 
en 


opinion 

» Owing to the fact that different 
types of products are distributed in 
differing distances from a city, any 
not one but several retail 
areas. 


city has 
trading 


Space Buyers’ Problem 


Since this is true, advertising 
<pace buyers must consider different 
retail trading areas for each Cam- 
paign. 

t Therefore, the thing the adver- 
tiser wants to know from the Bureau 
is, where is the circulation of the 
newspaper in relation to the city of 
jublication, i.e., in the city, near the 
city and distant from the city. 

5. The course of procedure for the 
committee is to find out the best 


plan of showing the circulation of 


AIR EXPRESS 


Three-mile-a-minute speed is no 
further away than your telephone. 
When minutes mean money, call 
any Railway Express office for the 
only nation-wide AIR EXPRESS 
Service. It saves time, worry, and 
money because AIR EXPRESS flies 
your shipments 2500 miles over- 
night — offers you day and night 
Service direct to 216 cities in the 
United States and Canada — and 
to Honolulu, Guam, Manila and 32 
atin-American countries. If_ it’s 


GATHER 'ROUND AFA'S CHAIRMAN 


« 


7 


Chester Lang, General Electric Company and AFA board chair man, gathers some feminine views between convention sessions 
and Dorothy Messing, Marshall Drug Company, both of Cleve- 
land, and Florence Griffin, an ex-Clevelander. 


newspapers with the above relation- | 
ships in mind. 

In order to accomplish the desired 
objective with the greatest likeli- 
hood of acceptance of the change 
by members, Mr. Harn said, study 
of the situation was made “along 
lines which, while abolishing the 
trading zone idea entirely, would 
still show circulation in its relative 
significance to the traditional areas.” 
He suggested: 


Seven-Point Program 


1. That the circulation should be 
broken down by counties. 

2. That, in order to limit the coun- 
ties shown in the publisher's state- 
ment in the list and on the map to 
a reasonable and significant number, 


a uniform method of fixing a limit 
should be established. 
3. That this limitation will be 


fixed by establishing around the city 
of publication a circle of sufficient 
size to include the counties in which 
important circulation coverage ex- 
ists and to show in the list all coun- 
ties which lie within or are _ inter- 
sected by this circle. The norm of 
important coverage is taken as 20 
per cent. The size of the circle will 
be determined by an analysis of the 
circulation coverage by counties of 
the newspapers in each city and will 
vary in accordance with the require- 
ments of the city but will be uni- 
form for all newspapers in the same 
city. 

4. That a 
end of the 


separate group at the 
regular list will show the 
circulation of the few counties which 
lie outside the established circle but 
which will have a daily or Sunday 
circulation coverage of 20 per cent 
or more. 

5. That the circulation 
number of families in 
county shall be shown. 

6. That on the publisher’s state- 
ment shall be printed a map, with 
county outlines and principal towns, 
which will show the area included in 
the established circle. This circle 
and intermediate circles of lesser 
radii shall be portrayed thereon. 

7. That publisher’s” statements 
shall also show a small state map 
on which the location of the estab- 
lished circle is indicated. 

The recommendations were reached, 
Mr. Harn said, as the result “of a 
study of a number of towns of vary- 
ing populations located in different 
sections of the country and an an- 
alysis of the circulation coverage by 
counties of both large and = small 
hewspapers.” 


and the 
each listed 


Pontiac Launches 


Record Summer Drive 


Pontiac dealers, attending the re- 
cent merchandising conference at the 
factory, were told by F. A. Berend, 
advertising manager, that this sum- 
mer’s advertising campaign will be 
the largest in the company’s history. 

Mr. Berend also announced that, 
with a continuation of Kathryn 
|Cravens’ “News Through a Woman’s 
Eyes” CBS program, Pontiac will 
have its first year round radio broad- 


RUSH, remember, phone RAILWAY 
EXPRESS, 


(SRR RNR RTE 


cast. Newspapers and magazines will 


get the bulk of advertising for the 


summer campaign. \ 


Watson Appointed 
Richmond L. Watson has joined 
Market Research Corporation § of 


America, New York, as vice-president. | account executive. 


~ 


NATIONAL GEOGRAPHIC MAGAZINE - wasuineton, D. c. 


H Ask us to prove this. 


Chevvy Takes Quints | 
for Canadian Drive | 


Toronto, June 23.—While the 
. Dionne quintuplets are not yet 
old enough to endorse a motor 
ear, General Motors Corpora- 
tion has developed a quints 
angle in a new campaign in 
Canadian newspapers and two 
weeklies, Saturday Night and 
Financial Post, for Chevrolet. 
Dr. Allan R. Dafoe, the quints’ 
physician, is headlined with 
stress on the fact that he has 
owned five Chevrolets. Dr. Da- 
foe endorsed Chevrolet before 
-shortly after birth of the 
famous babies. 


WBZ Petitions F-C-C 


Radio station, WBZ, Boston, has 
petitioned the Federal Communica- 
tions Commission for permission to 
move its transmitter from Millis, 
Mass., to Provincetown, Mass. 


Gettys Appointed 


. e R. E. Gettys has been appointed ad- 
Sullivan to Transit 


vertising manager of the Southern 
John D. Sullivan has joined|Coke & Coal Company, Knoxville, 2 
Transit Advertisers, Inc., Boston, as|Tenn., succeeding the late John R. : 


| Williams. 


i advertisers who desire a prof- 
itable return on every advertising 
dollar should be interested in this improved 
arithmetic. 

The National Geographic Magazine is 
published every month but is read every 
week by the First Million families in 
America. Its net paid circulation exceeds 
1,000,000. 

The life of any one advertisement in 
National Geographic Magazine extends 
far beyond the week in which the copy first 
appears. Our advertisers often continue to 
receive inquiries and orders years after 
their advertisements have been published. * 

Therefore, if you wish economical and 
profitable weekly coverage, place National 
Geographic at the top of your list. 


SELL THE FIRST MILLION FIRST 
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PRESS FIGHT FOR 
COPYRIGHT LAWS. 


June 28, 1937 


ee 


ANSWER 


CHAIN MEN LINKED AT NAB CONCLAVE 


DIOGENES' 


| 


FISHING 


liminary report of F. C. C. engineers, 
but the F. C. C. has asked for more 


owned radio stations. 
On the other hand, 


none of the 


remarkably that delivery is no problem for you or us. A/ 


no increase to you, except increased satisfaction. If you're 


| data, states which are spending money for | ever so inclined, come up and see why all of this is so. 
| Che Commission will work step jadvertising looks kindly upon radio You'll be most welcome. 
e AND | by step.” Judge Sykes assured the}as a medium, he said, none of the 


NATIONA 


| broadcasters, “and will give all con- 


|cerned adequate opportunity to be 


bills passed specifying radio, though | 
|in some instances they did make cer- | 


PARTRIDGE & ANDERSON 


Chi 
| permi 
——— tion ¢ 
| ing 0 

a) | ‘ 

Unscheduled Speaker Asks | than 
urged 
War on ASCAP mana 
| to t 
onmmineels Broac 
ga Chicago, June 21.—Copyright was | nee 
we the principal issue at the opening ses- pt 
sion of the 15th annual convention, | a “ 
National Association of Broadcasters, | eee 
at the Sherman Hotel today, as E. B. | The oa Father James A. Wagner, of of a 

ae Craney, manager, KGIR, Butte, WHBY, Green Bay, Wis., who again was ep 
m Mont., taking the rostrum as an un- requisitioned on the elections committee — 
Roe ig scheduled speaker, divulged facts A. H. Norton, WEAF, New York (left), cives his convention smile to the photographer, abetted by Frank M. Russell, NBC, of the NAB. Lew 
mt and figures on costs and song owner-| Washington, D. C., R. C. Witmer, NBC, Chicago, Gene Pulliam, WIRE, Indianapolis, and Clay Morgan, NBC, New York. oth 
ship hitherto undisclosed. ——e—e—e—e—eeeeeeeeeeeaeaeSeSe ems: —a_—= SSS mcaoerd 
Mr. Craney urged that copyright| of the association and an address by |ner programs with advertising of a| filed numerous suits against mem- offect 

legislation be pressed vigorously in| Judge Eugene Octave Sykes, chair-|type likely to make the meal distaste: | bers. 

: 4 , - Ss io 
state legislatures, as well as nation-| man, broadcast division, Federal! ful to listeners. He also gave the complete story of -- 
ally, in an unremitting war to force | Communications Commission. Paying tribute to radio for its work| NAB’s new music subsidiary, -_ 

2 the American Society of Composers, ; during the spring floods, Judge Syvkes| known as NAB Bureau of Copy- ma 
Authors and Publishers to recede Chaos in Music said the F. C. C. is studying plans to| rights, Inc., and outlined steps taken bee 
“aS P F R | , “oF oF . . Y a g » I ee P wen i P F un- { 

; citing present = _ charge The Western radio manager re- | Co-ordinate radio in emergencies of Rove gt le —” swale , 
oy Sr ee Seeeny Gee. marked somewhat cynically before | the future. a weeps — 
Mr. Craney’s interpolation followed | 4. overflow audience which opened| Several foundations have indicated | stock, $51,000, will be bought by The 
a review of the past year by officers the convention that it is common|imterest in the work of the Commit- NAB directors, according to a deci- fight, 
, x rg adi ducati eae ye I, . ; 
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| heard.” tain media mandatory. 6B 
His address as a whole, however, 
| Was severe in its tone. He said that | Protect New Bureau COMPANY a 
S i O R T S MA N the young industry can find still fur- Mr. Baldwin went into details | “ 
| ther room for improvement, enjoying | about NAB’s fight with American 712 FEDERAL STREET - CHICAGO 4g 
the opportunity to silence its critics | Society of Recording Artists, Califor- -" 
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with better service and good taste 


He warned against interspersing din- 


nia, and National Association of Per- 
forming Artists. New York, which 


STEREOTYPES + AD ELECTROS + NICKELTYPES 


NEWSPAPER MATRICES - 
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Chicago, June 23.—Adoption of a 
<randardized contract which includes 
permission to substitute upon discre 
tion of the station, either a sustain- 
ing or commercial broadcast rather 
than restriction to the former, was 
urged by 200 radio station sales 
managers in a resolution presented 
to the National Association of 
Broadcasters at the concluding con- 
vention session today. 

Approval and encouragement for 
a broader use of this type of con- 
tract, based on the recognized form 
of the American Association of Ad. 
yertising Agencies, is the limit of 
action that can be taken by the NAB, 
Lew Avery, WGR-WKBW, Buffalo, 
‘. Y., newly elected chairman of the 
sales managers division, explained. 
Putting the recommendation into 
effect must be vountary by individual 


stations, 
“Use of the 4A’s standard contract 
has been increasing,” he added, 


“and we believe that the increase will 
continue.” 


Fight Broadcast Is Example 


The broadeast of Louis-Braddock 
fight, which attracted much attention 
from the sales managers as well as 
other NAB conventioneers, would not 
have been possible under terms of 
the old contract, it was pointed out, 
due to the fact that commercial pro- 
zrams could not go on as substitutes. 
Many of these special events were 
formerly sustaining programs but 
have now come under commercial 
sponsorship. The Kentucky Derby 
and the World Series games were 
additional examples listed. 

Commenting on methods which 
might be used in furthering the 
adoption of the standardized con- 
tract, Mr. Avery outlined the proce- 
dure followed by his own stations. 

“In signing and returning a con- 
tract which is not of the standardized 


THE 


RESTLESS 
MONTAGE 


—a ’stat 


URE-FIRE for attention is the 
montage—and most inexpensive 
when Rapid builds it as a ‘stat, 
so fine you can scarcely tell it 
from a photo! 


And montages are only one of 
Rapid's 'stat specialties—includ- 
ing 9 bas-relief effects that hop 
off the page, direct-from-object 
‘stats that slash photo costs, a 
patented curved letter ‘stat that 
saves hours of labor, bends 
straight type to any arc with 
optically correct weighting of 
lettering—and a dozen more— 
all proving Rapid's ‘stat leader- 
ship—and not forgetting every- 
day black-and-white ‘stats, which 
Rapid makes to standards so far 
unexcelled. 


Why not deal with Rapid? 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing- 

ton, 444 Madison, VAnderbiit 3 - 3680. 

CLEVELAND, Ninth — Chester Bidg., 

MAin 9333 @ CHICAGO, 110 Se. Dear- 

Yorn, 228 Mo. La Salle, 360 No. Michigan 
Ave., STAte 5977. 


NAB Sales Managers 
Seek Contract Unity 


LEADS INDEPENDENTS 


Edward A. Allen, WLVA, Lynchburg, Va., 


and president, National Independent 

Broadcasters, chatting at NAB conven- 

tion with Horace Hagedorn, New York 
representative. 


form, we add the following typewrit- 
ten rider beneath our signature, ‘This 
contract is subject to the terms and 
conditions of the recognized contract 


vertising Agencies.’ In addition, we 
sign one of the latter forms and it is 
returned along with the other con- 
tract.” 


It was pointed out that the stand- 
ardized contract also benefits the ad- 
vertiser in the clause which provides 
for discounts according to the total 
number of programs per year, rather 
than a discount based on the number 
of consecutive programs. Thus, an ad- 
vertiser may sign for the first and 
third 13 week periods of the year and 
receive the same rate as he would 
have obtained under the previously- 
used contracts only by signing for 26 
consecutive weeks. 

The sales managers fired a blast 
at the “ill advised” sales of trans- 
criptions by outside sellers without 
the consent or co-operation of the 
station, although a companion reso- 
lution was introduced which com- 
mended the action of a majority of 
the transcription companies and ad. 
vertising agencies which have co- 
operated with the stations. 

These “sucker” sales, it was 
pointed out, are likely to have the 
effect of permanently souring the 
sponsor on radio when he finds that 
his program is not “paying out.” 
In many oases, it was claimed, the 
same transcriptions purchased by the 
local advertisers could have been se- 
cured through the station at a much 
lower rate. 

While condemning this practice, 
Mr. Avery, commenting on discus- 
sions at the closed meetings, ex- 
pressed the belief that it would die 
of its own accord, 

Other speakers at the sessions of 
the sales managers division were 
L. G. Venard, WCKY, Cincinnati, 
who emphasized the need for a thor- 
ough job of local promotion as a 
perquisite for stations entering the 
national field. Mr. Venard also 
stressed the value of business paper 
advertising as a medium through 
which the prospective national adver- 
tiser was to be reached. 

H. Coy Glidden, of Glidden, Murphy 
& Weil, Inc., Chicago market research 
organization, told the group that 
effective sales promotion presentation 
should not only define the size of the 
market, but the types of buyers and 
the habits of the people comprising 
the market. 

Eugene Carr, WGAR, Cleveland, 
speaking of advertising aimed at 
prospective clients, pointed out the 
need for well planned campaign in 
business papers and magazines, and 
suggested that reprints of copy in the 
first medium make excellent promo- 
tional material for broadsides di- 
rected at local advertisers. 

He discounted the importance of a 


|advertising campaign. declaring that 


of the American Association of Ad- | 


central theme. utilized throughout an | 


ADVERTISING AGE 


BROADCASTERS CONCENTRATE ON NAB VOTE COUNT 
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Election suspense grips J. L. Reinsch, WHIO, Dayton, O. (left), Joe Eaton and W. L. Coulson, WHAS, Louisville, and Paul 
Porter of the Washington, D. C., Columbia Broadcasting Company office. 


the radio picture shifts too quickly 
to make this a desirable feature and 
that copy, timed to the moment, 
would be much more fruitful. 
Discussion following Mr. Carr's 
talk and one by Craig Lawrence, 
KSO, Des Moines, on “How to Keep 
Local Salesmen Producing,” was cen- 
tered on problems of management, 


salary arrangements and distribution 
of territory for salesmen. 


Universal to Gray 
Universal Paper Products Com- 
pany, Chicago, has appointed Russell 
T. Gray, Inc., Chicago, to handle its 
advertising. Magazines and direct 
mail will be used. 


Taylor New TBA Head 


O. L. Taylor, Station KGNC, Ama- 
rillo, has been elected president of 
the Texas Broadcasters Association. 
Also named at the annual convention 
in Houston were Martin Campbell, 
WFAA, Dallas, vice-president, and 
James R. Curtis, KF RO, Longview, 
re-elected secretary-treasurer. 


' 


= manufacturers can count on 
that many retail outlets in WTAM’s 
airea—the entire Cleveland Chamber 
of Commerce retail trading area 
which includes 42 major markets in 
Northern Ohio and Western Penn- 
sylvania. This intensive coverage ex- 
plains why distributors of goods of 
all kinds insist on WTAM when broad- 


cast advertising is being scheduled. 


A Basic Red Network Station 
programmed and represented by NBC 


OVER THE COUNTER 
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ADVERTISING AGE 


ESSAY WINNERS 
GET AWARDS AT 
A. F. A. OPENING 


Crain Stresses Need for Con- 
sumer Education 


New York, June 22.—Two young 
students, out of place amid _ the 
throngs of advertising men and 


women, and yet eminently in place, 
won the hearts of those who attend- 
ed the opening general session of 
the Advertising Federation of Amer- 
ica meeting here yesterday. 

They were Althea Issermoyer, de- 
mure, 16-year-old student at Allen 
town, Pa., high school, and John Mil- 
ton Caldwell, serious-minded Univer- 
sity of Michigan student, winners of 
first prizes, respectively, in the high 
school and college divisions of the 
ADVERTISING AGE essay contest. 

Attending the convention as the 
guests of ADVERTISING AGr, the two 
prize-winning essayists received 
their prizes—$250 each-——-and hand- 
some framed certificates, as one of 
the highlights of the formal opening 
of the convention, 

They were presented to the gath- 
ering by G. D. Crain, Jr., publisher of 
ADVERTISING AGE, after E. H. McRey- 
nolds, AFA _ president, had _ paid 
tribute to the winners and to the 
idea of sound public education on 
the subject of advertising upon 
which the annual competition § is 
based. 

“It is a real pleasure to present 
the first prizes in our essay contest 
at this convention,” Mr. Crain said 
in making the awards. “The Adver- 
tising Federation has worked con- 
sistently for a number of years on 
the public relations problems of ad- 


vertising. Our work parallels that 
of the Federation to a considerable 
degree, because we believe with the 
AFA that a better understanding of 
the functions of advertising by the 
public is the greatest single problem 
of the field.” 

Paying tribute to the educators, 
newspapers, radio stations, college 
papers and others who aided in pub- 
licizing the contest, Mr. Crain con- 
tinued: 

“We regard this contest as part 
of a general program in which the 
entire advertising field should par- 
ticipate, to show the public that ad- 


vertising is essentially sound and 
honest, that it performs a_ useful 
service to the consumer, and that 


the one-sided, prejudiced and fre- 
quently mercenary attacks on adver- 
tising are definitely untrue as they 
relate to advertising as a whole.” 


Emphasize Public Service 


Many teachers are presenting ad- 
vertising as a constructive business 
force, he said, but too many others, 
particularly teachers of economics, 
sociology, psychology, home econom- 
ics, etc., are warning students 
against it as a dangerous device. In 
many such courses, those books 
which sensationally attack advertis- 
ing as a promoter of fraudulent 
products, are required reading. “Is 
it any wonder, then,” he asked, 
“that many = students leave’ the 
schools and colleges with the feel- 
ing that advertising cannot be de- 
pended upon as a reliable source of 
information? 

“What is 
these 


being done to. offset 
attacks, and to supply to 
teachers and students authoritative 
material dealing with the service of 
advertising not only to the business 
man but also to the consumer? 
There are plenty of books upon the 
business use of advertising; but few 
are written from the standpoint of 
the consumer which represent it as 
a public service, necessarily serving 
the consumer if it is to serve the 
advertiser most successfully. 

“The project for the publication 


ESSAY CONTEST WINNERS RECEIVE AWARDS AT AFA 


CONCLAVE 


<P Pe 


A highlight of the opening general session of the Advertising Federation of America 33rd annual convention was presen. 
tation of awards to winners in ADVERTISING AGE'S student essay contest by G. D. Crain, Jr. (left), publisher of ADVER. 


TISING AGE. 


of books of this kind is one which 
the AFA might well adopt as _ its 
own. Books of this character must 
be provided to refute the unfair at- 
tacks which have been made upon 
advertisers by sensation-mongers. 

“The 2,100 students who entered 
our contest have studied advertising 
critically but constructively. They 
and many others have discussed the 
part which advertising plays in mak- 
ing worthy goods and services 
known to those who can use them 
to advantage. They have contributed 
something worth while to a _ better 
recognition of advertising as a 
social service.” 
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Whatever your Photostat requirements, it will pay you to call an ATLAService man 
—Franklin 3470—he understands 'stats from A to Z and will gladly point out their time 
and money saving features! When you do business with ATLA} you'll see that GOOD 
PHOTOSTATS QUICK is no exaggeration here at Chicago's Photostat Headquarters. 


ATLAS PHOTO COPY CO. 


General Offices, 225 No. Michigan Ave. 
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and Chester 
approvingly. 


H. Lang, 


AFA board chairman, 


Althea Issermoyer, Allentown high school girl, is clutching the certificate emblematic of her victory with 
John Milton Caldwell, fellow winner in the college division, 


watching 


Earle Pearson, AFA general manager (left), and C. K. Woodbridge, Arbuckle 
Brothers, and former Federation president, discuss what's ahead of advertising 
with Gilbert T. Hodges, New York Sun, and AFA board member. 


Two presidents—Clayton Rand (left), of the National Editorial Association, and 

E. H. McReynolds, of the AFA—give an authoritative lowdown to Miriam Gross, 

Health Products Corporation, Newark, and member of the Advertising Women 
of New York, during the Federation convention. 


Evidencing there was nary a dull moment at the AFA New York convention 4° 


J. J. Hartigan (left), Detroit 
Roche, Williams & Cunnyngham, Inc., 


Doubles Night Power 
Station KMJ, NBC affiliate at | 
Fresno, Calif., has doubled its night- 
time power and will operate full time 
henceforth with 1,000 watts. KMJ, 
a supplementary outlet available | 


Adcraft 


Club President: 


Edith Ellsworth 


representing the Philadelphia Club of 
Advertising Women; Joan Higgins, Providence, R. 


Two Join Tyson 


I, and H. D. Clemons, 
Outdoor Advertising, Inc., Detroit. 


5 — rn 


William Butler has joined the ar 


department of O. S. Tyson & ©o.. 


New York. 


: j iffany 
Roberts & Reimers, and with Tifa 
Lawrence Matthews, form 


& Co. 


[n¢ 
ath 
He was formerly W'" 


rls 


with either the Blue or Red coast | in the advertising department 
networks, is owned by the McClatchy |L. & W. Coal Company. has jou 


Broadcasting Company. and is affili-| Tyson as assistant in the produ! 


ated with the Fresno Bee. 


department. 


tion 


cuss 
him 
with 
adi 
Rya 


the 


Loo 


Pry 
coul 


spal 


now 
deig 
neet 
and 
me! 
tow 
oy 
and 
Pry 
seel 
mel 
iota 


tion 
poi 
Ami 
Age 
) 


INee 


H 


ors 


i) nae.” RSS ioe ae oF ae he gS eras : ry Mt : Wing kha * ‘. —— Orr  —_— 
he = es ety agiadeps , Pine SS. Paper ie a a; % ee * ‘ae . - “hen te a fae 
eis ie ptt Bx" oes. "be ; Bare - a ies : as 4a F £3 sao 
me # Pg dN sr y , ; c a aes oll tage 
_ June 
$$$ $$ ______— 28, 1937 Jun 
Pe _ r 7 — 
pees gy E Sage gg F es “ge - 
i ue Oy : eo ce oa Me if es “69 Be, - 
| Pp a ea sae 
: St oe oe a = ia - a . f : 
aa : ; iad ¢ : : > ’ f 4 
a, a rr 4@ + 7% Py Vigra a ie oui. h | 
. f i i A % ba ait a ae adn 4 
, 4 7 a ; . ES <j eS ae AAMT? ~~ : 
wi “id _ ie - ee ae 
— : :. a aa : - 
. 2% 4 exe ; ¢ a } 
es Y 7 : 7 
a Be q Pres s . = 
oe 7, 7 , r 2 ™*, a , . ( os : 
a ’ ; e “a ee a F a : 
— ae 4 as + ie RK: fem : j . : ae : 3 
°F 2 > = Py A 4, ee" inti “ae .: ¢ ; 
oe 4 % a =| —aaS 7 ae fe i: mail 
. eee , & 4 , Se, Bs én j . ‘ 
fiw dys a 3 = oe "eed / \ “4 S ; Publ 
Ce cae on oe 1 ee 4 5 : - oa s ; 7 : Out 
: e* | & ie ae as a. 
sai es % ee  & S ae 2 ; Saige bili ; as socl 
ft ee > ' 4 ? ~ _ tk 6 2 @ ; a 
“ tice ey mt ae uct 7 4 \ 4 i we " ; f ; : } - 
eth See ' a 7 an - S — §=— 
: “ | . ae a es. ee, ¥ om 4 ; * fo if < te ta a 4 
5 Se? oe hi Lek ins: “oe ; 
a of er J | Pi a ° aie , * Sn, ; 4 x pee M 
= ih eo | oe ' “a % 42 *4 a? ~ * ‘ — — 
. de rm ist 7 7 2a pe -. s 2 + pais , . 
ES RY ae D BATTS 2 | - 5 pres 
saey f° 4. « — i 4. 4 4 #4 ‘ a : ) ae perm ‘ r 
Bo . Se toe : ” r# ki 3 a mol 
Ce he a ; =. = : a * ; . ‘ ae ‘ atte} 
hill si i » i ‘ Em . 
en OR Ps , F 
n ce a ci a a 2 
33 iat oie pee Be 9 f 4 Pe . : a 
dois | = ee >A, ‘(en ge Seto si Be Pris 
Se ings be ' i ae . oa Ye J S ay A * . a i 
Te ae —s el RA es ded “9 p< fo radi 
eat $6 tan th ee MS ? “7 
i OR 
ee f 
Say told 
eT ' 
Pe ee he 
Bee aie the 
Paget than 
= — ~ [> not 
i takes etn : | q 
Sareea | “Eon es othe 
ace Sub Se sys pee eee rae ok Sarey : 
= ai Rare ; ft | Eee peck ach a - Rees “og ae BVA. TOR GS 4 om | H 
Hea See { a= ¢ $ & poate ¥ tae: «SR ae a es Oe ee © * eit 
BP net ree of ite) £ 1 a tila at =m iia to | 
gt Ree = : : Kl ‘Srna apeatnerste perma eee mo a F Pog yt 
poop ES me " mriteatiastethest tere on pee estates sa s ce ae abo. 
Cae ie a ag = re a : : i se ee ee > & fo gaee ea ye are 
> ne ss . 4 ae | a = we Le . Par © 
oa a ase pe 4 AGP a mee » ale oe _ 2 — 
aa Pi 3 ee i i ee i % a pie Be eS. =. 3 
f e : bi 3 | Smet a ce ee Pe a 
< 2 fle oe ila m | ‘eee . ed eee Ree 5 
oo aaa ae & 4 3 cad q eae 4 $ 3 a . 3 Bes ES ek me 
ees vga | 4 Sie a & c Bac Sh Benet ec j x 
& - * 4 Ee Ee be bid 
are | 2 = 3 5 SR tec: By Fs If 
3 # Sy ; ts ee Oe Be > 
a 8 :7 -_ ~ aware % 
# ai & : R he 7. 2 Fe A bo : ey 
Se ite 7 % 7 aaa * Be, ay ; ate eae 2 
i RARE re : , ¥ : bts gr ’ £ 
ee. e< Wey ag i ee te P 
a ? : ii Se. N ale Ye ag oe piec 
i Shei Be eS #3 a ie é . ive Se } oes ee Ns ; t 
srl . f es \im | Rik take 
(ci Sp ch i : 7) Ber ae sis Re 4 a oie ie 
: st e ie th : See a recs “ieee : Ne 4 a Ve yaa i : pa Vv 
a op | ; v 2 ce Je ah 
qe ee oy a - —— 4 : : 
lee see Eee . pro 
eg ae ee : 
i 4 
re M 
‘a eats on 
i. ae 
ere lca 7c Ai : : 
ee = 2 | wieds ABS ENaC AMR oc knee " x “a - e ; : 
PONG we Re Feces an as oe <a ae oe ‘ a : oe ae 
an =e - pet te Ere ‘sal Aa a a BN ; wk 2 - ay a set eg e 
ae : 2 aaa ey ae i — Bh rs 4 Rerey uta = 
iy, Vn z a oe y — Z J “ f : @ Pe) Le ites 
A ———— - . 2 ei 
cs oa a a ae il 4g : eS 4 Ba aaa 
: ae “SF , 3 . — .~ re” - 
ieee dead 4 ce uae ae Oe E Saale. : 
pee a’ , 4 Sr See eae ¢ " ¢ 
rs pra t ’ i % d SS ee “aut 
; ay: ee a aan “aes 7a ea £. sens 
& MER ar . ‘See hs, Se ‘ P 
; . iia" ( i ce ae in a 4 a poli 
i ta ees pe i ve : “ tion 
ee cues Moers a : 4 : 
e ca i PS a i x + > 3 re oe and 
Bestisce!- bf (ibe ne “tg, ses “Reet Fie On clam Mea ee) ae 
ee ee ; H 
Mere Be sl ; 
eer. vey 
a eae. ae | 
Saat Sober F 
: mr hele 
= gieeal ss 
om ps 2 A 
aa 
Saeee: Bc ir ee at eicaaam a 
ag 3 ee . . ge eS 3 eo et ae Ried SER * eee a ee he ia ie - 
os ’ Ree Beat 7 $ — 
3 tii da Se 4 vie 
cas bay ' hes # se We 3 als ere , } x 
er We Be. ce q ls < er te BS AS 9 , a) ne 
ee i Pe ee >< d ; OP Se Ea a : 
ane, Ba et al ey : eae . Re a — a on . — oy FAV 
Wee ae eS a : a eke “J Pad | ea , , ne 1V 
ee eye ee ; ea = ae ej eg . 
Rg es ae Bg : 4 ” meen % hao ri . . | 
Wire eS <e en Rg ; 4 ee. # ‘ hI é Ny CHE’ 
Ree Bak Maes oa : j re ER e <e SQ 
ae hore se i i ; \ . Fi Poe Pee | & 
eo ls Se BS ass r é x . WW i ha : 
ge a. Se Be 2% 2. PR y ; : ay ‘ eo 
CA eae * (aie  @ ae ‘Si Sie ste S, i ir i. & : ae Kee) 
eae, - ; ‘ Se ie He ieee BS h ee ‘3 ; ee : 
Be Sata f . 3 Se aan A Ka a ee 4 ee oo ‘ ] ‘i 3 3 Ys if 
Spe: >" = eee eee ae <= M : boats 
ea ee SOS OS ee ae S Fe Pope! ee © F Py be : : ¢ 
pete kn |. lal ; tage Ne as Se Oo ge a 2) Gaal es : i ey a x - 
UT = Be SNe NE Ses Bis. 2: ae ae Me eg fs * 
ia 3 F ex SES ae a Ee ; Bs Re aoe . fo: et | Pawel - . 3 - 
i eee POE SS oS ae n> 5 ee “a a fa oo ie 
ae OK se : 15 @ {ie 7 
eRe eer Li Pe . ilies SSSR aa —— 
es es wee ee } 
is shy ed | 
Si sti ee 
Sige ; | 
OR er le | 
joe Geese 
5 ee ae 
ae | 1: 
1 ee ae i 
eee ue, 3 . 
ee Df 
+3 — ican aarcmiain ; eS i= 
SS ee so 
et) 
eel | a 
Be i ; oe r 
a al . 
co: jee } : 
RC a Cae pd 
m4 SS es eS | 
ae OR ahs ae ) 
se ie 2d 
“4 eae maa Yo “Sak 
Ks or 
Ws ce ee ; 
ee oar * if : : 
Ponta ee Ne SE EES EEE satnmatlnr beaten 5) he Be Ok oT a, eRe Cae er gree Sa a | suet igs SR de : 
5 ag a ale huge spcro: Soe hee ig IRE as fos. b= ieee ete 225.) ft Nie PR Sick : é acd es oe ia ea eae Speer ss ae ae Bane a eas R 2 
Pet SIR ee Se eat > ay, Be Bey, es " ; Sy 6 a ne eas oa ee oe we pahey i ai Be kee; Is ene oe Se ye pee 3 es ete Woon 7 ‘ore < i ie “a Poet y= 
SE Te! pape aes OM Stee % se 1s ee : ee Seed he aoe ee Stee oe oe bie SNS tie Sa SO nl fe Ser? Neh seine SPS haggis es aig Papper yr 
{ ¥, : : : ® ‘ : ar : NaS se ge ey pat teote < at Se Ne hee i ae re ee ese cei. Fe ie Aa eee ae es ements et ; ~ias Be gt 
Lae , H ag a ete ee a ‘ tase Sa Sg FA Dior Seed oe eee ne er ae pe B Sy ee are a8 ea eee Gok a SO dae aah med os sa aner te ve ee , ey 
amet see = heen ae Beihai el east ae We Sa see Sigs’: SiMe ene are Compe pat steak em tas Soe 5 Ra SR ai 
# oS : ; A Gat Oe ; i , pk ae ees Ss Sa “os Ritts eR, fae vo Smee. 
: : x s ; ; ples Pi i eee ne : i fens & nes i * ee PE NES 
; 9 ; - ah is nea Ng ai eae 


June 28, 1937 


ADVERTISING AGE 


41 


OUTLAW ‘SPOT’ 
ANNOUNCEMENTS, 
PLEA OF PRYOR 


(Continued from Page 1) 
maintained by American Newspaper | 
Publishers Association, Periodical 
Publishers Association, National 
Ontdoor Advertising Bureau, and As- 
sociated Business Papers, Inc. 


Agencies on Defensive 


Mr. Pryor made such a deep im- 
pression on the broadcasters this 
morning that they 
attend the final afternoon panel dis- 
eussion, at which they could quiz 
him more fully. He accepted and 
with the aid of Elizabeth Black, a 
adio time buyer for Ruthrauff & 
Rvan, New York, answered most of 
the questions fired at him by the 
radio operators. 

“Better programs are the answer 

all of your troubles,” Mr. Pryor 
told the association at its session 
this morning. “What comes out of 
the loud speaker is more important 
than any other of your problems, if 
not more weighty than all of the 
others combined.” 

He made the surprising statement 
to broadcasters “we know as much 
about your station as you do, and 
are interested chiefly in knowing of 
good programs and time available.” 


Search for Genius 


If he were a_ broadcaster, Mr. 
Pryor continued, he would scour the 
country for men possessing the rare 
spark which makes them capable of 
piecing together programs’ which 
take the public by storm, and would 
pay them all they asked and more. 

“You haven't the most salable 
product in the world,’ he told the 
association—*‘perfect it!” 

Many “nice people” sneer at radio 
now, he asserted, if indeed, they 
deign to notice it. Radio, therefore, 
needs an elevation of its prestige, 
and elimination of spot announce- 
ments would be a tremendous stride 
toward this end. 


“We get good music. good actors | 


and good programs,” said Mr. 
Pryor, “but office boys and morons 
seem to write our spot announce- 
ments. 
iota since radio was born.” 

The radio director said that he 
sensed a peculiar atmosphere of 
politics at the convention of the Na- 
tional Association of Broadcasters 
and advised members to “forget it.” 


Critical of Surveys 


He said that “radio has been sur- 
veyed to death.” and in this connec- 
tion remarked that he was once ap- 
pointed to a radio committee of the 
American Association of Advertising 
Agencies which has never held any 
meetings. 

He further disparaged the work 
of some of the researchers by assert- 
ing that only 75 out of 100 buyers of 
Washing machines analyzed in one 
instance possessed telephones, which 


leaves one-quarter of the market out 


or calculations based on telephone 
checks, 
Worst of all the other faults | 


h 


stupid little things you do which 
Keep agencies apologizing to their 
its.” He listed one of these as 
getting to notify the agency that 


| MARKET ANALYST 

Consulting Executive for 

| Large Corporations 

igence—Experience—Organization 
—-Execution— 

_ ARTHUR C. WEICK COMPANY 

20 W. Jackson Blvd. Chicago 

Wabash 5379 


Deiat Rubber Cment Walle 


Ar Asset to the Graphic Arts ry 
rofessions-- Nationally Used 

3 Grades - Light-Medium and 
Meavy-$2"5 Per Gal Post Paid 

> RUBBER CEMENT € 


HALSTED ST 


invited him to} 


They have improved not one 


attributed to radio is “the million | 


NEW NAB PRESIDENT IS GOOD LISTENER 


a shift from standard to daylight 
saving time will involve an actual 
change of time for one or more of 
its programs. 


Pleads for More Zeal 


“Radio exists in spite of what has 
been done to it” he added, conclud- 
ing his formal address with a plea 
for more of the spirit of the evan- 
gelist among broacasters. 

“TI love radio and I live it,” he said. 
“Yours is a sacred trust to protect 
and improve a great heritage.” 

In reply to a question, Mr. Pryor 
admitted that much national radio 
copy is as poor as local, “and some 
of it’s worse.” 


advertiser, must protect integrity of 
the medium. 

“If an agency can milk radio dry 
with profit to its clients while tear- 
ing down the whole structure you 
have erected, it is justified in doing 
so,” he continued, “and cannot be 
criticized too severely. The agency’s 
job is to get results. Yours is to 
see that while results are being ob- 
tained, all that vou have 
plished is not undone. 

“Censorship is your privilege. Ex- 
ercise it. The networks are doing 
a fine job along this line. If you 


accom- 


program by them.” 
The Basic Question 


He answered other queries by as- 


down to a question of good _ pro- 
grams. 

| “We can’t build a radio program 
ithat is bigger than we 
said he. 

He admitted, in response to an- 
jother question, that 60 local shows 
|would probably be better than one 
| network program, because it would 
|take local peculiarities into account. 
He invited the broadcasters to call 
lattention of agencies to sustaining 
|programs which had proved they 


ourselves 
|are,” 


This led him to ex: | 
pound the theory that radio, not the | 


John Elmer, WCBM, Baltimore, (center) lends an ear to William B. Way, KYVOO, 
Tulsa, while Richard O. Lewis, KTAR, Phoenix, listens in. 


don’t believe it, try to get a juvenile | 


} 
| 
| 
| 
| 
| 


serting that the whole thing boils | 


| 


|had won responsive audiences. The | 


agency men, he indicated, are al- 
ways on the lookout for such pro- 
grams and will be glad to act as 


sponsors. 

“You won't lose money by refus- 
ing poor shows.” was his parting 
word to the association. ‘‘Turn them 
down if you don’t think they will 
help your medium. As soon as radio 
gets hard to. buy, 
plenty of buyers.” 


Ball, Coons Booklet 


Ball, Coons & Co., Cleveland secur- 
ity house, has launched distribution 
of a new booklet listing common 
financial terms and explaining them 
in language for laymen. 


 Gavdner Advertising 
Elects Martini V-P 


| Roland Martini, radio director ot 
| 2 : 
} 1933, has been elected vice-president 

His headquarters will be in the 
New York offices. 


| Names Pickering 


James Pickering, formerly sales 
and advertising manager of J. B. 
Ivey & Co., Charlotte. N. C., has been 
appointed to handle advertising and 
promotion of a new electric range 
which the Frigidaire division of Gen- 


{sales agencies in closing the deal for 


|Gardner Advertising Company since | 


there will be | 


_ “Translates” Finance 


| 


eral Motors will launch in the next 


| few months. 


Death Summons 
R. K. Beach of 


Jamestown Post 


| Jamestown, N. Y., June 21.—Robert 
lk. Beach, secretary, treasvrer aad 
|general manager of the Jam ostown 
| Post, morning newspaper, cied in 
General Hospital, Buffalo, ths afte 
noon after an illness ol 
months. Mr. Beach was 71 yea_s old 

Starting as a printer, Mr. Beach 
became manager of the Middleport 
Herald in his early manhood. He 
became interested in editorial work 
and served a number of Important 
|New York State dailies as telegraph, 
city and news editor. 

He returned to Jamestown in 1901 


seve:al 


—_- ; and became one of the founders of 
Senft in New Post ithe Post, his well balanced training 

Paul J. Senft, formerly with Bat- | assisting him in making it one of 
ten, Barton, Durstine & Osborn, Inc., | the finest newspapers in the country, 
has joined the New York sales staff | not excluding those of larger cities. 
of the National Parent-Teacher Mag- | 


azine, 


A. M.P.A He Part FRANK GILMORE DEAD 

. (Pag se: ras Soentsid | Louisville, Ky., June 21.—Frank 
The Associated Motion Picture Ad-|Gijmore, veteran advertising man 

vertisers held a water carnival and ‘and member of a publishing family, 

swim festival Thursday” evening, | sd ete Seley ak ian ae ok ae 

June 24 at the Pare Vendome pool. | we Sore See ee eee ee 

New York. He was a brother of the late Tom 


Gilmore, publisher of Bonfort's Wine 


¢& Spirits Bulletin, pioneer publica- 
tion in the distilling field. 


FLEMING, VETERAN 
OF “‘NEWS-WL.K ’, D2AD 


June 22. ubert Flem- 
ing. Western manager at Chicago for 
Vews-Week, died suddenly today. Mr. 
Fleming. who was 48 years old, had 
been in ill time. 
Death was attributed to an overdose 
if sleeping tablets. 

Mr. Fleming was Western manager 


Chicago, 


health for ome 


f News-Week since its establishment 
in 1933. 


Pians Four A’s Meet 

| O. H. Blackman, formerly  presi- 
| dent, Blackman Co., New York, has 
| bec n appointed convention executive 
| to organize the program for the third 
annual Pacific Coast convention, 
American Association of Advertising 
Agencies, at Del Monte, Cal., Oct. 
| 21-22. 


| . . 
Baldwin Appointed 
Mark Baldwin. formerly assistant 
| metropol tan manager of 
| Browne-Vintners Company, New 
York, distiller and importer, has 
been placed in charge of Ohio State 
sales. Harry O'Grady succeeds Mr. 
| Baldwin. 


sales 


MRS. HOUSEWIFE 
LIFTS THE LID 
OF THE 
SUGAR 
BOWL 
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The New York Broadcasting System 
bought in combination with the Colonial 
Network (at no extra sugar for line charges) 
opens one of the sweetest markets in the 
world. 


That upper middle-income group lives in 
New York State and New England. They 
are more responsive than the higher or 
the lower groups. 


They buy and buy NOW! And they have 
more radio sets per home than in any other 
part of the United States. And there, as 
elsewhere, Mrs. Housewife lifts the lid 

even though Father brings home the sugar. 


For full particulars address: 


WAAB 
WEAN 
WICC 
WTHT 
WSPR 
WSAR 
WLBZ 


WNLC 


WINS 


WABY —Albany 
WIBX —Utica 
WMBO —Aubum 
WSAY —Rochester 


WBNY —Bulfalo 


THE COLONIAL 
NETWORK 


—Boston, Mass 
—Providence, R. | 
—Bridgeport, Conn. 
—Hartford, Conn. 
—Sprinafield, Mass 
—Fall River, Mass. 
—Bangor, Maine 
—Manchester, N. H. 
—New Bedf'd, Mass 
—Lowell, Mass. 
—Waterbury, Conn. 
—Laconia, N. Hamp. 
—Augusta, Maine 
— Springfield, Vt. 
—N. London, Conn. 


THE NEW YORK 
BROADCASTING 


SYSTEM 
—New York 


OR 


THE COLONIAL NETWORK 


21 Brookline Ave., Boston, Mass. 


THE NEW YORK 
BROADCASTING SYSTEM 


5 E. 57th Street, New York City 
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TIGHTER MEDIA 
COPY CONTROL IS 
URGED BY A. F.A 


(C ontinued from Page 2) 


opening general session Monday aft | 


ernoon. President McReynolds and | 
the speakers who followed him told 
advertisers that the big problem of 
the day is to resell Americans on | 
faith in their country and _ them- | 
selves, and to look to individual ef 
fort and initiative, rather than the 
passage of relief laws, for better 
things. 


Brings Highest Standards 


In his keynote address, Mr. Me- 
Reynolds pointed out that advertis- 
ing and mass distribution have gone 
hand in hand with mass production, 
enabling America to establish the 


highest standards of living ever 
known. Under the American system 


more people have enjoyed more of 
the material advantages of life, 
more leisure and more culture than 
ever before. 

“Without advertising,” he 
ued, “mass production would have 
been impossible because mass con- 
sumption could not have been accom- 
plished. Advertising is as new and 
as young as mass production and 
mass distribution. It is small won- 
der, then, that there have been mis- 
takes made in advertising. We must 
keep constantly reminding ourselves 
that advertising has accomplished a 
great work in voluntarily cleaning 
its own house and policing its own 
operations. I refer, of course, to the 
nation-wide chain of Better Business 
Bureaus. Advertising has been one 
of the most consistent advocates in 
this country of higher standards, 
better ethics, better business prac- 
tices.” 


contin- 


Urges Advertising Defense 


President McReynolds referred to 
the outcry against advertising from 
certain quarters, and urged advertis- 
ing men and women to defend the 
good name of advertising and to off- 
set the destructive efforts of those 
critics of advertising who themselves 
resort to the alleged reprehensible 
things which they lay at the door of 
advertising. In urging the wider use 


| —— 


UU 


MANY FIN 


HALA 


—the genial atmosphere of the 
world’s largest hotel. When you 
come to The Stevens, you'll find 
their stories true. 
the result of the constant effort of 
our entire staff to make the most 


discerning 


OTTO K. EITEL, Managing Director 


tt 


PINION 


HAVE PRAISED 


the world of ease and comfort 


traveler feel at home. 


HEADLINERS ON BANQUET PROGRAM OF AFA CONVENTION 


Putting the 33rd annual convention of the AFA into full swing was the Monday night banquet. 


_& 


» = 


At the speaker's table 


here are Edgar Kobak, vice-president, Lord & Thomas; Grover Whalen, chairman of the New York 1939 World's Fair, 
Chester Lang, AFA board chairman, and Lowell Thomas, president, Advertising Club of New York. 


THEY'RE TALKING ABOUT PAPER AT AFA 


of advertising as a means of selling | 
American institutions to the public, 
he said: 

“T have a firm and unshaken belief 
in the fundamental soundness of our 
American institutions. The Ameri- 
can people are the fairest in the 
world. They can be depended upon 
to do the right thing, once they un- 
derstand the problem. It is our obli- 
gation to see to it that they do un- 
derstand it, and the surest and most 
effective way to bring that about is 
through the medium of advertising.” 

“New Frontiers for Smart People,” 
the subject of the address of Dr. 
James Shelby Thomas, president of 
the Chrysler Institute of Engineer- 
ing, Detroit, gave him an opportu- 
nity to point out the tremendous op- 
portunities which face young people 
today. He answered those who at- 
tack our industrial civilization by 
showing that only when _ industry 
produces wealth can people hope to 
enjoy art and culture. He asserted 
that there is no such thing as tech- 
nological unemployment, but that a 
greater percentage of the population 
are gainfully employed now than in 
any preceding generation of which 
there is a record. 


People Need Reawakening 


Clayton Rand, publisher of The 
Guide, Gulfport, Miss., and president 
of the National Editorial Associa- 
tion, made a witty and eloquent ap- 
peal for a return to the fundamentals 


E PEOPLE 


This good will is 


S 


ll 
< 


Room, with Bath, from $3 


1 


Various utilizations of paper occupied this trio in a between-sessions chat at 
the AFA—H. B. Fairchild, advertising manager, New York Sun; E. A. Sutphin, 
national advertising manager of the Sun, and A. B. Hall, advertising manager, 
Robertson Paper Box Company, Montville, Conn. 


of Americanism. He asserted that 
the people need to be reawakened to 
the value of the freedom which they 
have inherited, and which is in dan- 
ger of slipping away from them. 
Faith in America itself must be re- 
stored, he declared. 

“We might well get over the idea 
to our younger generation,” he sug- 
gested, “with a little effective adver- 


tising and well directed salesman- 
ship. Our young men and women 
now come into their citizenship as 


easily as one passes through an open 
door. I can comprehend no larger 
undertaking than the sale of Amer- 
ica to itself. For if we go on the 
rocks, the increased sale of canned 
soup and automobiles won’t be worth 
a tinker’s damn.” 


Struggle Makes Character 


Another inspiring appeal for a re- 
turn to fundamentals in thinking of 
national problems was sounded by 
DeLoss Walker, associate editor of 
Liberty. He denied that all produc- 
tion problems have been solved, 
pointing out the number ot homes 
without bathtubs and the number 
who can’t afford dental or medical 
service. But the struggle to acquire 
the good things of life is what makes 
character, the sort of character 
which has been typical of genera- 
tions of Americans, he declared. 

“You men and women are the 
world’s experts in the art of drama,” 
said Mr. Walker. ‘Now, for the first 
time the science of economics. re- 
quires dramatization. Let your fine 
advertisements carry the story of 
what all this means to Mr. Average 
Man. Now picture what manufac- 
ture and distribution mean in mak- 
ing jobs, in promoting wealth, in ob- 
taining security, now and later. 

“Discouraged labor and many 
other folks are following the only 
leaders they can hear or see today. 
These American folks will follow the 
right leaders whenever they come 
along. It is up to you to furnish the 
leadership.” 


A. A. Essay Contest 
Winner Joins BC&G 


Reinhart Knudsen, college division 
winner of ADVERTISING AGE’S' essay 
contest last year, has joined the Port- 
land office of Botsford, Constantine & 
Gardner. 

Mr. Knudsen was graduated this 
year from the University of Oregon. 


Ballantine Promotes 


Quart Beer, Ale Cans 


P. Ballantine & Sons, New York, 
has opened a newspaper campaign, 
featuring new quart-sized cans of 
beer and ale. 

J. Walter Thompson 
New York, is the agency 


Company 
in charge. 


Oliver Reins McG-H 


Anton M. Oliver, formerly account 
executive at Campbell-Ewald Com- 
pany, New York, has joined the Me- 
Graw-Hill Publishing Company, New 
York, as manager of market research 


in the Atlantic District sales divi- 
sion. 
Miniter Promoted 
J. Raymond Miniter, assoctated 


with Ingalls-Advertising, Boston, six 
years, has been appointed executive- 
vice-president. 


a 


Wisconsin High 
Price Cut Ban 


(Continued from Page }) 
refusing the Weco 


Products 


Com. 

pany, Chicago, a permanent ei 
P ‘ in¢ 
tion against the Reed Drug \ ny 
4 


(Milwaukee), to restrain then = 
selling Dr. West’s toothbrus 


low contract price. The Wiseong:, 
high court ruling is also the fr 
legal elaboration on state fa trade 
powers since the U.S. Supreme ¢ ur 
decision on the California fa rade 


act. 
Sold Below Minimum 


Weco had entered into a contr: 
with 600 Wisconsin retail q; 


whereby they agreed to sel] cae 
tionally advertised Weco products at 
a certain price. The Reed Drug 
chain refused to enter into the eop 


tract, advertised and sold these prog. 
ucts below the minimum price. 

The lower court dismissed the 
Weco plea for an injunction on the 
grounds that the Wisconsin Faj; 
Trade act was unconstitutional jp 
that it delegated legislative powers 
to private individuals in setting 
prices and that since Weco was ay 
Illinois company the sale of its prod 
ucts was interstate commerce. 

“The Fair Trade act does not fix 
prices or require prices to be fixed.” 
the Supreme Court opinion written 
by Justice Oscar Fritz held. “It does 
not regulate anything or anybody. It 
is permissive only. It is limited to 
merchandise identified by an exclu 
sively owned trademark and sold in 
free competition with other goods of 
the same class. 


Hits “Loss Leaders” 


“It allows a single producer or 
owner of commodities sold under his 
trade name or trade mark and dis- 
tributors thereof to make at their 
option contracts stipulating minimum 
resale prices for such commodities 
when sold at retail by or under such 
trade mark, to the end that distribu- 
tors thereof may be facilitated by 
ensuring dealers a profit and that 
good will be protected by keeping 
known and_ identified merchandise 
free from deceptive use such as ‘loss 
leader’ and ‘bait selling’ and thus 
cheapening it in the public estima 
tion,” the opinion went on. 

“Therefore, it is not the primary 
purpose of the Fair Trade act to 
merely prohibit price cutting for the 
purpose of regulating prices, but 
rather to prohibit that practice in a 
legitimate legislative attempt 10 
afford protection to the validly-ac 
quired rights of others.” 


| . 


. . . Write or Phone for 
one of our Representatives 
—Let us show you samples of work 
we are doing for successful institutions. 


FAITHORN CORPORATION 


. - You'll find ita 


satisfying number 


because if opens 
the quick and sure 
way to the com- 
plete and econom- 
ical handling of 
your production 


requirements. 


Ad-Setters - Engravers - Printers 


504 Sherman St., Chicago » Wab. 7820 
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0 - OPERATIVE 
UTILITY COPY 
ON RISE: PARRY 


Ginna Urges Joint National 
Gas Promotion 


New York, June 22.—That public 
ies and appliance merchants are | 


ULiiit | 


probably second only to department | 
stores in volume of local newspaper | 
advertising placed was emphasized | 
by D. D. Parry, account executive | 
with Wilson & Haight, Inc., Hart- | 
ford, Conn., advertising agency spe- | 
cializing in public utility advertising, | 
in the opening address at today’s 
convention of the Public Utilities 
Advertising Association, held in con- 
nection with the AFA roundup at 
the Pennsylvania hotel. 

Mr. Parry, retiring president of 
the association, stressed the increase 


HEADS UTILITIES 


Kenneth Magers, Union Gas & Electric 

Co., Cincinnati, who was elected presi- 

dent, Public Utilities Advertising Asso- 
ciation in New York. 


for the utility promotion men by 
Charles C. Parlin, director of com- 


in co-operative newspaper advertis- 
ing, jointly underwritten by utilities 
and non-utility domestic appliance 
outlets, as an important contributing 
factor to the mounting lineage rec- 
ords in the public service field, and 
urged upon the association the mak- 
ing of a study of the national extent 
of public service and apliance ad- 
vertising. 

A vigorous co-operative program 
to promote domestic utilization of 
gas, to be generously supported by 
gas utilities’ management, was the 
recommendation of Robert E. Ginna, 
rate and contract department man- 
ager, Rochester Gas and _ Electric 
Company, as the logical and prob- 
ably the only means of avoiding a 
drastic decline in the earnings of 
gas properties. 


Gas Is Neglected 


Mr. Ginna, representing a combina- 
tion gas-electric property, criticized 
numerous such combination proper- 
ties for “building up their electric 
business at the expense of their gas 
demand with future if not immedi- 
ate impairment in earnings and rate 
of return on the company as a 
whole as the certain outcome of 
such policies.” 

“Electric cooking and water heat- 
ing,” declared the speaker, “are, 
generally speaking, sold at the con- 
sumers’ expense because comparable 
gas service costs less. There is more 
permanent net income for the com- 
pany in electric refrigeration, home 
lighting and miscellaneous appli- 
ances than can be obtained from the 
sale of an equivalent amount of en- 
ergy for electric cookery. 

“The combination company sales 
executive should promote gas for 
cooking and water heating, first, be- 
cause it is best for the consumer 
and, second, because the gas depart- 
ment usually needs the net and the 
electric department doesn’t. 

“Co-aperation between electric and 
&as utilities entirely aside from com- 
bination companies is also needed to 
protect each other’s investments and 
also to insure the most efficient and 
most satisfactory service to the 
American home at the lowest pos- 
sible cost to the consumer.” 

J. R. Pershall, advertising and 
merchandising manager of the Pub- 
lic Service Company of Northern 
Illinois, Chicago, who was formerly 
in charge only of his company’s ad- 
vertising, described the new slant he 
developed on the utility advertising 
function after he was also made re- 
Sponsible for the merchandising op- 
eration, 

Kenneth Magers, advertising man- 
ager of the Union Gas and Electric 
Company, Cincinnati, related how 
his company turned the flood debacle 
which gripped the Ohio Valley some 
months ago into a public relations 
asset by co-operating in the matter 
of emergency measures with news- 
Papers and radio stations for the ac- 
curate, speedy dissemination of spot 
flood news. 

Benefits of national advertising to 
local advertisers were interpreted 


mercial research, Curtis Publishing 
Company, Philadelphia. 

A symposium on demonstration 
homes led to emphasis on the ne- 
cessity for keeping such projects 
purely educational and for stressing 
actual demonstration features as op- 
posed to the purely “model home” 
idea. 


Magers Elected President 


Other features of the convention 
included the awarding of prizes in 
the Better Copy contest, results of 
which are reported elsewhere in this 
issue of ADVERTISING AGE, the reports 
of Advertising Exchange and Costs 
and Results committees, and the an- 
nual election of officers at which 
Mr. Magers was chosen president. 

Other officers named include How- 
ard F. Weeks, Consolidated Edison 
Company of New York, first vice- 
president; E. K. Hartzell, Lake 
Shore Electric Railway Company, 
Sandusky, O., second vice-president; 
H. J. Rowe, Iowa Electric Light and 
Power Company, Cedar Rapids, 
third vice-president; H. W. Olcott, 
Jr., Daniel Starch & Staff, New 
York, secretary; and H. C. Cannon, 
Brooklyn Union Gas Company, treas- 
urer. 

Directors elected to serve three 
years are F. W. Crone, Consolidated 
Edison Company; J. V. Macdonald, 
Edison Electric Illuminating Com- 
pany of Boston; and Clayton Cassidy, 
Peoples Gas, Light and Coke Com- 
pany, Chicago. Guy W. Philip, Kings 
County Lighting Company, Brook- 
lyn, was elected to serve on the 
board for a 2-year period. 


Aspley Re-elected 
Sales Group Prexy 


J. C. Aspley, president, Dartnell 
Corporation, was re-elected president 
of the Chicago Sales Executives’ Club 
at the annual meeting June 24. 

F. B. Kennedy, general sales mana- 
ger, Illinois Bell Telephone Company, 
and H. W. Kempnich, general sales 
manager, Becker Roofing & Insulat- 
ing Company, were elected vice-presi- 
dents; A. E. Blackstone Chicago 
manager, Dictaphone Sales Corpora- 
tion, secretary, and George L. Will- 
man, president, George L. Willman, 
Inc., treasurer. 


Reid Joins Maxwell 


George I. Reid, formerly with 
Travelore, has joined Ray G. Max- 
well & Co., Ine., New York, advertis- 
ing representatives, and will repre- 
sent Globe in New York and the 
Eastern territory. 


Peterson to Kennedy 


Robert Peterson has resigned as 
vice-president, Brinckerhoff - Caron, 
Inc., and is now associated in a sim- 
ilar capacity with Kennedy & Com- 
pany. Both companies are Chicago 
advertising agencies. 


Two Join Harper’s 
Ralph Lane has joined the adver- 
tising staff of Harper's Bazaar, New 
York, coming from Frank Presbrey 
Company. Edward Lindeman, for- 
merly with Botany Worsted Mills, 

also has joined the magazine. 


Foreign Trade 
Expansion Told 


portunities and in foreign advertis- 
ing was emphasized at the interna- 
tional trade conference held here 
today under the auspices of the Asso- 
ciation of International Publishers 
Representatives as an integral ses- 
sion of the AFA convention. 


New York, June 22.—Stimulation| templating an 
of interest in foreign marketing op- 


The association, composed of rep- 
resentatives of foreign newspapers 
and magazines, attracted several 
score agency men and manufacturers 

informal discussion, chair- 


t tl 
at AIA Meeting ak by Erwin L. Hall, treasurer, 


Chalmers-Ortega, Ine. Numerous 
manufacturers represented are con- 
initial invasion of 
overseas markets, it was recorded 
at the session. 


Hear Federal Authority 


Only formal address on the pro- 
gram was that delivered by Thomas 
Burke, chief of the specialties divi- 
sion, 


Commerce, Washington, D. C. 

A three-cornered symposium, cover- 
ing various aspects of foreign mar- 
keting, was chairmaned by Frederick 
Moeller, export manager, Lehn & 
‘ink, Inc.; W. I. Shugg, vice-presi- 
dent in charge of the export division, 
the John F. Murray Advertising 
Agency; and J. B. Powers, president, 
Joshua B. Powers, Inc., publishers’ 
representatives and a member of the 
international representatives’ 
ciation. These chairmen respectively 


asso- 


| represented the exporters’, agencies’ 


and foreign publishers’ viewpoints 
on problems of export sales develop- 


United States Department of | ment. 


Losses - - = 


NEW YORK 


Let’s Take A Look 


Che Star-Tribune 


RHODE ISLAND’S FASTEST GROWING NEWSPAPER 


MORE than Doubles its May Advertising Linage, 
while both other Providence Daily Papers show 


or as Al Smith Says! 
‘““Let’s Look at the Record’’ 


These official figures are published in the June 19th Edition 


of Editor & Publisher 


THE STAR-TRIBUNE 
(Gain over May 1936) 


241,579 lines 


THE PROVIDENCE JOURNAL 


(Loss over May 1936) 
11,575 lines 


THE EVENING BULLETIN 


(Loss over May 1936) 
86,942 lines 


For a constantly growing circulation — unexcelled reader in- 
terest and concentrated Rhode Island coverage 


Place your advertising message in 


Che Star-Tribune 


May, 1937, Circulation 35,267 net paid 


(Publisher's Sworn Statement) 


Represented Nationally by SMALL, SPENCER, BREWER, Inc. 


CHICAGO 


at May 


BOSTON 
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ADVERTISING AGE 


The rates for this department are as follows 

“Help Wanted,” “Positions Wanted,” “Representatives Wanted, and 
“Representative Available,” 30 cents a line, minimum charge $1. Terms: 
cash with order 

All other classifications (single insertion rates): % in., $2.75; 1 to 3 in., | 
$4.75 per inch Write for descriptive folder describing discounts for term 
insertions 


POSITIONS WANTED | 


SALES-MINDED LAYOUT MAN, Al 
letter artist and designer with rep. 
for cooperation, Wants job with pro- 
gressive agency or adv, dept Young, | 
married, ambitious. Here's a real op- | 
portunity for a live organization to | 
adie a = oo developan ADVERTISING and SALES 
______—POSITIONS WANTED executive Moderate salary to start 
ADVERTISING MANAGER FOR | Box 1163, ADVERTISING AGE, Chgo. | 
HIRE } 

Now copywriter-executive in N.Y. C REPRESENTATIVES WANTED 
agency handling large agricultural! 
and industrial accounts; wants to WESTERN REPRESENTATIVE: 
concentrate on building’ business for 
one manufacturer. Check his quali- 
fications against your requirements 
(1) He can sell—spent 38 depression 
years selling to farmers, laborers 
housewives, merchants, big business 
men. (2) He puts salesmanship into 
print gets outstanding results with 


LITHOGRAPHIC SALE! 
Territory open in Chicago with Ket- | 
terlinus, LaSalle Wacker Bldg Only | 
written applications considered, which 
would be confidential Fine oOppor- 
tunity for a good man 


KMastern publisher desires man to de- 
vote exclusive time to two outstand- 
ing professional journals. Headquar- 
ters Chicago and will cover entire 
mid-western territory Will not con- 
sider rep, handling “list.” Give full 
details and how soon you can start. 


direct-mail and publication advertis- Box 1162, ADVERTISING AGE, Chgo 
ing. (3) He's a skillful press agent a = 7 
obtains Valuable tree publicity for HOUSE ORGANS 

his employers (4) He knows the oranda arkdieneT ioe 
advertising business thoroughly: in | 5OO 2-COLOR HOUSK ORGANS, SILO. 
small midwestern agencies he han-| 1M $15. A proven monthly sales tonic 
dled research, plans, copy, production Your ad on front cover, Keeps your 
art, space-buying (5) He gets along | name or product before trade. Effec- 
well with salesmen; gives them help| tive adv. at lowest cost. Get sample. | 
they like and use. (6) He's 34; mar-| Crier Adv., 1840 E. S7th St., Cleveland | 


ried; Christian Has had 12 years ee ——————————— 
experience in sales and advertising SPECIAL SERVICES 

(7) He worth $8,000 to $10,000) a 
year to the right firm, but salary is PURCHASING AGENTS APPROVE 
“open” and depends on location and this newest process as being Fast 
opportunity to advance. (8) He'll go] Accurate and Economical!! 

anywhere Write or wire at once for] Perfect for reproducing all sorts of 
portfolio of samples and record of PICTORIAL advertising literature 
results s ] 


: A ee , : - sale manuals, house organs, test 
Sox 1164, ADVERTISING AGE, N. ¥ mnonials, broadsides, bulletins, ete., ete. | 
—— ag No type-setting and cuts nece ssary! | 
A writer and seller of 300 COPLES (S%x11") $2.50 


INDUSTRIAL ADVERTISING Additional hundred copies 25¢e 
for many vears ae Lower prices in quantity 
seeks a tough assignment and new All sizes available 
responsibilities with an industrial ad Samples on request 
vertiser, agency, or technical pub- I Process, 480 Canal St., N.Y.) 
lisher Tn ene a ie nnn 
gox 1161, ADVERTISING AGE, Chgo 
N. U. GRAD. AGE 27 
Desires position in Advertising, Have 
varied backyround of newspaper, sell 
ing and agency work. Agerressive and : ’ 
neat appearing. Four years with pres-| "Ove! idea in selling that brings re- 
ent employer Opportunity only con sults. Don't overlook this opportunity 
sideration. Address . ' for additional profits. Write today. 
Box 1165, ADVERTISING AGE. Cheo.| GRAPHIC ARTS PHOTO SERVICE 


etia ae Meds: > sare ete 3rd & Market Sts., Hamilton, Ohio 
LAYOUT, COPY MAN 
Agency, mfe., retail and contact ex- 
perience, plus original ideas Harold | on request HARRIS-DIBBLE COM- 
: gauer, 204 E. &th St., Oklahoma] ANY, 11 West 42nd Street, New York 
City, Okla | City. 


MISCELLANEOUS 


PHOTO POST CARDS 
SEND FOR FREE SAMPLES OF OUR 
NEW PHOTO AD-CARDS. A new and 


Bulletin of Publishing Properties sent 


McGee Heads | 
WQXR Sales Puerto Rico, San 


Norman S. McGee has been ap- | Juan, R, has appointed the Paton 
pointed sales manager of WQXR,| Corporation, New York, as sole dis- 
New York. Mr. McGee. who hasgs|tributor of Cafe Rico in the United 
been a member of the station’s sales |States. A campaign in newspapers 
staff for several months, was for- |and magazines for the metropolitan 
merly engaged in radio and theat-|area is planned. Buchanan & Co., 
rical work on the west Coast. lInc., New York, is the agency. 


ee 
To A Certain 
| HARD-HITTING 


Cop yusn on 


Appoints Paton 


Cafeteros de 


Ww. |. VW. Now that the family is away for the 
Summer, commuting to Scarsdale won't be any fun. 

Why not stay at The Shelton? | 

The Shelton is ideal for summer living. There are | 
air-conditioned lounges and restaurants .. . cool bed- | 
rooms high above the city ... library... open air 
terrace... solarium... gymnasium...and a cooling, 
refreshing swimming pool. 

The Shelton is near your office... any way you 
approach it. 

With all these features ... from $3 daily. 
Special weekly rates 


SHELTON HOTEL 


LEXINGTON AVENUE at 49th STREET, NEW YORK 


VARIED ACTIVITIES AT AFA CONVENTION 


Dan A. Sullivan, president, National Newspaper Promotion Association, and pro- 

motion manager, Pittsburgh Press; Elsa Lang, new association president, and 

promotion manager, New York Herald Tribune; and Harold E. Jewett, association 

secretary-treasurer, and promotion manager, Providence Journal-Bulletin, are 
snapped in deep concentration at a promotion meeting. 


At the annual AFA banquet, Grover Whalen greets a friend at a nearby table, 
as G.E.'s Chester Lang swaps yarns with newly-elected N. Y. Advertising Club 
President Lowell Thomas. 


J. F. Weyand, Hartford Times; Wayne Tiss, Minneapolis Star; John C. Stafford, 
Rockford Star and Register-Republic; and Raoul Blumberg, Washington Post, 
comprise another interesting promotion group. 


ER 


©. C. Harn, AFA board member and managing director, Audit Bureau of Cir- 

culations, Chicago: George M. Slocum, new AFA president, and publisher, Auto- 

motive Daily News, Detroit; and W. Murray Metten, secretary, Advertising Club 

of Wilmington, and promotion manager, News-Journal Company, are snapped 
at an informal breakfast. 


Norman S. Rose, association vice-president, and advertising director, the Christian 
Science Monitor; and Irwin Maier, association president, and advertising director, 


Milwaukee Journal, appear on the NAEA speaker's platform. 


| Reincke-Ellis-Younggreen & Finn » 
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Space Salesmen 
Taken to Lunch 
by Advertise, 


Chicago, June 22.—Glenmore Dis 
tilleries Co., Louisville, Ky., played 
host to 150 newspaper and magazj 


; he 
representatives today at a luncheon 
at the Chicago Athletic Assc; iation 

“AS01071, 


The company provided entertain 
ment, as well as creature con 


milorts 


iby a presentation of its new talky 


“The Spirit of Old Kentucky 
Al Salisbury, vice-president ,¢ 
Glenmore agency, estimated +) 
newspaper men attending the 
luncheon represented 1,750 


: papers 
with aggregate circulations of 34 mil. 
lion, while the magazine men repre. 
sented 37 publications with cir, ula. 


tion of 11 million. 


At the head table at the luncheop 
given in the interest of cordia] rela. 
tions between the advertiser ang 


media, were Frank B. Thompson, 
president; James P. Thompson, y 
president; J. A. Engelhard, secre 
tary-treasurer; James (CC. Campbell, 
director of sales; Raymond E. Dea. 


ice 


teale, general sales manager: John 
A. Bolger, general manager: and Ap. 


thur P. Bondurant, advertising map. 
ager, of Glenmore. The agency was 
represented by C. C. Stevens. H, J. 
Thorson, A. J. Grobe and Mr. Salis. 
bury. 


Pitts Appoints 
Committees for 
Coast Conclave 


New York, June 23.—Committee 
members were named today by E¢- 
mund M. Pitts, J. Walter Thompson 
Company, San Francisco, for the Pa- 
cific Coast convention of ihe Ameri- 
can Association of Advertising Agen- 
cies at the Del Monte Hotel, Del 
Monte, Calif., Oct. 21-22. 

Assisting him will be August J 
3ruhan, MecCann-Erickson, Inc.. Los 
Angeles, chairman, Southern Califor- 
nia Chapter; Ray Andrews, Botsford- 
Constantine & Gardner, Portland, 
chairman, Oregon Chapter; and R. P 
Milne, Milne & Co., Seattle, chairman, 
Washington Chapter. 

The board of governors of. the 
Northern California Chapter will als 
participate in program arrangements 
Members of the board are James C 
Knollin, Gerth-Knollin Advertising 
Agency. San Francisco; Alvin Long 
|Long Advertising Service, San Jose: 
|Fred T. Weeks, Brewer-Weeks Com- 
|pany, San Francisco; and John Whe- 
don, Lord & Thomas, San Francisco 

At approximately the same time as 
| the Pacific Coast meeting, two othe! 
regional conventions of the associa- 
tion will take place, one for the Cen- 
tral States in Chicago and the other 
for the Eastern Seaboard in New 
York. Details will be announced 
soon, 


| Armstrong for Self 
Joseph Armstrong, with Wendell 
P. Colton Company, New York, 1 
years, will open a creative adverts 
ing counsel business July 1, with 
offices at 19 W. 44th street, 


Grant Retains Loewy 


} 

Raymond Loewy, industrial de- 
lsigner, has been retained by the W. 
IT. Grant Company. New York de- 


inartment store chain, to assist 1 
store design and styling. 
— 
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5000 watts day 
1000 watts nite 

Repts: 890 ke. 

E. KATZ SPECIAL ADVERTISING 
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Center Sales Message on 


Great 60 Million: Eckhardt 


(Continued from Page 1) 


0.000 people, or half the popula- 
en, and that it is—middle class. 


“That's the picture I should like | 


, contribute to better and more pur- 
seful selling. If you’ve a product 
sell in volume, focus on this 60- 
100,000, And that leads to a sugges- 
on I should like to make. 


Tells of Techniques 


“It’s this: Let’s develop advertis- 
ing more definitely in terms of the 
creat American middle class.” Cer- 
tain definite techniques have been 
found to appeal to the middle class 
every time, Mr. Eckhardt said, de- 
tailing a number of such techniques. 

“All of these are forms geared to 
minds that are alert, but not deep; 
that have the power of interest, but 
not of concentration. Minds of good 
instinct, but not great capacity. 
Middle class minds.” 

But an industry which will spend 
almost $500,000,000 this year in send- 
ing advertising messages to Ameri- 
ican markets “can’t escape a grave 
social responsibility,” he continued. 
“Advertising can’t live on the mid- 
dle classes without serving the mid- 
dle classes. 

“Such a _ spirit of responsibility 
seems to be a keynote of this con- 
vention. In fact, the temper of the 
Federation at these sessions is to 
assert an even broader leadership in 
American affairs. That is splendid. 


Erring Minority Hurts 


“But the minute we accept our so- 
cial responsibility, we run right up 
against the fact that advertising 
practitioners include a 10 per cent 
minority that are just plain liars. 
Advertising also suffers at the hands 
of the 100 per cent objective boys— 
the blind 10 per cent. They stay 
within the commandment, ‘Thou 
shalt not bear false witness,’ but 
their motto is: ‘Anything else to 
make the sale.’ If it helps sales to 
advertise a cigarette as a health 
boon, they go ahead and advertise 
them as a health boon. If it gets at- 
tention to put a strip tease act on 
the advertising pages, they put on 
ie strip tease act.” 

In having such elements, advertis- 
ing is no different from other busi- 
nesses or professions, Mr. Eckhardt 
said, but it does recognize the neces- 
sity for cleaning up the rotten mi- 
nority, and groups within the indus- 
try have for years attempted various 
types of self-regulation to raise the 
general level of advertising practice. 

“Today this industry consciousness 
of its responsibility is probably 
higher than ever before,” he de- 
Clared. “As chairman of the Four 
A’s, I find no lack of will in any di- 
rection to assume this social respon- 
sibility. But I do find great scatter- 
ation of effort, much crossing of 
lines and wires. And I do not yet 


A FINE HOTEL 


in the 


GRAND CENTRAL ZONE 
Opposite the Waldorf-Astoria 


Single, $4 . . . Double, $6 


Featuring two-room suites from $8 
daily. Serving Pantries, Electric Re- 
frigeration. 


* 
Special monthly and yearly rates 
e 
Excellent Restaurant 
and 
Duplex Cocktail Lounge 
Air-Conditioned 
Music during Cocktail and 
Dinner Hour 


Dever 


HOTEL 
125 EAST 50th ST. 


WM. A. BUESCHER, Manager 
NEW YORK 


jsee any effective means of forcing | 
;the recalcitrant into line. 
| “We know the problems; we're 
|moving towards the solutions. We 
undoubtedly have the industry | 
power, but we're still too much an 
industry of individualists. We're | 
much like the Christian Church. We| 
all have the same religion, but every 
sect is bent on making heaven by 
its own route. 

“And in the meantime, the lying 
10 per cent and blind 10 per cent too | 
often get away with it. 


Time Ripe for Action 


“To go forward with the indus-| 
try’s responsibility as an industry 


LUNCHEON COMPANIONS AT AFA is: Are we all willing to pay the 


price which such team-work de 
mands? 

“The price is not one of lessened 
advertising effectiveness. I see no 
conflict whatever between strong 
and stronger selling by the individ- 
ual advertiser and a broader social 
point of view by the industry. In 
fact, there couldn’t be anything more 
objective or more practical in both 
directions, than the middle class fo- 
cus I have described. 

“Rather, the price is one of giving 
up some of our individualisms. It’s 
a matter of agreeing on rules for the 
game and playing accordingly. It’s a 
matter of contributing time, effort 
and spirit to the broader social and 
economic aims of the industry.” 


Industrial F ilms ees 
Builds New Studio a 


Industrial Films, Ine., Detroit, will 


will take a partnership of advertis- 


ing, those who create it, and those | 
who give it circulation. And it will | 
take a closer partnership than any} 
that existed heretofore, because no 


He suddenly launched a bitter attack on his 
competitors, 

H 2 hinted at unfair practices...implied that 
all his rivals were selling inferior goods. And 
he blared forth these insinuations in full-page 
newspaper ads. 

The National Better Business Bureau pointed 
out that the type of advertising he was doing 
was harmful to the entire industry...tried to 
persuade him to change his copy. 

“No, sir!” he shouted angrily, “I won't 
change a single word of it!” 


**Mind your own business!” 


He said he’d thank us to mind our own busi- 
ness. He knew what he was doing...and hadn’t 
his products been a big success? 

“Of course they have,” we admitted, “and 
will you please take a slip of paper and write 
down the reasons why your products have 
been so successful?” 

Grudgingly he wrote: “Quality—Purity— 
Price—Service.” 

“That’s funny,” we said, “you don’t say a 
thing about attacks on competition! Yet your 
last full-page newspaper ad used a quarter of 
its space to talk about how bad your competi- 
tors are. Maybe you are spending 25% of your 
advertising money to stress a point that doesn’t 
matter!” He promised to think it over. 


Apparently he did think it over... for the 


pany, and George R. Hilty, advertising director, Florida Power & Light Company, ares . c. 
Miami. Owensboro Gets Station 


one of us can get anywhere without | direction. Never were the three| willed toward each other. Never has 
the other two. branches of the industry so well or- 

“The present, it seems to me, is an| ganized in themselves. Never have | 
ideal time to move further in that|/they been so harmonious and well- 


occupy a new studio building at 


ers, agencies and media—a partner- Gathered around this luncheon table at the AFA convention are Alfred L. 4925 Cadieux road, early in July. 2 
ship of those who employ advertis- | Freden, advertising manager, Collier Service Corporation and Advertising Club _ The company is headed by Herbert Be 
: 2 | of New York director; R. W. Ferrel, president, National Register Publishing Com- V. Book. a 


Owensboro Broadcasting Company 
has been authorized to construct a 
100-watt station at Owensboro, Ky., 
with unlimited operating time. The 
company is owned by the Owensboro 
Messenger and Inquirer. 


|the industry's social consciousness 
been so much to the fore. 


“The chief question which remains 


attacks stopped almost at once. And he hasn't 

printed a single word of knocking copy since. 
o e 

Corrections of misleading or unethical adver- 

tising are made by the National Better Busi- 

ness Bureau at the average rate of more than 

one a day. 


Yet this is just one of the many services of 
the Bureau that are available to any legiti- 
mate business. Working tactfully, diplomati- 
cally and in strictest confidence, the Bureau 
will gladly help you solve such problems, 
whether you are a member of the bureau or 
not. 


The National Better Business Bureau is a 
non-profit corporation, supported solely by 
the voluntary contributions of more than 600 
business firms. Mail the coupon for the free 
booklet, “How to Use the National Better 
Business Bureau.” 


National Better Business Bureau, Inc. 
405 Lexington Avenue, New York City. 


Please send me a copy of “How to Use the 
National Better Business Bureau.” 


Name_—___ ; 
Firm Name 
Address- 


City_— State 
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HE DAILY MIRROR took over on 
June 25th the Associated Press and 


City News Association memberships and many 


important features of the New York American. 


The Mirror henceforth will print world-wide 
news dispatches of Associated Press, Interna- 
tional News, Universal Service, United Press and 


local reports by Standard News and City News. 


NO OTHER NEW YORK 
NEWSPAPER HAS ALL 
THESE GREAT SERVICES 


Among the American's features added to The 
Mirror are Damon Runyon’s “The Brighter 
Side,” Robert Ripley’s “Believe It or Not,” Ted 
Cook’s “Cook-Coos,” Prudence Penny, Tillie the 


Toiler, The Nebbs, Junior Birdmen of America. 


THE MIRROR is the only New York 
newspaper to show gains in every 
major advertising classification for 
the 5 months ended, May 3ist, 1937 


NEW YORK MIRROR 
Net Paid Circulation 
May, 1937 
Daily 653,273 


Sunday 1433474 


PF 


Donald } 
Company 


Winner 
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school : 
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UTILITY ADVERTISING OFFICERS CAUGHT IN ACTION AT ANNUAL MEETING 


PHOTOGRAPHIC | 2! | 
REVIEW OF N 


'"~ 


THE WEEK 


We a ee 


wet ike a 


ees . 
seen 


a? a 


Donald MeWain, Louisville Courier-Journal and Times; C. H. Sundberg, Branham 
Company, Chicago; Melvin G. Barker, Chicago Times; Bradford Wyckoff, Troy 
Record; and Harry W. Hoile, Birmingham News. 


Don Parry, retiring president of Public Utilities Advertising Association, photographed as he presided over the annual meet- 
ing in New York. He is with Wilson & Haight, Hartford. At right, H. W. Olcott, Jr., of Daniel Starch & Staff, is hard at 
work. The association rewarded him with re-election as secretary. 


ESSAY WINNERS IN GOOD COMPANY 
AGENCY VIEWPOINT COLUMBUS DAILY SENDS THREE TO AFA 


Winners of the essay contest sponsored by Advertising Age get their picture Arthur Pryor, Jr., radio director, Batten, 

taken with Chester H. Lang, AFA board chairman. John Caldwell, University of Barton, Durstine & Osborn, New York, The Columbus Dispatch is well represented at the meeting with Guy Bullock, 
Michigan senior, stands next to Mr. Lang; Althea Issermoyer, Allentown high as he addressed National Association of Sid Phillips, promotion manager, and Harvey Young, director of advertising. At 
school student; and Ruth B. Wagner, representing the Allentown high school staff. Broadcasters Wednesday. the right is Vernon Myers, promotion manager, Des Moines Register and Tribune. 


ENTHUSIASM RUNS HIGH AT THE 33RD AFA CONVENTION ANNUAL BANQUET 
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Uy. some people 


chase fire engines} 


& Screech of brakes and a sudden crash will 
w@if draw a crowd ona busy street. Everybody is 


curious about what happens in his own neigh- 
borhood. 


But the people who get ahead in this inquisitive 
world give their curiosity a free rein. Of the entire 
world they ask their questions: 

“Who?” 
“What?” 
“When?” 
“Where?” 
“How?” 

“Why?” is 
They turn to TIME TIME’s business is satisfying the 
unresting curiosity of alert people. That’s why TIME 
is so important to them, why they’ve voted it “the 


most important magazine published.” 


Curious too about the things that touch 
their daily lives, TIME’s readers want facts 
and reasons about the things they buy. 
Telling them in TIME is the way to sell them. 
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